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EDITORIAL

Psychological Distress among Sri Lankans in 
the COVID-19 Pandemic situation

 
Chandrasekara W.S.

Editor in Chief

The COVID-19 is a new form of coronavirus and its outbreak 
has recognized as a pandemic by the World Health Organization 
(WHO, 2020) after it was detected initially in Wuhan, China 
and it has been spread all over the world by now. In Sri Lanka, 
the first person who was identified as positive for COVID-19 
was a Chinese tourist lady, it was in late January 2020. The 
first Sri Lankan person identified positive for COVID19 was in 
early February 2020. By now, there are around 1700 people has 
identified as positive for COVID-19 and 11 deaths were reported 
by the end of June 2020. This article focuses on the mental 
health wellbeing to assess the frequency of stress, depression, 
and anxiety among the Sri Lankan public during the COVID-19 
pandemic. 

The application of isolation or quarantine rules and regulations 
in Sri Lanka has created many issues in peoples’ day-today 
living, mainly for their occupation and social relationships. 
Psychological problems such as stress, anxiety, and depression 
are significant among other socio-economic, and political issues. 
Psychological distress is an uncomfortable objective state of 
depression and anxiety with a physical and mental indication of 
psychological conditions that can be inspected by psychosocial 
and behavioural symptoms related to anxiety and depression 
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(Bessaha, 2017). Psychological distress is often considered as 
the mental suffering that a person is experiencing from an actual 
or perceived physical or psychological pressure. The main 
indication of psychological distress is the responses of a person 
to psychological issues to cope with the situation and reduce the 
negative impact on their social and family life, as well as their 
overall wellbeing. These psychological distresses affected to 
thousands of lives during the COVID-19 Outbreak without any 
boundaries (Park & Park, 2020). The COVID-19 pandemic has 
triggered several significant hazards to individuals’ physically as 
well as mental health wellbeing. This navel challenge has created 
many unpresidential issues in social life (WHO, 2020). Exploring 
the frequency and harshness of the current psychological health 
problems due to the COVID-19 pandemic on the society is 
required to create a solid basis for implementing appropriate 
mental health involvements to survive in fast changing life 
routines successfully. Coronaviruses can be transmitted from 
animals to humans. Since the COVID19 outbreak is new to 
the world, there is no rigorous analysis available.  However, 
the on-going research findings could not succeed to identify a 
successful medicine or a treatment to cure COVID-19 as it found 
in various forms, and also affects to human in various ways. As 
of April 2020, COVID-19 has blown-out to several countries of 
Asia and the Middle East including Japan, South Korea, Iran, 
Singapore, the USA and Europe, including Italy, Spain and the 
UK. The Italian Government locked down the whole country in 
March 2020 to control the spread, so people had stayed at home. 
Even if COVID-19 has been fast-moving seriously, the mortality 
rate tends to be smaller than other coronaviruses such as SARS 
(Hamzelou, 2020). The old aged people and other people those 
who are having other illness conditions are more vulnerable.
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People were asked to keep social distance and limit their daily 
routines and activities, and to Stay at Home. Almost all countries 
have applied different isolation strategies to stop the pandemic 
outbreak until a vaccine or drug is discovered. These isolation 
strategies involve home isolation, social isolation, closing down 
schools and educational institutions such as universities, the 
cancellation of meetings, events, seminars, and conferences and 
travel restrictions (Gössling, Scott, & Hall, 2020). However, due 
to this ‘social distance’ the society is facing lots of mental health-
related issues. It is needed to investigate on the socio-economic, 
political, and psychological issues that well-handled during 
the pandemic outbreak (Kaya, 2020). The COVID‐19 arise 
our concern on the necessity of treatments and examine about 
psychological issues faced by  individuals in the society. The 
COVID-19 pandemic has a significant psychological influence 
on grass root to top ladder of the social hierarchy. Therefore, 
the patients who are reported as positive or suspected of having 
COVID −19,  as well as household members of their families face 
numerous psychological disorders such as anxiety, depression, 
stress, panic disorders, isolation, frustration, and stigma etc. 
(Brooks, Webster, Smith, Woodland, & Wessely, 2020). 

Mainly, ageing people, children, and women are more 
vulnerable in relations to mental health issues. Hence, they 
should be given more care and consideration in this situation. 
In Sri Lankan context, even before the COVID-19 pandemic, 
people are reluctant to receive psychological support due to 
the social stigma of mental health issues. Therefore, positive 
attitudes towards receiving mental health support and access to 
mental health services need to be enhanced to cope with current 
COVID-19 pandemic.  



www.ihra.cmb.ac.lk
journal@ihra.cmb.ac.lk vii

Volume.7 Issue.1 June 2020
ISSN 1800-0266

Works Cited

Hamzelou, J. (2020, May 12). New coronavirus may be 
much more contagious than initially though. 
Retrieved from https://www.newscientist.
com/article/2231453-new-coronavirus-may-
be-much-more-contagious-than-initially-
thought/#ixzz6F4WDihhz

WHO. (2020, June 11). Novel Coronavirus (2019-nCoV) 
Situation Report-11. Retrieved from https://
www.who.int/docs/default-source/coronaviruse/
situation-reports/20200131-sitrep-11-ncov.
pdf?sfvrsn=de7c0f7_4

WHO. (2020, March 10).World Health Organization. Retrieved 
from https://www.who.int/docs/default-source/
coronaviruse/getting-workplace-ready-for-
covid-19.pdf.

Kaya, B. (2020). Effects of pandemic on mental health. J Clin 
Psychiatry, 23(2), 123‐124.
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How Individual’s Characteristics Influence 
the Use of Credit Cards in Sri Lanka: 

A Probit Model Analysis

Gamage S.K.N.1 and Kumudumali S.H.T.2

1Department of Economics, Rajarata University of Sri Lanka, 
2Department of Operations Management, University of Perdeniya

Abstract
Credit cards have become the most critical payment method for global 
consumers. Credit card payments are initiated in developed countries 
and spread to the developing countries in the world particularly to Sri 
Lanka in late 1989. Sri Lankans’ credit card consumption has negative 
growth due to the traditional attitudes like “save first and spend later” 
during past decades. As per the global findex database, only 5 percent 
of the Sri Lankan population had ownership of a credit card in 2017. 
The study argues that individuals’ characteristics could impact the 
ownership of a credit card in Sri Lanka. Thus, this paper aims to 
analyze the factors influencing the use of credit cards in Sri Lanka 
using the World Bank’s findex database. A probit model approach is 
used to examine the marginal effect of individuals’ characteristics on 
the decision to use credit cards by consumers. The results indicate 
that an Individual’s characteristics of gender, age, income, education, 
and employment are the determinants of credit card ownership. Age 
has a non-linear relationship and Female are less like to have credits 
cards. The findings further revealed that higher education level, 
higher income level, and employment are more likely to have credit 
card ownership in Sri Lanka.

Keywords: Credit card, Individuals’ characteristics, Probit regression 
model, Sri Lanka. 
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1. Introduction
Credit cards have become a highly relevant payment method 
worldwide, initiated in developed countries, and rapidly 
introduced to the developing nations, including Sri Lanka 
(Kuruppuge et al. 2017; Gan et al., 2016; Wang et al., 2011). 
Globally, 23 percent of adults reporting formal borrowings use 
credit cards. Although 49 percent of high-income economies 
used a credit card in 2017, only 8 percent of adults in developing 
economies tend to use a credit card (Global Findex Database, 
2017). Commercial banks in Sri Lanka first introduced credit 
cards in 1989, following the free and open economy concept. 
As shown in the World Bank global financial inclusion data, Sri 
Lanka’s credit card ownership is only 5 percent, even though 
74 percent of the population owns a bank account. The total 
number of credit cards used in 2017 was 1435053, and it is a 13.5 
percent increase compared to 2016 (CBSL, 2017). Credit cards 
become increasingly important to people as they offer several 
benefits for consumers. Those benefits include a reduced need 
to carry cash, the availability of an accurate record of purchases, 
and documentation of a history of creditworthiness (Soll et al., 
2013). Traditional attitudes like “save first and spend later” lead 
negatively towards the growth of credit card consumption by the 
people in Sri Lanka. 

Scholars have made various attempts to determine the credit 
card demand in a country. Previous studies have assessed credit 
card demand via economic factors, demographic characteristics, 
and personal and institutional factors. The demographic factors 
and card features explain Malaysia’s card spending behavior 
(Teo et al., 2013). Wang et al. (2011) used demographics, 
attitudes, personality, and card features to explain card debts 
in China. The credit card usage by consumers is high among 
young men due to significant factors such as avoiding carrying 
cash, security, and increased online purchasing and payments 
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(Thompson & Worthington, 2009). Most of the significant studies 
available in previous literature pay considerable attention to the 
individual characteristics of gender, age, income, education, and 
employment. 

When analyzing the developing Asian countries, an adaptation 
of credit card demand has become significant in countries like 
China and South Korea (Perera et al., 2016). The neighboring 
countries of India and Pakistan credit card market penetration 
show a declining trend in recent times. In India, credit 

card holders only remain at 2 percent (Emerging Markets 
Payment Index, 2015). The credit card was first introduced in 
western countries, but currently, it has spread worldwide as a 
popular payment method. Much previous research focuses on 
the western part of the world, but some literature can be found in 
the Sri Lankan context (Gurugamage & Wickramasinghe, 2009). 

The benefited parties of the findings are decision-makers in 
card-issuing banks and financial institutions to better understand 
people who use credit cards. In response to the gap in the 
current literature on credit card usage, this study aims to identify 
individuals’ socio-economic factors that influence credit card 
usage in Sri Lanka. Therefore, this study examines the marginal 
impact of socio-demographic and economic characteristics 
(gender, age, income, education, and employment) on credit 
card usage in Sri Lanka. Based on the research objective, the 
research question of the study is derived as ‘what is the marginal 
impact of socio-economic characteristics (gender, age, income, 
education, employment) on credit card usage in Sri Lanka?’ 

The rest of the paper is organized as follows: Following the 
introduction, the second section reviews the literature of the 
study, and the third and fourth sections explain the methodology 



4

Journal of Institute of Human Resource Advancement
University of Colombo

and data analysis of the study. The final section provides 
concluding remarks and recommendations and future directions.

2. Literature Review
This section focuses on the theoretical and empirical findings 
on the impact of individuals’ socio-economic characteristics 
on Credit card demand in Sri Lanka. The main objective is to 
analyze socio-economic characteristics on credit card demand 
using the global index database 2017. Based on the previous 
findings, the study’s main argument can be developed as follows: 
The credit card has become a vital payment tool for consumers 
all over the world, both in developed and developing countries. 
A credit card is firstly introduced in developed countries and 
initiated in developing countries. In developing economies, the 
recent growth in credit card ownership falls only by 10 percent 
(Global findex index, 2014). Besides, numerous characteristics 
of individuals could affect the lack of credit card ownership in 
developing countries, particularly in Sri Lanka. The study argues 
that individuals’ economic and 

social characteristics could impact credit card demand in Sri 
Lanka. There are many ways of determining the credit card 
demand of a country. Credit card demand is influenced by 
significant social demographic and economic characteristics of 
individuals (Arpita et al., 2011). Many scholars have identified 
determinants such as age, gender, marital status, education level, 
income, and employment as the factors which influence the 
credit card demand (Baek & Hong, 2004; Hayhoe et al., 2005; 
Gan et al., 2016; Wang et al., 2011; Worthington et al., 2007; 
Christopher et al., 2016; Liqiong et al., 2019). The different 
scholars argue different types of factors have influenced the 
individuals’ use of a credit card. Their findings revealed that 
several types of socio-demographic factors are associated with 
the decision to own a credit card. The previous empirical findings 
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on the credit card demand more increasingly emphasized that 
the credit card demand of a country would be change with the 
socio-economic and demographic characteristics of income, 
age, gender, employment and education (Wang et al., 2011). The 
various scholars have focused their studies based on both the 
developing and developed economies and arise to interesting 
findings that address the relationship between variables. 

The demand for a product can be simply defined as the willingness 
and ability of a person to purchase a product or service (Sexton, 
2007). The individuals of a country have a need or attitude towards 
owning something by themselves to increase the demand for the 
product. Credit cards are a payment instrument, but it is a source 
of credit. 49 percent of adults in high-income economies have 
used a credit card in 2017 while in the developing economies 
only 8 percent tend to use credit cards (World Findex Database, 
2017). Many previous scholars had argued that the intention of 
using a credit card could be able to predict using the individuals’ 
socio-economic characteristics. The findings by Christopher 
et al. (2016) revealed that young, affluent Chinese credit card 
holders move towards paying with cards as it is more convenient 
and more accessible than cash. In terms of demographic factors, 
Christopher et al. (2016) found that the results provide evidence 
that younger age has a significant and positive impact on credit 
card ownership. A high level of education, a higher job position, 
and higher monthly spending will positively influence credit 
card ownership. The Chinese study, which focused on the 
determinants of credit card demand identified the main indicators 
of credit card demand as age, gender, and income. The findings 
further investigated that Age is negative effects on card spending 
and card debt while Gender and income have different effects on 
card spending and debt, in which more males are owing cards 
compared to females (Liqiong et al., 2019).  Li and Li, 2019 
evaluated the demographic characteristics such as age, gender, 
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and customer’ income have a significant impact on credit card 
demand. The finding emphasized that credit card ownership is 
not related to the customer’s income, but significantly related to 
the stability of his life and work. The finding moreover pointed 
out that commercial banks need to focus on the factors affecting 
customer life and work stability, and the income is only a 
reference factor.  

The investigation employed socio-economic factors of age, 
gender, education, income, and employment to determine the 
credit card demand in the Sri Lankan context. As explained 
above, many previous scholars have investigated that the socio-
economic characteristics may influence heavily on the credit 
card usage of individuals in a country. Several Chinese studies 
are more focused on the factors associated with credit card usage 
(Gan, et al., 2014; Sharpe, et al., 2012). 

Age: Age is one of the most significant factors which impacts the 
consumers’ intention towards owning a credit card on their own. 
Most previous findings revealed that age and credit card demand 
has a negative relationship, and younger consumers are mostly 
using credit cards (Kim & De Vaney, 2001; Christopher et al., 
2016; Wang et al., 2011; Liqiong et al., 2019). They reported 
that young people have been using credit cards as they are more 
likely to spend more than older customers. A significant study 
evaluated that young consumers within the average age of 35 
years and younger are spend more on the credit card than the 
more senior cardholders (Liqiong et al., 2019).   

Gender:  Gender of the individual can be taken as one of the 
most influencing explanatory variables used in predicting the 
credit card demand of a country. Many of the prior authors found 
that males have a high demand for credit card usage than females 
(Baek and Hong, 2004; Liqiong et al., 2019; Christopher et al., 
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2016). As per the literature, credit card users are more likely to be 
males than females (Khare et al., 2011). However, gender shows 
both negative and positive relationships by different authors. 
Many scholars argue that male consumers are using credit cards 
more than female consumers. 

Education: The education level of an individual can be 
emphasized as another most common variable used in the studies 
which focus on the relationship between the individuals’ factors 
and credit card demand. The education level of a respondent 
enhances the efficient use of credit cards by the people in a 
country. The previous authors also argued on the relationship 
between education and credit card demand. As per Kim and 
De Vaney (2001), a higher education level has more chance of 
being a credit cardholder. They also emphasize that a positive 
relationship exists between highly educated people and higher 
card spending than less educated people (Christopher et al., 
2016; Liqiong et al., 2019). 

Income: Many of the scholars paid their attention to the income 
variable as it may heavily determine whether a person moves 
towards owning a credit card or not. The empirical findings 
suggested that income significantly affects credit card usage 
by consumers. More studies emphasized that upper-income 
consumers are more likely towards credit card usage than lower-
income people (Kim and De Vaney, 2001). Previous studies 
reported that individuals’ income is positively influenced by 
credit card demand (Christopher et al., 2016; Liqiong et al., 
2019; Baek and Hong, 2004).   

Employment: Employment is also a significant factor that 
influences credit card usage by consumers. Previous scholars 
have emphasized that unemployed people are less likely to 
have a credit card than employed people (Baek and Hong, 
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2004; Christopher et al., 2016; Liqiong et al., 2019). They also 
revealed that people in professional careers are more likely to 
use a credit card.

As per the above discussion, empirical findings, and previous 
literature, the following theoretical framework (Figure 1) has been 
developed to conceptualize the independent variables against the 
dependent variable. The independent variables are individuals’ 
demographics and social and economic characteristics, and the 
dependent variable is the use of credit cards.

As explained in the above empirical findings, the study argues 
that age, gender, education, income, and employment act as key 
determinants of credit card usage. Accordingly, considering the 
nature of relationships displayed in the conceptual framework 
and literature review, the following hypotheses were developed 
to investigate the study’s links. The research hypotheses of this 
study are formulated as per the research objectives.

 

 
The Use of 

Credit Cards 

Socioeconomic 
Characteristics  

Age 

Gender 

Education  

Income 

H1 

H2 

H3 

H4 

Employment 
H5 

Figure 1- Conceptual Framework of the Study
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Hypothesis 1 (H1): There is a relationship between age and the 
use of credit card

Hypothesis 2 (H2): There is a relationship between gender and 
the use of credit card

Hypothesis 3 (H3): There is a relationship between education 
level and the use of credit card 

Hypothesis 4 (H4): There is a relationship between income level 
and the use of credit card

Hypothesis 5 (H5): There is a relationship between Employment 
and the use of credit card 

In the Sri Lankan context, it is sporadic to find a single scholar 
who revealed the relationship between individuals’ socio-
economic factors and credit card demand recently.  Thus, the 
study addresses the existing gap in the literature by reviewing 
the impact of two variables in the Sri Lankan context.

3. Research Methodology
The present study used the World Bank’s findex database 2017 
to examine the individuals’ socio-economic characteristics 
influencing credit card demand in Sri Lanka. The study randomly 
selected individuals from the Sri Lankan dataset. It used the 
dependent variable of the use of credit card and independent 
variables of gender, age, education, income, and employment 
to analyze the relationship between individuals’ socio-economic 
characteristics on credit card demand in the country.
 
This study’s main objective is to analyze the influence of 
individuals’ attributes on credit card usage. The respondents’ 
answers were translated into a binary variable (0, 1) for both 
credit card usage and determinants—the sample framework of 
the study comprised individuals in Sri Lanka. From the 1104 
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individual cases, 1080 were used for further calculations after 
removing 24 missing values in data. Thus, the probit regression 
model was employed for data analysis using the following 
equation (Shihadeh, 2018). 

  

Y represents the variable of credit card usage and, coded as 1 
(one) if the respondent has a credit card and otherwise coded as 0 
(zero). X represents individuals’ socio-economic characteristics 
and demographics classified into five main groups, i.e., age, 
gender, education, income, and employment. For the gender 
variable, if the respondent is a female, it is coded as 1; otherwise, 
0. The age variable is measured by the age and squared age using 
several years and squared age. The third variable of education has 
dummy variables of primary, secondary, and tertiary education. 
If the individual has completed primary, secondary, or tertiary 
education, it is coded as 1; otherwise, it is 0. Income is indicated 
by including dummy variables. Each variable is coded as 1 if 
the individual’s income is in a given quintile of the poorest, 
second, middle, fourth, and fifth respectively; otherwise, coded 
as 0. The final variable was employment, and if the respondent 
is employed, the code was 1, and if not employed, it is coded 
as 0. The final adjusted dataset was analyzed using the probit 
regression model in SPSS, which evaluates the marginal effect 
of variables. 

4. Data Analysis
4.1 The descriptive statistical Analysis
In most economies, people use a credit card rather than a debit 
card to pay bills and make everyday purchases. In high-income 
economies, 55 percent of adults reported owning a credit card, 
and in developing economies, credit card ownership remains 
at a low and unchanged level from 2014. On average, only 

ειιβιβιβιβιβιβα +++++++= employmentincomeeducationgenderageageYi 6543221
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10 percent of adults reported having one. The total number of 
credit cards used in 2017 was 1,435,053, and it is a 13.5 percent 
increase compared to 2016 (CBSL, 2017). The result indicates 
that Credit cardholders in the sample are only 7 percent, and in 
the Sri Lankan context, only 5 percent of the population owns 
credit cards (Global Findex database, 2017). Table 1 presents the 
descriptive statistics of the independent variables of age, gender, 
education, income, and employment, and the dependent variable 
of credit card demand in Sri Lanka.

As per Table 1, Sri Lanka has a limited number of credit 
cardholders, representing only 7 percent of the total sample. The 
mean of having a credit card in Sri Lanka is 7 percent. The other 
characteristics of the dataset are also described in Table 1. 

4.2 Empirical Estimations
Table 2 presents the marginal effects for the probit estimations 
with credit card usage in Sri Lanka. 

 

 Variables Observations Mean St. Dev. 
Gender (Female) 1080 0.62 0.486 
Age 1080 43.84 17.255 
Primary- education 1080 0.33 0.469 
Secondary- education 1080 0.62 0.486 
Tertiary - education 1080 0.05 0.227 
Income- Poorest 20% 1080 0.17 0.373 
Income- Second 20% 1080 0.18 0.385 
Income- Middle 20% 1080 0.19 0.394 
Income- Fourth 20% 1080 0.22 0.413 
Income- Fifth 20% 1080 0.24 0.429 
Employment 1080 0.48 0.500 
Use of credit cards  1080 0.07 0.253 

 

 

Variables Coefficient value (β) P-Value (Sig) 
Gender (Female) -.386** .006 
Age .057** .037 
Age2 -.001** .016 
Primary- education -1.195*** .000 
Secondary- education -.570** .005 
Income- Poorest 20% -.455** .037 
Income- Second 20% -1.199*** .000 
Income- Middle 20% -.471** .013 
Income- Fourth 20% -.217 .191 
Employment .239* .100 

Other Estimations 
Observations 1080 

LR chi2 92.862 
Prob> chi2 (sig) 0.000 
Log-Likelihood -192.830 

Significance levels at 10%, 5%, and 1% which indicates *, **, and *** 
respectively 

 

Table 1. Descriptive statistics for variables



12

Journal of Institute of Human Resource Advancement
University of Colombo

The parameters of the model fit measures with the likelihood 
ratio Chi-Square (LR Chi2) tests of the models are significant 
as associated with a p-value less than 0.0001 (Hosmer & 
Lemeshow, 2000) concluded that at least one of the regression 
coefficients is not equal to zero. As shown in Table 2, the model 
fit value exists within the model. 

Table 2 presents the marginal effects of probit estimations 
concerning credit card usage in Sri Lanka. The table indicates 
coefficient values and p values of parameter estimates of age, 
gender, education, income, and employment. Based on the 
parameter estimates, the influence of each individual’s socio-
economic characteristics on the use of credit cards were 
evaluated. 

 

 Variables Observations Mean St. Dev. 
Gender (Female) 1080 0.62 0.486 
Age 1080 43.84 17.255 
Primary- education 1080 0.33 0.469 
Secondary- education 1080 0.62 0.486 
Tertiary - education 1080 0.05 0.227 
Income- Poorest 20% 1080 0.17 0.373 
Income- Second 20% 1080 0.18 0.385 
Income- Middle 20% 1080 0.19 0.394 
Income- Fourth 20% 1080 0.22 0.413 
Income- Fifth 20% 1080 0.24 0.429 
Employment 1080 0.48 0.500 
Use of credit cards  1080 0.07 0.253 

 

 

Variables Coefficient value (β) P-Value (Sig) 
Gender (Female) -.386** .006 
Age .057** .037 
Age2 -.001** .016 
Primary- education -1.195*** .000 
Secondary- education -.570** .005 
Income- Poorest 20% -.455** .037 
Income- Second 20% -1.199*** .000 
Income- Middle 20% -.471** .013 
Income- Fourth 20% -.217 .191 
Employment .239* .100 

Other Estimations 
Observations 1080 

LR chi2 92.862 
Prob> chi2 (sig) 0.000 
Log-Likelihood -192.830 

Significance levels at 10%, 5%, and 1% which indicates *, **, and *** 
respectively 

 

Table 2. Probit regression results
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The results indicate that the female gender has a significant 
negative relationship with credit card usage, which means 
that females are less likely to own credit cards. Age is also an 
explanatory variable positively significant with a credit card and 
it has a nonlinear relationship. Most study findings revealed that 
younger people are more likely to have credit cards (Christopher 
et al., 2016; Wang et al., 2011; Liqiong et al., 2019). 

The investigation used three education levels: primary, secondary, 
and tertiary education. However, the model omitted tertiary 
education due to the redundancies in the model. The results 
indicated that primary educated people have a higher negative 
relationship with credit card usage than secondary educated 
people. It suggests that higher education people are more likely 
to have credit cards. Although results are not consistent with 
the findings from Christopher et al. (2016) and Liqiong et al. 
(2019), which indicates a positive relationship, the study reveals 
the negative coefficient will be less when the education level 
increases. 

The model uses the five levels of income quintiles from most 
mediocre to richest 20 percent, and the wealthiest 20 percent 
has been omitted from the model due to redundancies. Thus, 
the model uses the first to fourth income quintiles to determine 
the influence of income level on the use of credit cards. The 
estimations show that an individual’s income in Sri Lanka 
relates to credit card usage. Dummy variables were belonging to 
the first three groups of income of most inferior, and second and 
middle 20 percent impact the highest negative and significant 
influence on credit card usage. The fourth income level has an 
insignificant but less harmful relationship with credit card usage. 
Thus, it concludes that income has a negative correlation with a 
decreasing negative coefficient. The findings are consistent with 
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previous findings (Christopher et al., 2016; Liqiong et al., 2019; 
Baek and Hong, 2004). 

The results also disclosed that employment has a positive 
relationship with credit card usage in Sri Lanka. It revealed that 
people who have employment are more likely to own a credit 
card. The findings are in line with Christopher et al. (2016) and 
Liqiong et al. (2019), which indicates a positive relationship 
between the credit card and employment. 

5. Conclusion
The credit card has become a vital payment tool for consumers 
across the world. This paper examined the factors influencing 
the credit card usage in Sri Lanka, based on the World Bank 
Global index database in 2017. In Sri Lanka, credit card users 
are only 5 percent of the population. The study reveals several 
insightful results and also supports previous scholarly findings 
(Christopher et al., 2016; Liqiong et al., 2019; Baek & Hong, 
2004), to some extent. Firstly, it identified that individuals’ 
characteristics affecting credit card usage in Sri Lanka are age, 
gender, education, income, and employment. The study results 
do not support previous findings regarding age and credit card 
demand. In Sri Lanka, Age has a positive relationship with credit 
card usage, while other scholars revealed that young and the 
affluent hold credit cards (Worthington et al., 2007). 

The findings on education, income, gender, and employment 
are inconsistent with previous scholars’ findings (Christopher et 
al., 2016; Liqiong et al., 2019; Baek and Hong, 2004), which 
illustrate the positive relationship with reducing negative 
coefficient between income and education with credit card 
usage. The study further showed a positive connection between 
employment and credit card usage. Accordingly, the findings 
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offer essential managerial suggestions for policymakers.
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Abstract
Online purchasing is one of the major trend emerging in 
e-commerce and it is important for the marketers to be aware 
and understand the factors effecting on online purchase 
intention especially pertaining to fast fashion retail industry. 
Currently, there is an intense competition in the fast fashion 
retail industry, and it has become a greatest challenge for 
fashion retailing organizations to build long term relationships 
with their customers. There is an increasing need for the fashion 
retailers to identify and evaluate the determinants of online 
purchase intension in order to gain and retain their market 
share in an ever increasing competitive environment. The study 
used both primary and secondary data where primary data was 
collected through a well-structured online questionnaire and it 
was consisted of five demographic type questions and twenty-
one Likert scale type questions. A total of 300 respondents were 
surveyed to identify significant factors based on their online 
purchase experiences. The research hypotheses were tested by 
means of multiple regression analysis with R software. Results 
of the study indicated that online trust, website quality and prior 
experience positively and significantly influence online purchase 
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intention while shopping orientation and consumer behavior 
has no significant impact on online purchase intension.   

Keywords: Online Purchase Intention, Online Trust, Prior 
Experience, Consumer Attitude, Shopping Orientation, Website 
Quality

1. Introduction
Sri Lanka has a growing fast fashion retail industry. The fast-
fashion retail industry can be considered as a developed version 
of the apparel industry. The late seventeenth century was the 
beginning period of the emergence of the apparel industry. The 
industrial revolution, took place in the period from 1760 to 1840, 
witnessed for major industrialization and revolution which no 
doubt enhance the performance of the apparel industry too. This 
revolution caused to enhance the buyer perception towards the 
ready-made garments.

Europe can be considered as the birth place of the fast fashion 
industry. Europe has developed the sector to meet the rapidly 
changing preferences of young women who were very interested 
in fashion trends and continuously followed trends but at a 
fraction of the cost (Linden, 2016).

When developed countries are moving along with the fast 
fashion retail industry, as a developing country Sri Lanka has 
also adopted the emergence of the fast fashion retail industry. 
New advances in the internet and its associated technologies are 
opening great avenues for the development in many low and 
middle income countries. As a result, developing countries are 
rapidly acquiring information technologies to increase internet 
access in many sectors, despite the several barriers that stand in 
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the way. E-commerce sales in the Asian region too have been 
growing at a steady rate. The latest statistics indicate that nearly 
42% of the entire world’s internet users live in this region. More 
than more and more people are using smartphones and smart 
mobile devices to purchase goods from online platforms. This 
trend is applicable to the fast fashion retail industry as well. 
However, with the phenomenal growth of mobile broadband 
connections and a rapidly increasing fixed internet connections, 
Sri Lanka is fast establishing itself as a potential regional ICT 
hub in the region.

It has been evidences that, increasing number of Sri Lankan 
consumers research their products online prior to making 
purchases while millennial remain the main consumers of online 
e-commerce sites. Therefore this will be a greatest opportunity 
for the Sri Lankan fast fashion retail industry to enhance their 
online purchase platforms.

1.1. Research Objectives
The primary objective of this study is to identify the determinants 
of online purchase intention. Specifically, the researchers sought 
to explore the relative importance of factors such as online trust, 
shopping orientation, consumer attitude, website quality and 
prior experience on online purchase intension in the fast fashion 
retail industry in Sri Lanka. Further step has taken to investigate 
the effect of several demographic factors such as age, level of 
education, gender and income level on online purchase intention.

1.2. Research Questions
This study addresses the following research questions.  

Q1: What factors influence the online purchase intention in the 
fast fashion retail industry?

Q2: What are the significant factors which may influence the 
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online purchase intention in the Sri Lankan fast fashion 
retail industry?

Q3: What would be the impact of demographic variables on 
online purchase intension?

2. Literature Review

2.1. Online Business 
Businesses that generate their revenue directly from their 
website belongs to online business category. E-commerce could 
deliver a significant benefit to the market segment in developing 
countries by increasing their control over its place in the supply 
chain, thus improving its market efficiency (Molla and Heeks, 
2007). According to Schneider (2014), 1990 can be considered 
as the turning point of the online business. At that time some 
organizations had moved towards online shopping establishments 
(Schneider, 2014). Online customers expect fast, friendly, and 
high-quality services. They may demand choice, convenience, 
and responsive services with a personal touch (Gurvinder and 
Zhaobin, 2005). With the rapid development of web-based 
businesses, traditional market places had been deteriorated at a 
similar rate. In that case, e-commerce businesses provide both 
advantages and disadvantages to the society (Abdul, 2016). 

2.2. Fast Fashion Retail Industry
The  emergence  of  the  apparel  industry  really  began  with  a  
brief  history  of  British colony, started in the late seventeenth 
century. The introduction of the ready-made garment was made 
possibly through Britain’s enclosure movement and the Industrial 
Revolution (Durieu, 2006). The present fashion market is highly 
competitive and the consistent need to ‘refresh’ product ranges 
implies that there is an inescapable move by many retailers to 
extend the number of seasons. This means that the recurrence 



www.ihra.cmb.ac.lk
journal@ihra.cmb.ac.lk 23

Volume.7 Issue.1 June 2020
ISSN 1800-0266

Determinants of Online Purchase Intention in 
Fast Fashion Retail Industry: Sri Lankan Perspective

with which the whole merchandise within a store has changed 
(Christopher, Lowson and Peck, 2004). With the rise of Omni 
channel retail, online business is enhancing traditional retail 
by empowering businesses to reach out to customers at several 
touchpoints. It is the same with regard to fashion-oriented 
businesses (Johnsen, Miemczyk and Howard, 2017).   
2.3. Emergence of Internet and its impact on the fast fashion 
industry
The traditional marketing and fast fashion industry experience 
a revolution because of the emergence of the internet. Wei and 
Zhou (2011) studied several well-known fast-fashion retailers 
such as Zara, H&M, and UNIQLO. Those brands used low cost 
promotions and positioning strategies to support their operations. 
Quick manufacturing at an affordable price is the main concept 
of those retailers (Wei and Zhou, 2011). Some studies showed 
that there were a lot of retailers in the world and some of them 
used a multichannel strategy to conduct their businesses; it 
means both online business and offline business (King, Sen and 
Xia, 2004).

2.4. Online purchase intention
According to the findings of the previous studies, four key 
factors are based on the offline store operations and they are the 
key determinants of the online purchase intention too. Those 
operations were offline store service, offline store merchandise, 
offline store atmosphere, and offline store layout. In par with 
that, online store service, online store merchandise, online store 
atmosphere, and online store navigation have been identified 
as the factors which influence the online purchase intention 
(Verhagen and Van Dolen, 2009). Online search intention can 
be considered as the key predictor of online purchase intention. 
There are some main factors affecting online search. Some of 
them are the utilitarian value of internet information search, the 
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hedonic value of internet information search, perceived benefits 
of internet shopping, perceived risk of internet shopping, and 
purchase experience. Prior studies showed that these factors 
positively affect the online search intention and online search 
intention positively affects the online purchase intention (Kim, 
Lee and Kim, 2004).

2.5. Factors affecting online purchase intention

2.5.1. Website Quality 
Website quality can be considered as one of the critical steps to 
drive business online. Some studies showed that website quality 
is a multidimensional construct. This is true whether website 
users or website designers evaluated the website or whether the 
site was selling or not. According to a prior study, website quality 
can be divided into three major dimensions as system quality, 
information quality, and service quality (Lin, 2007). Website 
quality influences consumers’ perceptions of product quality 
and it also affects online purchase intentions. By considering 
the investigations of the previous results, website quality can 
be considered as one of the prominent determinant of online 
purchase intention (Hsu, Chang and Chen, 2012).

2.5.2. Shopping orientation
The study conducted by Leo, examined the relationship between 
shopping orientations, product types, and consumer intentions 
in using internet for shopping (Vijayasarathy, 2003). There was 
a significant difference in the shopping orientation according to 
each demographic characteristics (Vijayasarathy, 2003). Vast 
number of research have been investigated the relationship 
between shopping orientation and online purchase intention. 
Those studies have clearly proved that shopping orientation is a 
strong predictor for consumers’ online purchase intention (Chen 
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and Hung, 2015; Nirmala and Dewi, 2011). 

2.5.3. Online Trust 
Trust can be defined in various ways. Credibility, reliability, 
or confidence can be considered as the concepts of trust. Past 
study has been conducted considering that online trust is a 
multidisciplinary perspective (Wang and Emurian, 2005). 
Purchasing products online often involves various levels of 
risk/uncertainty, especially when consumers need to provide 
an online retailer with their personal information such as credit 
card numbers. In this vulnerable situation, consumer’s trust of a 
company may reduce any uncertainty that consumers may have 
regarding online shopping (Gefen, Karahanna and Straub, 2003).

2.5.4. Prior Experience 
Many researchers have investigated that prior experience is 
one of the important factor affecting online purchase intention. 
Previous studies examined the relationship between internet 
shopping experience and the perceived risk associated with the 
use of the internet and making purchases online. The results 
shows that the internet users with no prior online shopping 
experiences, perceived higher risk than internet users with prior 
online shopping experiences (Liebermann and Stashevsky, 
2002). 

2.5.5. Consumer Attitude
Consumer attitude towards online purchasing can be determined 
in various ways. One of the prior research has found that website 
design, website reliability/fulfillment, website customer service, 
and website security/privacy are the four dominant factors 
that influence consumer perceptions with relating to online 
purchasing. There are different types of buyers and they have 
different evaluations of website design and website reliability/
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fulfillment but similar evaluations of website security/privacy 
issues. That finding showed that security/privacy issues are 
important to online buyers (Shergill and Chen, 2005). 

2.6. Conceptual Frame work
Based on the prior studies, five determinants of online purchase 
intention were identified and used for the purpose of this 
study:  website quality, online trust, prior experience, shopping 
orientation and consumer attitude (Figure 1).  

The following research hypotheses were formed with the purpose 
of addressing the identified research objectives. Each hypothesis 
accompanies a null hypothesis which states a no relationship 
between the said two variables.

H1: Website quality is positively associated with online purchase 
intention

H2: Online trust is positively associated with online purchase 
intention

H3: Prior Experience is positively associated with online 
purchase intention

H4: Shopping orientation is positively associated with online 
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purchase intention 

H5: Consumer attitude is positively associated with online 
purchase intention

3. Research Methodology

3.1. Population and sample
The population of this study includes all the current and potential 
internet users in Sri Lankan context. The sample consists of 300 
respondents who were chosen randomly to the extent possible. 
The 300 respondents were selected in different age groups and 
different areas to represent the country as a whole.
 
3.2. Survey Instrument
The primary data were collected via an online questionnaire. 
The measures, used to operationalize the constructs in this 
study, were mainly adopted from previous related studies. The 
questioner is consisted of two parts with twenty-six questions all 
together. The first part includes five questions mainly focusing 
on the demographic information of the participants. The second 
part includes 21 items on 5-point Likert scale (from 1-strongly 
disagree to 5-strongly agree). In order to measure the online 
purchase intention, this study used three survey questions. 
Website quality and online truest were measured using three 
and five survey questions respectively.  Three survey questions 
were used for measuring each of prior experience and shopping 
orientation. Consumer attitude was measured using two survey 
items. Cronbach’s Alpha was used to measure the reliability of 
the items. The questionnaire which has been adopted for this 
study is an established survey instrument and has been used in 
several research studies and has well established content validity. 
Therefore, the validity of the measurement was tested.
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3.3. Data Analysis
First, a statistical reliability test was performed for evaluating the 
internal consistency of survey items. Descriptive statistics for 
each demographic variable and final scores for the Likert-style 
format items were calculated. A correlation analysis was used to 
examine the relationship among the variables.  Finally, multiple 
regression analysis was conducted to identify the determinants 
of online purchase intention.

4. Data Collection and Analysis 
The questionnaire was developed using online Google Docs and 
made available for the participants in the sample. Of the 300 
participants in the sample, a total of 277 submitted responses to 
the online survey. The majority of the participants were female 
(n=175) and 112 participants aged between 18 and 27. All 
responses received (277) were used for the subsequent analysis 
since none of them are consisted of missing values and invalid 
responses. 

4.1. Analysis of Demographic Variables
The demographic variables of the study were analyzed by means 
of frequency and cumulative frequency distributions as given in 
Table 1. According to the sample information majority of the 
respondents are female (175, 63%). The study employed five 
age groups and majority of the respondents (112, 40%) belong to 
18-27 group while just 4 (1.4%) participants were over 58 years. 
Most of the participants have passed at least the advanced level 
examination while 84 (30%) of them have either a degree or 
similar qualification. Majority of the participants do not belong 
to either fairly low income category (less than 25,000 LKR per 
month) or fairly high income category (above than 100,000 LKR 
per month).
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4.2. Reliability Test 
To determine the internal consistency of the survey items used 
in the instrument, the Cronbach alpha coefficient was used. The 
total scale reliability is high (0.77) and greater than the required 
threshold limit (0.7). The subscale reliability was high for all six 
dimensions: (a) 0.87 for website quality, (b) 0.79 for online trust, 
(c) 0.91 for prior experience, (d) 0.85 for shopping orientation 
and (e) 0.78 for customer attitude.

4.3. Correlation Analysis
Variables with a correlation coefficient between 0.6 and 0.8 
are considered to have a strong relationship while variables 
with a correlation coefficient over 0.8 have nearly a perfect 
relationship.  Prior experience (0.44), online trust (0.42), and 
website quality (0.36) indicate a moderate positive correlation 
between the dependent variable. Shopping orientation (0.3) and 
consumer attitude (0.31) indicate a fairly low correlation with the 
dependent variable. This provides some preliminary evidences 
regarding the determinants of online purchase intention. Thus, 
based on the correlation analysis, website quality, online trust 
and prior experience tend to impact on online purchase intention 
significantly. 
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4.4. Multiple Regression Analysis
Multiple regression analysis was employed in order to identify 
the underlying predictors of online purchase intention. Based 
on the results of the regression analysis, hypotheses were tested 
and Table 2 presents a summary of the findings. P-values for 
shopping orientation and consumer attitudes are greater than 
0.05, such that the null hypotheses are accepted, concluding 
that there is no significant impact of shopping orientation and 
consumer attitude on online purchase intention, with a 95% 
level of confidence. P-values for website quality, online trust 
and prior experience are less than 0.05, such that the alternative 
hypotheses are accepted, concluding that there are significant 
impact of website quality, online trust and prior experience, with 
a 95% level of confidence. Therefore website quality, online 
trust and prior experience, Online Trust and Website Quality 
are statistically significant in predicting the dependent variable; 
online purchase intention. 
  
The estimated statistical model is given below based on the 
results of the multiple regression analysis (ε denotes the error 
term).

Online Purchase Intention = 0.565 + 0.362* (Prior Experience) 
+ 0.343* (Online Trust) + 0.265* (Website Quality) + ε

Among the three significant independent variables, prior 
experience has the highest coefficient value which indicates 
that among the three determinants of online purchase intention, 
prior experience has the highest impact. Respectively, online 
truest (0.343) and website quality (0.265) impact on the online 
purchase intention. Multiple R-squared value is 0.881, indicates 
that approximately 88.1% variation in online purchase intention 
is explained by the three significant independent variables.
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4.5. ANOVA Test
ANOVA test was performed to check the significance of the 
model where the null hypothesis states that the model is not 
significant. 

 
P values of prior experience (0.000), website quality (0.000), 
and online trust (0.000) are all less than 0.05 (Table 3), such 
that the null hypothesis can be rejected at a 5 percent level 
of significance. It can be concluded that there is 95% percent 
evidence that the model is significant.

Two more tests were conducted to check the autocorrelation of 
the residuals and multicollinearity. Autocorrelation was tested in 
terms of Durbin Watson (DW) test. DW statistic is 2.16 (P-value 
>0.05), such that it can be concluded that the residuals are not 
linearly auto-correlated. The results of the correlation analysis 
revels no significant correlations among the independent 
variables. However, to further confirm, variance inflation factor 

Table 3: ANOVA Table 

 Df Sum Sq Mean Sq F value Pr(>F) 

Prior Experience 1 2354.38 2354.38 1918.252 2.2e-16 *** 

Online Trust 1 114.98 114.98 93.680 2.2e-16 *** 

Website Quality 1 32.35 32.35 26.354 5.397e-07 *** 

Residuals 274 336.30 1.23   

 

Table 1: Hypothesis Testing Table 

Hypothesis 

 

Estimate 

 

P-value 

 

Status of Null 

Hypothesis 

H1: Website Quality           Online Purchase Intention  0.265273 0.00477 ** Rejected 

H2:Online Trust                        Online Purchase Intention 0.343302 3.88e-05 *** Rejected 

H3: Prior Experience                 Online Purchase Intention 0.362302 5.36e-06 *** Rejected 

H4: Shopping Orientation         Online Purchase Intention 0.023865 0.71142 Accepted 

H5: Consumer Attitude             Online Purchase Intention 0.058146 0.33495 Accepted 
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(VIF) values for computed for each independent variables. VIFs 
for prior experience, online trust and website quality are 6.70, 
6.809 and 6.128 respectively. All these values are well below 
the threshold (10), such that there is no multicollinearity issue 
in the dataset.

A residual analysis was conducted in order to detect any 
violations of assumptions made in the regression analysis such 
as non-linearity, unequal error variance and outliers. Residuals 
were plotted against the fitted values and there are no unusual 
data points in the data set and they are seem to be distributed 
randomly as depicted in the Figure 2. Therefore it can be 
concluded that the residuals are independent and they have a 
constant variance. 

Figure 2: Residuals versus Fitted Values
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A normal probability plot was created to assess whether the 
dataset is approximately normally distributed. The residuals 
from the model fit were plotted against a theoretical normal 
distribution. As depicted in Figure 3, the points are distributed 
near to the straight line. Thus, the normal probability test 
confirms that the data set is approximately normally distributed.

5. Discussion
Within the study context, findings indicate that the impact 
of demographic variables on online purchase intention is 
insignificant. Among the five factors identified through the 
literature review, only website quality, online trust and prior 
experience are positively and significantly associated with 
online purchase intention while there is no any significant affect 
from shopping orientation and consumer attitude.

 

 Figure 3: Normal Probability Plot
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Among these three determinants, the prior experience can 
be considered as the highest influential factor towards online 
purchase intention. Such that based on their prior experiences, 
consumers tend to use online purchasing websites in the future. 
Therefore, usefulness, ease of use, and benefits are some of the 
factors that consumers may remember after visiting a physical 
store or making an online purchase. Rather than shopping 
through new websites, consumers are more likely to shop via the 
websites which are more familiar to them. In order to obtain the 
customers’ attraction, sellers are required to add value to their 
websites and differentiate their sites continuously. At his/her first 
visit, if the customer receives the expected satisfaction from his/
her online shopping experiences, there is more likely that he/she 
is willing to do more transactions with the same website in the 
future too. In order to give a worthy and memorable experience 
to the customers, Sri Lankan fast fashion retailers may add 
modifications such as incentives and rewards, online live chat 
support, free deliveries and offers to their shopping websites.

Online trust is the second most significant factor which affects 
the online purchasing decision. Trust has been identified as one 
of the main determinants of the success of e-retailers, and much 
research has been conducted with regard to web site features 
triggering consumer trust. Considering the Sri Lankan scenario, 
fast fashion retailing sector consists of both well-established 
online retailers and those who are fairly new to the online 
retailing environment. When making online purchases, lack 
of clear legal norms and issues pertaining to trust may effect 
on online transactions. Trust is a factor that cannot be built 
immediately or there is no any specific way to build it, making 
things hard for online retailers. Sellers should consider every 
single aspects when doing online businesses. Trust is an effective 
method to reduce uncertainty in e-commerce and plays a critical 
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role in purchasing processes where consumers look for high-
quality goods. Creating the “About Us” page, updating contact 
information, and creating a privacy policy are some of things 
that can be done by retailers to enhance trust of their websites.
The third most influential factor on online purchase is website 
quality. When using websites, consumers primarily focus on the 
website design, information, ease of use, etc. At present, there 
are immense number of fast fashion retailing websites, making it 
really a big challenge to the fast-fashion retailers to enhance the 
website quality to satisfy the consumers by differentiating from 
competitors. Information quality, service quality, and the website 
design are some other features which combine with the website 
quality. To enhance the quality of their websites, Sri Lankan 
fast fashion retailers can create more user friendly websites, 
provide clear information, and modify websites using modern 
technology. One such modern technology is referred as virtual 
reality (VR) shopping platforms. By using VR technology, 
consumers can feel a memorable experience from the home, just 
like the experience they get when they visit the physical store.  
Sri Lankan retailers too can modify their websites by using these 
new technologies to the extent possible.

6. Conclusion
6.1. Limitations and Future Research 
The overall results of this study validate and add to previous 
research that explore determinants of online purchase intention. 
However, limitations for this study exist that should be 
considered for future research to increase the generalizability. 
One significant limitation of the study is that the participants 
were predominantly drawn from one single industry; fast fashion 
retailing. Therefore, the results of this study may be applicable 
only to the sample represented. Future research studies should 
extend over to other industries like hotel, insurance and banking. 
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The present study employed only factors in its attempt to identify 
the determinants of online purchase intention (prior experience, 
website quality, online trust, shopping orientation and consumer 
attitude). A fruitful extension for future work can be done by 
examining a more comprehensive model of consumer online 
purchase intention by incorporating factors associated with Sri 
Lankan culture such as the impact of family, friends, lifestyle 
and personality factors. Another limitation of the study is that 
the Sri Lankan consumers are still not technologically savvy. 
This limitation might have influenced the findings of the study. 
Present study setting did not allow to observe whether consumers 
actually reserve online (i.e. at a competing website) or offline (i.e. 
by telephone, direct mail or through physical shopping place). 
This study is quantitative in nature, hence a future study can 
use qualitative aspect too by specially referencing to a particular 
organization.         

6.2. Recommendation
Today, the consumers are well knowledgeable and they are 
always looking for better deals with more benefits, making 
it difficult to maintain consumer purchase intention and to 
keep consumers loyal to one particular brand. Consumers are 
continuously exposed to new services and new experiences in 
both internet technology and fast fashion retail industry, thus 
marketers have a great challenge to retain their customers and 
attract new customers to their organizations.  The purpose of this 
study was to find out the factors affecting the online purchase 
intention in fast fashion retailing industry in Sri Lanka.
According to the findings of the study, there is a higher level of 
online purchases in the fast fashion retailing sector. Therefore it 
is important for the fashion retailing organizations that engage 
online businesses to attract their customers to their brands and keep 
long term relationships with them by addressing key influencing 
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factors on online purchase intention. Prior experience, online 
trust, and website quality significantly influence on the online 
purchase intention. Therefore marketers need to understand 
those factors well and the effect of those factors on the online 
purchase intention of their consumers. To maintain or to increase 
online purchase intentions, marketers should take actions such as 
adding value to the websites to positively enhance the consumer 
prior experiences, taking necessary actions to provide secure 
services and maintain an attractive and well-performed websites.

6.3. Conclusion
The fast fashion retailing industry operates in a highly dynamic 
and competitive environment and has been rapidly growing over 
the years. Fast fashion retailers are grabbing the market at a high 
paste with the rapid increase in the development and penetration 
of internet. This study provides an insight into the determinants 
of online purchase intention in the fast fashion retailing industry 
in Sri Lanka.

It can be concluded that online retailing has been growing rapidly 
in the fast fashion industry and factors such as prior experience, 
online trust, and website quality significantly influence online 
purchase intention in the fast fashion industry in Sri Lanka. 
Among all the influencing factors prior experience and online 
trust have a high impact on the online purchase intention. 
Therefore the management of fashion retailing organizations 
should focus on the factors such as website quality, online trust, 
and previous experience.  Also, they need keep update about 
the ever improving internet technologies and other technologies 
relevant to fast fashion industry, since technology highly 
influences online customers. 
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Abstract
Sri Lanka has an increasing older population with people over 60 years 
currently standing at 12.5% which is estimated to increase to 3.6 million 
by 2021. With the rapidly growing elderly population, Sri Lanka is also 
experiencing an increase in elderly suicides making it a crucial issue. This 
study attempts to explain why elderly suicides increase in the context in which 
overall suicide levels are declining and the factors that caused the increase 
of elderly suicide. Study is primarily based on qualitative data collected from 
Kurunegala district though 10 case studies and 10 in-depth interviews using 
purposive sampling method. Thematic analysis was used in the analysis 
of data. Secondary data for the study were collected through the web. The 
major findings of the study include poverty corresponding with health care 
accessibility, social exclusion, socio-economic vulnerability, inefficient 
administration, and psychological ill-being. Major recommendations are 
strengthening community partnerships, awareness programs, and policy 
reforms are possible suggestions to control elderly suicide in Sri Lanka.

Keywords: Social exclusion, Elderly Suicide, Socio-economic vulnerability
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1. Introduction
Aging is an inevitable and life-long process that could be 
influenced by biological, sociological, and psychological factors. 
Hence the term ‘elderly’ can be interpreted as the chronological 
age of 65 years of old or older, whereas those from 65 through 
74 years old is defined as ‘early elderly” as well as those who 
are over 75 years old are referred to as “late elderly” (Orimo, 
Ito, Suzuki, Araki, Hosoi & Sawabe,2006). Every country 
experiences growth in the size and proportion of the elderly 
people within their population. In 2019, there were 703 million 
people aged 65 years or over worldwide. Thus, the number of 
the aging population is predicted to be doubled to 1.5 billion 
in 2050. In the global context, the population aged 65 years or 
over has increased from 6 percent in 1990 to 9 percent in 2019. 
However, that proportion is expected to increase further to 16 
percent by 2050, and also one in six people in the globe would 
be aged 65 years or over (United Nations, 2019).

According to some empirical studies, claims that Sri Lanka 
would be experienced a contracting population after 2038 
owing to the fertility rates continue at low levels and there is 
no substantial inward migration. The working aged population 
(age 15-64) would approach for a peak in 2027 before starting 
to decline, while age 15-59 category will reach a peak in 2026. 
The proportion of elderly people, those who are 65 years or over 
will double by 2040 compared with 2015 (Asian Development 
Bank, 2019). How but the population of aging is provided social, 
economic, and cultural challenges to individuals, families, 
societies, and the community across the globe. According to the 
United Nations Secretary-General Ban Ki Moon has mentioned 
to the report “the social and economic implications of this 
concept are profound, extending far beyond the individual older 
persons and the immediate family touching broader society and 
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the global community in unprecedented ways” (UNFPA, 2012). 

Solid research studies related to the aging and challenges 
pinpointed that such sort of demographic and epidemiological 
changes coupled with rapid globalization, modernization, and 
urbanization brings risk in terms of changes in lifestyles and 
prominence of chronic non-infective situations. However, the 
prevalence of multi-morbidity is apparently high among the 
elderly and further increases the age beyond years. In addition 
to that, aging is associated 

with the development of various chronic diseases. These consist 
of habits such as tobacco smoking, alcohol intake, over and 
under nutrition, inactivity, and occupational exposures. Most of 
these factors are linked to multiple diseases. Dementia disorder 
is another complex challenge among the elderly. With regard 
to the aging population growth, there is an emergency with the 
number of dementia people across the globe from 44 million 
now to a predicted 135 million by 2050 (Mahishale, 2016). 

Another study along with the demographic and health survey 
2016 pointed out that non-communicable diseases are highly 
prevalent among the elderly which figured as 52.8% of males 
and 52.1% of females aged 60 years and above were experienced 
heart diseases, whereas 43.8% of the old-aged males and 48% 
of elderly females are suffering from diabetes in Sri Lanka 
(Maduwage,2019). With regard to the disability among the 
elderly population, out of 2,520,573 elderly populations, 
548,776 persons has experienced difficulty in seeing (21.8 %), 
284,285 older persons have experienced difficulty in hearing 
(11.3 %), 488,209 elderly has experienced difficulty in walking 
(19.4 %) and also 208,657 people (or 8.3 %) has experienced 
difficulty related to cognition in 2012. Further, the majority of 
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the elderly had physical or mental impairments, as well as about 
one-fifth, had difficulty seeing and walking. The highest female 
functional difficulties were reported from the urban sector as 
62.1 % whereas the highest male functional difficulties were 
encountered from the estate sector as 43.6 %. More than one-
third of the oldest-old population has experienced difficulty in 
seeing, hearing, and walking difficulty, whereas one-fourth of 
them have suffered from difficulty in cognition. In addition, about 
60 % of the oldest – the old population have experienced at least 
one disability whereas for the young-old and middle-old persons 
were encountered as 25 % and 43 % respectively. However, 
about 30% of the oldest-old population has experienced three or 
more number of difficulties (Perera, 2017).

When it comes to the age-based characteristics of suicidal cases, 
the workforce is the most vulnerable category which resulted 
in many economic hardships, harassment by the husband, 
and family disputes. How but the number of elderly suicides 
(specifically age above 65 years) is apparently higher and 
also more than 15% of the suicide cases are recorded from the 
elderly group. Many elderly suicide incidents are a consequence 
of chronic diseases and physical disabilities along with mental 
disorders while most of the elders have used strangling as 
the way of committing suicide in Sri Lanka (Senavirathna& 
Sanjeewani, 2019). In the background of aging and growing 
challenges, elderly suicide becomes one of the specific areas that 
should be addressed thoroughly. Since aging becomes a serious 
issue in the Sri Lankan context, this study would aim to identify 
why elderly suicide increase while dropping the overall rate in 
Sri Lanka and what are the factors caused to increase in elderly 
suicide. 
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• Studies on aging population and problem of committed 
suicide
Aging is a constant, irreversible, and natural process which 
starts within the intrauterine life as well as continues until death. 
Getting old is not only a pathological procedure and it links with 
psychological, physiological, sociological, and chronological 
differences. Hence, the definitions related to old age are quite 
comprehensive and complex. There are so many different 
interpretations that emerge through various perspectives. 
According to the physiological recognition, “old age is referred 
to emphasize structural and functional losses. Psychological 
interpretation mentions that old age is declining perception, 
learning and the problem-solving ability whereas sociological 
explanation is used to express declining and losses of values 
given by the society to individuals”. However, the World Health 
Organization (WHO) tends to categorize aging under different 
age ranges. In that, age in between 65-75 referred to the ‘young 
old’, this is the transmission of working life to the retirement 
period. Age 75-85 is noted as ‘advanced old age’ which is 
pinpointed the functional losses and also 85 years old and above 
has noticed as ‘very advance old age’ which requires specific 
care and support (Unal & Ozdemir, 2020).

Around the world, during the 2010 period, empirical investigations 
have claimed that 524 million people were 65 years old or older 
that is 8 percent of the world’s population. It predicts that by 
2050, this amount will be triple to about 1.5 billion including 
16 percent of the total world’s population. Even though most 
of the developed countries show the oldest population profiles, 
the great majority and the rapid aging populations are less in 
developed countries. In the year in between 2010-2050, the 
population of aging among less-developed nations is predicted 
to be increased more than 250 percent compared with 71 percent 
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increase among developed countries (WHO, 2011). Every part of 
the world experience aging as an emerging phenomenon which 
brings negative and positive consequences for the development. 
Available records mention that in the year 2006, almost 500 
million people across the world have recognized as age 65 or 
above. But by 2030, that amount is predicted to be increased to 
1 billion and 1 in every 8 of the earth’s persons. Importantly, the 
most rapid growth in the age 65 and older population is growing 
in developing countries which would estimate as 140 percent 
by 2030 (National Institute on Aging & National Institute on 
Health, 2007).

For example, China has experienced outstanding demographic 
transmission during the past decades with the amount of over 
65 populations increasing from 5.5% in 1987 to 10.1% in 2014. 
Until now china experiences the largest elderly population as 
137.6 million in the globe and it would grow to 336 million by 
2050 mentioning almost a quarter of the total Chinese population. 
Literature notes that people who born after the founding of new 
China had experienced age 65 in 2014 as well as the aging 
population growth would accelerate in upcoming years (Zhong, 
Chiu & Conwell, 2016). Some literature emphasizes that during 
the period of 1950-the 1960s, the fertility rate of South Asian 
countries was high. During late 1960, it started to diminish 
significantly. On the other hand, the life expectancy rate was 
increased gradually from 40 years in 1950 to 65 years in 2000. As 
a result of the fertility and mortality trends in South Asian nations, 
the population of aging was decreasing from 5.8 to 5.5 percent 
and grew as 6.3 percent in 2000. According to the predictions, it 
says that proportion will increase by 10 percent in 2025 and to 
19 percent will grow by 2050. Approximately one in five South 
Asians would be an older person in 2050. During 2000-2050, 
the older person proportion will project at 350 million (Mujahid 
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& Siddhisena, 2009). When the number of the elderly population 
is rapidly increasing, they experience mistreatments via different 
ways. Some studies have found out that the mistreatment 
prevalence including emotional mistreatment: 4.6%; physical 
mistreatment: 1.6%; sexual mistreatment: 0.6%; current 
potential neglect: 5.1%; current financial exploitation by family: 
5.2%. Lifetime financial exploitation by a stranger has reported 
as 6.5%. When consider only the emotional, physical, sexual, 
and potential neglect (except financial mistreatment), 11% have 
recorded at least one form of the past year mistreatment, 1.2% 
has recorded two or more types of past- year mistreatment, and 
also 0.2% has figured out three types of mistreatment (Acierno, 
Hernandez-Tejada, Muzzy& Steve, 2009).

With regard to the elderly suicide rates, some available studies 
have noted that various countries in the four quartiles among 
males and females by age bands 65-75 and 75 above. According 
to the literature, the suicide rate among males (65-74) were lowest 
in the Caribbean (Anguilla, Antigua, Aruba, Bahamas, Bermuda, 
British Virgin Islands, Dominica, Jamaica, Montserrat, St 
Vincent and Grenadines Islands, and Turks and Caicos Islands), 
Central American (Belize, Ecuador and Guatemala) and Arabic 
and Islamic countries (Bahrain, Kuwait and Brunei) regions. 
In addition, the suicide rate is highest among males (65-74) in 
countries like Central and East Europe which were emerged from 
the former Soviet union ((Belarus, Bulgaria, Croatia, Estonia, 
Georgia, Hungary, Kazakhstan, Latvia, Lithuania, Moldavia, 
Russia, Slovenia, and Ukraine), some oriental (South Korea and 
Japan), and some west European (Austria, Belgium, France, 
Finland, Luxembourg, and Switzerland) countries (Shah,2011). 
Available statistics related to the US suicide among elderly 
(65 +) as 14.7/100.000 compared with men having a rate of 
29.5/100.000 and women a rate of 4/100.000 and also whites a 
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rate of 15.9/100.000 and non-whites a rate of 5.8/100.000. With 
regard to the National Institute of Mental Health of the U.S.A. 
older people are disproportionately likely to die because of 
suicide, and every 100.000 people aged 65 and older, 14.3 died 
due to suicide in 2007, which was higher than the national average 
of 11.3/100.000 in the general population. It is worth noting that 
non-Hispanic white men aged 85 or older had an even higher 
rate with 47 suicides per 100.000 (Kiriakidis, 2015). Some solid 
investigations raised from the WHO/ EURO multicentre study 
on Para-suicide, the basis upon 1989-1993 by 16 centers from 
13 countries have noted that the population aged 65 and above 
has viewed a mean suicide rate of 29.3/100 000 with regard to 
the mean attempted suicide rate of 61.4/100 000 for the total 
sample. The attempted suicide/suicide ratio was 2.09/100 000 
(Leo, Hickey, Neulinger & Cantor, 2001). For instance, China 
shows the third-highest elderly suicide rate from its population. 
Above age 55, suicide rates in China have begun to grow and 
also while the rural elderly population contributes much more 
than the urban elderly population. Suicide rates among the older 
people in China differ from a range of 44.3 to 200.0 per 100 
000. When compared to the suicide rate in the general Chinese 
population, it is 

23 per 100 000, while the global average is 10.7 per 100 000. 
The number of rural elderly suicide cases largely encounters the 
high Chinese elderly national suicide rate. Among the large cities 
such as Beijing, suicidal behaviors consist of low prevalence. 
But, among the rural elderly population, suicide rates are three to 
five times higher than those in urban areas. The comprehensive 
discrepancy between rural and urban suicide rates hold true for 
all age groups in China. How but, the female-to-male suicide 
ratio among the older people are reversed in the population aged 
younger than 60 years (LI, XIAO & XIAO, 2009).



50

Journal of Institute of Human Resource Advancement
University of Colombo

However, relationship between suicide and pain among the aging 
population has studied by some researchers and they noted that 
suicide and pain have become a special issue among older men. 
For instance, they emphasized that the relationship between 
severe pain and suicide was somewhat stronger for men (OR = 
9.9) than women (OR = 3.3) (Conwell, Orden, & Caine, 2011). 
Another research has implied that most of the elderly attempted to 
have less education than their young counterparts. This is because 
of the lack of attention on education and shortage of resources 
in past decades. In addition to that, importantly, the level of 
unemployment among the elderly attempters is understandable 
as most of them would-be retirees. Unemployment and lack 
of stable income are recorded to be the risk factors for suicide 
prevalence among the elderly (Kumar, Anish & George, 2017). 
Another study conducted in China has noted some risk factors 
related to elderly suicide as negative life events. In that, chronic 
physical illness or injury (59.2%), major changes in diet, sleeping 
or other daily routines (37.8%) and financial difficulties (34.5%) 
were outstanding factors. Further, the study recognized that the 
elderly suicide in a rural and urban setting in Central China, and 
it has ranked the causes of rural areas as family conflict (76.3%), 
chronic illness (20.0%) and economic difficulty (3.5%), whereas 
within the urban areas it was chronic illness (45.3%), family 
conflict (37.7%), and mental illness (16.9%). However, this study 
has declared that pesticides are the frequent mode of committing 
suicide among rural elderly (ingestion of agricultural chemicals 
or rat poison: 34.3–66.6%). In addition, some other methods 
such as hanging (7.7–43.8%), drowning in rivers or wells (3.2–
14.3%), jumping from heights (2.6–6.5%), poisoning with other 
substances (7.0%), traffic accidents (0.1–2.7%), electrocution 
(1.2%) and carbon monoxide poisoning (0.3– 0.9%) are famous 
among elderly population (LI, XIAO & XIAO,2009). 
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Aging is a natural process that exists beyond human control. 
As a developing country, it has become a challenge for Sri 
Lanka. Elderly people mostly choose suicide as an easy method 
of facing life troubles. Amidst the different interpretations on 
aging, some of the studies along with the Department of Census 
and Statistics noted that Sri Lanka consists of 2.5 million 
(12.5%) of the total population above age 60. It is further 
projected that this proportion would increase to 3.6 million by 
2021 that is 16.7 percent of the total population (Kitulwatte, 
Paranavithana, Perera & Edirisinghe, 2018). According to 
the available statistics, during the 1950s-1995, Sri Lankan 
national suicide rate has dramatically increased up to 8 fold. 
According to the indicators, it highlights that 26% of people 
who committed suicide have experienced past suicidal gestures 
whereas depression and alcohol usage are common conditions 
among psychiatric disorders.  During that period, the most 
common mode of committing suicide was the ingestion of toxic 
pesticides. This was tended to reach for the peak during 1995 
as 47 per 100,000 ranking Sri Lanka as the 2nd highest rate of 
suicide in the world. From 1995, the suicide rate of the country 
tended to decline by 50% for the next decades (Kathriarachchi, 
2019). According to the reported information, the suicide rate 
among females in Sri Lanka from 1995-2011 showed the highest 
rate between the age 20-29 group, and between 1999-2000, the 
highest suicide rate was reported by the > 60-year group. Even 
though the high rate was emphasized among older females (>50 
years) in between 1995-2003, from 2003 the suicide rate among 
the older population has declined rapidly more than the young 
age group.  During the period of 1995-2011, the suicide rate 
among males was highest among the age group 50-59 and >60 
years. The lowest rates reported from the age group 10-19 and 
20-29 years (Silva, Hanwella, &Senanayake, 2012). According 
to the suicide history of Sri Lanka, the highest rates were noted in 



52

Journal of Institute of Human Resource Advancement
University of Colombo

the age group 60 and above during the 1986to 2006. The suicide 
rate among 60 years age group and above had reached a peak in 
1995 when it has risen to 170/100,000 persons and it has come 
down to 39/100,000 persons by the year 2006 (Thalagala,2009).

However, along with the research findings, it claims that Sri 
Lanka suicide rate for 2016 was 14.60, a 1.35% decline from 
2015, and in Sri Lanka suicide rate for 2015 was 14.80, a 22.51% 
decline from 2010.

Table 1: Number of suicides by age group and gender, Sri Lanka, 1986: 

Age  
(year) 

5-14 15-24 25-34 35-44 45-54 55-64 65-74 75+ All 

Males 48 1304 1045 509 342 262 199 145 3855 
Females 35 804 365 123 70 41 31 22 1492 
Total 83 2108 1410 632 412 303 230 167 5347 

Sources: World Health Organization, 2004 
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Figure1: Suicide rates (Per 100,000) by gender and age, Sri Lanka 1991
Source: World Health Organization 2004
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When it comes to the elderly death rates in Sri Lanka, fifty-five 
(59.8%) were male and thirty-seven (40.2%) were female. The 
majority of them 24 (26%) belonged to the age in between 65-69 
and 70-74 age group has reported 23%. The frequency of deaths 
because of unnatural reasons was less among people over 75 years 
of age. The majority of suicides were reported due to poisoning 
8 (38.1%) along with the hanging 6 (28.6%) drowning 4 (19%), 
rail track trauma 2 (9.5%) and burns 1 (4.8%) ((Kitulwatte, 
Paranavithana, Perera & Edirisinghe, 2018). According to the 
available information sources, the elderly suicide rates have 
drawn in the charts as follows: 

As per the above available, the information noted, Sri Lanka is 
facing the gradual increase of older population and if it is not 
controlled and managed properly, the numbers of suicide among 
elderly groups would be increased rapidly. According to the 
suicide trends in the country, during 1950/60s great majority of 
adults have reported suicide cases while the young population 
increased the suicide incidents in 1970/80s as well as now even 
older population is showing increasing number of suicides.
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Source: Police Administration Report 2020
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According to this situation, Sri Lanka has to face a big challenge 
in terms of demographic transformations and elderly suicide 
rates increase which has the tendency in challenging individual 
and country development. Hence, this study would recognize 
why elderly suicide increase while dropping the overall rate in 
Sri Lanka and what are the factors that caused to increase in 
elderly suicide?

2. Research Methodology
This study explores the descriptive research design. In order to 
collect the primary data, case studies, and in-depth interviews 
employed among victimized families and suicide attempters 
under the purposive sampling method in Kurunegala District. 
There were 10 case studies and 10 in-depth interviews conducted 
among the selected sample population. The thematic analysis 
was utilized to analyze the primary qualitative data. In that 
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background, themes were selected manually and organized in a 
manner in order to reach the research objectives.

In the literature selection, the study considered the global and Sri 
Lankan suicide cases and rates via comprehensive web search by 
wording the elderly population and suicide from 2000 to present. 
Under the secondary data collection, reputed published books 
and index journal articles and Police Administrative Reports 
(2009-2019) were the outstanding information sources. In this 
section, two different phases have been employed for the data 
analysis. The first step included the identification of the elderly 
population and suicide prevalence. The second step involved 
recognizing the most influential factors leading to an increase 
the suicide among older people. Eventually, overall data analysis 
was deeply connected together in order to understand the most 
influential factors related to suicide among elderly people in Sri 
Lanka.

3. Results and Discussion
People with old aged are undoubtedly at risk of vulnerability 
in terms of multidimensional areas such as health conditions, 
infrastructure facilities, quality of life, economy, socialization, 
and satisfaction with their needs and rights. Health-seeking 
behaviors and elderly suicide prevalence are inextricably 
linked and accessibility to the health care facilities is the major 
dimension that stimulates older people to commit suicide. In 
order to investigate the level of access to health, availability 
of the health care facilities, and total expenditure for the health 
has been deeply considered. It is significant to pinpoint that, no 
services in the specific areas took into consideration in the area 
of health was mentioned as fully accessible. According to the 
study findings, hospital care and primary care services are the 
most expensive domains which totally impact the rural elderly 
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population in the country. With regard to their health conditions, 
most of them are suffering from chronic diseases such as heart 
diseases, cancer, diabetics, and hypertension which are leading 
causes of long-term physical and mental disability.

Case 2: “Several times we went to the hospital in order to get 
a date for this operation. I have a heart attack. We do not have 
much more money to go to private hospitals. When we go to 
the hospitals, nurses are saying to go to different places or they 
tell us to come another day. Finally, they gave a date for the 
operation. But when I go there, there was a strike, now it has 
been postponed for the next year”.

Case 5: “Sometimes doctors are prescribed tablets which are not 
available in the hospitals. We have to buy them from private 
pharmacies. There, the prices of the tablets are really expensive”.
However, as the above respondent claimed there is a significant 
difference exist among authorized personnel of the state and 
social services. Because the victim of this incident suffers 
from chronic heart disease which needs to be treated instead 
of delaying. How but inefficiency in the government hospitals 
in terms of strikes and improper managerial techniques in the 
hospitals have a negative impact on the health of the elderly. 
Since the private sector is too expensive, the elderly have to beg 
for free health care facilities. As the case study revealed, if the 
elderly have better financial status then they can seek advanced 
prevention programs and treatment plans in order to preserve 
their health. But as a result of their insufficient income status 
has created barriers to go for the first treatment methods. In 
addition to that, due to the limited accessibility for the public 
sector health care services, postponements of treatments are 
frequently observable among the elderly in rural and sub-urban 
areas which are leading factors for long-term suffering.  Since 
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the elderly people are used to postpone their treatments due to 
high medical expenses and accessibility issues, there is a risk 
of prevalence of other comorbidities (impairments, injuries, 
and non-communicable diseases) which additionally add severe 
pains and limited functional capacities. Regarding the suicide 
prevalence among Sri Lankan elderly, conflict theory which was 
introduced by Karl Marx ( year ?? could be effectively utilized to 
explain this. Conflict theory emphasizes that the economy is the 
most significant social institution than other social institutions 
which is the fundamental factor of determining the social 
classes, social order, values, and morals of the society. It is 
further explained by his clarification related to the infrastructure 
and the superstructure which means all the other institutions are 
constantly depending on the economy. For example, with regard 
to the health care access of elderly people, most of them have 
postponed their medication due to poor financial conditions. It 
means that a lack of financial support has restricted their need 
of maintaining good health conditions and that restricts all their 
life opportunities. Hence in the present situation, they cannot 
afford the advanced treatments and medication since their 
economy is not adequate. As Marx revealed, the economy can be 
determined by the specific components in the society including 
market expansion, new technological improvements, and even 
the population density. Along with the market changes and 
expansions, prices of commodities and other pharmaceuticals 
are increasing rapidly. In addition to that, the current consumer 
pattern has been also changed according to market requirements. 
Therefore, accessibility to electricity, technology, transportation, 
and other infrastructure facilities have substantially impacted 
on health-seeking behavior of the rural and sub-urban elderly 
people. But, now, all the domestic and other items are expensive. 
Since these elderly are economically not much affordable, they 
do not have the potential to meet such needs. Thus, they tend to 
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ignore necessary medical supervision due to inadequate income 
financial background. According to Marx, since the economy 
has the power to determine all other components in society, the 
elderly often become vulnerable in terms of being -able.  

The differentiation of people based on their behaviors, appearance, 
and socio-economic statuses are deeply and comprehensively 
associated with the culture. In most areas, regions, countries, 
and communities where everybody of them practices various 
forms of beliefs, tradition, linguistic traditions, customs, values, 
norms, and cultural elements interpret as well as provide 
different interpretations regarding the getting old. Along with 
these complicated social evaluations, culture mostly explores 
generalizations towards aging. Owing to these cultural variations 
and perspectives, the elderly are viewed as a disadvantaged 
and invaluable group of people in the most unique cultures. 
Particularly, discriminations, prejudice, stigmatization are the 
influential factors which marginalize the elderly people from the 
large society. General interpretations related to the elderly such 
as “they cannot do anything”, tend to socially exclude them. Not 
only that, name-calling such as “Chaminda, and Chamila,” are 
the sharp terms which experience irrespective of their gender, 
eventually decline the self-esteem and social participation. This 
socio-cultural stigmatization, labeling, and marginalization are 
mostly experienced by old age groups. As a consequence, they 
themselves feel that they are not a valuable group for society.
Interview 8: “When we are physically strong, everybody is with 
us. I have heard, even my husband blames my father for calling 
as Chaminda. But it is not his name. I have noted, he feels bad 
because he was a very energetic person 20/30 years ago, now he 
is not like that”
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Interview 10: “Still I like to do cooking, washing, and gardening. 
But my children do not allow me to engage in anything. They 
always tell ‘you can’t do anything. You are old now. Please go 
away from these works”.

Case 8: “I don’t know what the reason for this cancer is. I think it 
is because of my karma. In this birth, I have not harmed anybody. 
But in my previous births, I might have done bad things. That is 
why I am suffering now”

Need to connect these finding to discussion 
Furthermore, how old age is seen or interpret can be differed 
from one culture to another. According to this study, respondents 
have belonged to the Sinhala Buddhist background, and therefore 
study findings resonate with Buddhist culture only. Along with 
the Buddhist doctrine and its acceptance, a great majority 
of respondents are used to believe the concept of “Karma” 
which can be easily explained as root causes for their old aged 
experiences and conditions. In that everybody is believed that 
they are suffered in this birth because of the sins that they have 
done in their previous births. This is strongly believed by the 
elderly population in the rural sector. As well as they believe 
that, as a chain, it pursuits them to experience pain. On the one 
hand, it provides justification for their current situation, and 
also, on the other hand, it limits them from further available 
remedies to eliminate those challenges. This can be better 
clarified by the concept of stigma introduced by Ervin Goffman 
(1963). According to Goffman, labeling, or stigmatizing humans 
based on their actions or physical appearances not quite human. 
In addition to that, he further explains that classifying humans 
into “normal or abnormal” is exploitation. He also marks this 
as “imposed segregation”. Goffman’s opinion can be widely 
applied to some of the important findings of the study. It tends 
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to make a distinction between normal and abnormal by using 
the concept of stigma. For example, this study recognized that 
most of the elderly are still willing to spend a delightful life as 
they spent before. Even though their willingness is motivated to 
engage in work, others are controlled their capacity. Especially, 
statements like “‘you can’t do anything. You are old now. Please 
go way from these works” lead to include elderly into the 
different categories. It is indirectly stigmatized them. 

Social exclusion and elderly suicide in Sri Lanka is a 
multidimensional phenomenon that in connection not only with 
income level and expenses but also other components such as 
employment achievements, educational attainments, social 
participation, infrastructure facilities, and status, etc. As the 
study recognized, the elderly population is excluded from many 
ways such as loos of social capital, loos of social integration and 
loss of social cohesion, etc. Surprisingly, the social- institutions 
they belong such as elder society, kinship, and peer groups do 
not include them in social activities which are badly affected 
diminishes the quality of life in terms of reasonable standards 
of living. Furthermore, elderly people are mostly outsiders 
to the modern sophisticated equipment especially mobile 
phones, computers, social media (Facebook, Viber, WhatsApp, 
Instagram), and its advantages to connect with others. Therefore, 
they are almost far behind with the new technology and media 
updates which limit their social inclusion. Particularly, their 
inadequate awareness capacity, long-term experience of isolation 
and inadequate family relationships, lack of mutual works, and 
declining of uniformity among closers has influenced to increase 
the suicide attempts among the elderly in Sri Lanka.

Case 6: “One day I took one Panadol card because I cannot 
tolerate this isolated life. My husband died two years ago. I am 
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now suffering from kidney disease. My children are staying in 
Australia. They rarely come to see me. But they send money to 
my younger sister’s family for my medical and other expenses. 
They have hired a caregiver for my service. This is a useless life. 
I am always at home and nobody to even talk.”

Diminishing of social solidarity and social cohesion among people 
and community-based organization (CBO) can be recognized as 
another major cause for the suicide attempts among the elderly 
in Sri Lanka because of the increase of disengagement from the 
rural level administrational network has gradually caused the 
decline of opportunities in social inclusion. Nevertheless, these 
deviations among the same village have substantially linked to 
decrease the elderly empowerment in order to seek alternatives 
in participating social events and activities.

Case 9: “I was an active member of our elder’s society in past. 
But suddenly I was injured and therefore now I cannot walk. 
I am using a wheelchair. When I was hospitalized, two-three 
of our society members came to see me. But it happened, as I 
remember, three years back. But until now nobody came to see 
me”.

Hence inadequate coordination among community-based 
organizations in the rural sector and some policy loopholes 
prevail in the large-scale administrational and management 
layers have encouraged increasing unawareness regarding 
the old aged opportunities which curtails the social exclusion 
they suffer at present. With regard to their health conditions, 
they are more vulnerable to maintain their autonomy and self-
management is very low among these people. Particularly, 
injuries, chronic diseases, and other comorbidities have 
created a disabled environment for their survival. As the study 
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recognized, most of the elderly are used assistive products such 
as wheelchairs, walkers, hearing aids which manifest that they 
are suffering from some sort of impairment. So the correlation 
between impairments and functional capacity among the elderly 
has brought an ill-being atmosphere for the rest of their life span. 
Hence, the experience of disability at the end of their life journey 
has gradually developed suicidal motivations. According to the 
social model of disability, it brings a wide range of clarification 
related to the social exclusion among disabled elderly. In that, 
it views disability as a condition that is determined by the 
environmental, structural, and attitudinal obstacles that prevent 
the full participation and their rights in society. For instance, 
according to the findings, social exclusion has limited disabled 
elders’ desires to engage in social activities. Hence there is a 
challenge to maintain their social recognition. Even though there 
are different types of programs and policy interventions for the 
elderly, its contemporary application for the peripheral areas of 
Sri Lanka still exists at an unsatisfactory level. As a consequence 
of the poor administration, it has gradually uplifted the gap 
between rural and urban settings. Thus, the elderly and disabled 
elderly lose their opportunities and social rights in getting social 
awareness which needs to accomplish reasonably and at least 
minimum standards of living.  Therefore, as the social model 
of the disability emphasized disability is a completely socially 
constructed phenomenon.

Poverty is also another multidimensional concept which 
involves various indicators such as level of income, expenditure 
or consumption, etc. According to the study found out, most of 
the elderly themselves think that they are an additional weight 
for the family and therefore, only solution is death. Because 
the great majority of respondents and their families experience 
burden issues of poverty. Mostly, victimized families are living 
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under insufficient income and family members do not have even 
employments.

Case 4: “Doctor told me to bring some reports from the private 
laboratories. Next time I did not meet the doctor because I 
collected channeling fees hardly. I cannot ask for money from 
my children because for the entire report, it needs more than 
5000 rupees. But my son is a carpenter. I do not have a pension. 
How do I ask for money from them?”

Case 2: “I have the pain. I can’t explain it. I do not like to be 
extra weight for them. Several times I tried to commit suicide 
because my children are suffering to treat me. They have taken 
loans under high interest from very rich money lender in this 
village. I am a burden for them”

Economic dependency caused by chronic poverty has negatively 
influenced on elderly in the rural sector. Lack of income has 
affected in different ways. In order to treat the parents, most of 
the victimized families have received loans from village-based 
money lenders under high-interest rates. That is a milestone of 
increasing severity of the poverty within their families. However, 
in order to free their senior citizen from grievances, family 
health strategies (FHS) are followed by caregivers (children and 
relatives) irrespective of their income level. Especially, due to the 
current consumerism and medical expenses, the majority of them 
are used to borrow debts which eventually bring economic crisis 
towards the family. The study highlighted that the prevalence 
of socio-economic dependency is higher among low-income 
holders and those who are earned minimum wages. In terms of 
marital status, the majority of the elderly are married but some are 
widowed which concluded that poverty is adversely influenced 
by single elderly than married. Since most of the families are 
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daily wagers, elderly people are emotionally distressed in terms 
of facilitating their socio-economic requirements. Therefore, 
elderly who are emotionally disturbed that is indirectly and 
negatively impact their physical health as well. Both physical 
waves of panic and psychological discomforts are determinants 
facts involve in reducing the quality of life of elderly people 
which impacts overall well-being. Moreover, physical and social 
well-being tend to distinguish the overall psychological well-
being of elderly people. In that, insufficient social and physical 
development will influence their mental health completely. 
As the study found, the elderly experience long-term mental 
isolation as a result of their limited access to gain life standards. 
Since they do not have a proper income, it has comprehensively 
affected them to experience frustration and hopelessness. 
Especially, these mental challenges are developed day by day 
among the elderly because of the lack of income and lack of 
social integration. As a result of that, elderly people are suffering 
from chronic poverty which indirectly stimulates to commit 
suicide in the rural setting.

4.Conclusion and Recommendations
This study was aimed to figure out the factors that led to 
increasing elderly suicide while dropping the overall suicide rate 
in the country. In that, socio-cultural and economic challenges 
faced by the elderly and their families are the highlighted areas 
in manifesting causes related to elderly suicide. The study found 
out that elderly suffer not only from their chronic diseases but 
also due to more comorbidities, loss of functions and mobility, 
social exclusion and marginalization and also lack of social 
participation caused for the long- term isolation, hopelessness, 
and loss of autonomy in their lives. As a consequence of that, 
the study noted that a great majority of victimized elderly and 
their families do not have enough physical and psychological 
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well-being that is eventually impacted on their entire quality of 
life. Lack of accessibility to health care facilities, inadequate 
income, and long-term experience of social disengagement, 
stigmatization, labeling, socio-economic dependency, 
insufficient administration in rural and state-based institutions, 
lack of awareness and psychological ill-being tend to motivate 
the elderly to commit suicide. Hence, this study suggests 
strengthening the community partnership as the major source 
of enhancing the social inclusion of the elderly within the 
large society. Additionally, strengthen the Community Based 
Organizations (CBOs), develop community level awareness 
programs, and strengthen the specialized healthcare-related 
units for the elderly people basically at public hospitals which 
motivate them to continue medication instead of interruptions. 
Further, policy reforms and successful policy implementations 
should be addressed on behalf of the psychological well-being 
(counseling and rehabilitation) of the elderly which is inevitable 
for them to change their mindset and it can effectively apply to 
control the elderly suicide prevalence in Sri Lanka.
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Abstract
Balancing among individuals work life, personal life and social life is known 
as work – life balance.  Work – life balance has become a challenge for all 
most all the individual at present. Increasing number of researchers focus 
their research on work – life balance of different working communities. There 
are 331 Divisional Secretariats established in Sri Lanka. The responsibility of 
these Divisional Secretariats is to provide public services of the government. 
The present study focusses the attention for the Colombo Administrative 
District where there are 13 such Divisional Secretariats established. There 
are a large number of Management Assistants, a non-management post, are 
employed in these secretariats. The aim of this study was to investigate the 
work –life balance issues among Management Assistants of 13 Divisional 
Secretariats in Colombo District. A questionnaire survey conducted and 
161 Management Assistants responded the survey. Data analysis conducted 
using PSS version 21. According to the findings of the study, the majority of 
the Management Assistances   confirmed that they have a work life balance 
among them. It was revealed that the work life balance of Management 
Assistants is not differ in terms of demographic factors, such as age, gender 
or civil status. According to the Regression analysis, it revealed that both 
work- family balance and family-work balance are significant predictors of 
WLB.  Father, flexible working hours, counselling services, health facilities, 
family support programmes will help to improve the work life balance among 
Management Assistants.

Keywords: demographic factors, divisional secretariats, Management 
Assistances, work life balance.
.
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1. Introduction
Work life balance (WLB) has become a very important concept 
that is of great concern to employees in both public and private 
sectors. WLB goes beyond prioritizing the work and employees’ 
personal life. It affects the social, psychological, economical 
and mental wellbeing of an individual. WLB has implications 
on individual attitudes, behaviors, wellbeing as well as 
organizational effectiveness (Obiageli, 2015). Work life and 
personal life are two main sides of an individual employee’s life. 
Creating and maintaining a well balance in between the work life 
and personal life is known as work life balance. Technological 
developments and charges, globalization and rapid cultural 
charges have made the work life balance is a major issue for 
all working professionals across all individuals and all levels 
around the world (Sharma and Dayal 2015).

Manfredi and Holliday (2004) proposed that, the concept of WLB 
should be seen as complementary elements of a full life, rather 
than competing variables each other. WLB is the effectively 
managing work or duties and all the other activities that are very 
important to individuals such as community activities, family 
activities, social activities, personal development, leisure and 
recreation. Managing time among work, self and family and 
social activities of a life can be regarded as a working definition 
of WLB (Padmasiri & Mahalekamage, 2016). According to 
Kishokumar & Lakshika (2016) the balance of an individuals 
in the three dimensional aspects of life such as individual’s 
personal life, social life and organizational work life regarded 
as WLB.

In the recent past, there has been increasing attention and interest 
in WLB among scholars, researches and in scholarly journals. 
This increase in interest is concerns that balanced work–life 
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relationships can result in increased health and performance 
outcomes for individuals, families and organizations. Increasing 
number of researchers focus their research on WLB of different 
working communities. (Kishokumar and Lakshika 2016). 
However, the studies addressing the WLB of Management 
Assistants are limited. Therefore, a study is useful to fill this 
knowledge gap.  In such a scenario the aim of this study is to is 
explore the WLB experience and issues among the Management 
Assistants employed in the divisional secretariats of the 
government public sector in Sri Lanka’ 
  
The responsibility of Divisional Secretariats in Sri Lanka is to 
provide public services of the government. There are 331 such 
Divisional Secretariats established throughout the country. 
The present study focusses the attention for the Colombo 
Administrative District where 13 Divisional Secretariats offices 
established. The executives of the Divisional Secretariats are 
Divisional Secretaries and Deputy Divisional Secretaries. Below 
them there is a large number of Management Assistants (MA), 
non-management employees, are employed in these secretariats. 
Thus WLB among the MA could help the effectiveness of such 
organizations. Therefore, the aim of this study is to examine the 
WLB among the MA of 13 divisional secretariats of the Colombo 
District in Sri Lanka.

2. Literature Review
The literature does not contain one clear and widely accepted 
definition or measure of WLB. Instead, an array of definitions 
and measures populate the literature. WLB is the individual 
perception that work and non-work activities are compatible and 
promote growth in accordance with an individual’s current life 
priorities. (Kalliath & Brough, 2008). WLB is the effectively 
managing work and all the other activities that are very 



72

Journal of Institute of Human Resource Advancement
University of Colombo

important to individual such as community activities, family, 
social, personal development leisure and recreation. Managing 
time among work, self and family and social activities of a life 
can be regarded as a working definition of WLB (Padmasiri & 
Mahalekamage, 2016)
 
According to Kishokumar & Lakshika (2016) the balance of 
an individuals in the three dimensional aspects of life such as 
individual’s personal life, social life and organizational life 
regarded as WLB. Yawalkar & Sonawane (2017) has found that 
demographic factors such as age, number of family dependents, 
and working place has significant relationship with WLB 
Noronha & Aithal (2019) revealed that. geographical location, 
working time, family friendly policies, managerial practices and 
organizational cultures also act as determinants of how men and 
women experience work-family balance.

A number of researchers reveled that how to improve the level 
of WLB. For example, Hassan (2016) show the need of building 
an organizational or institutional culture which supports WLB 
as a long term process for large and medium organizations. It 
includes changing the ways employees thinking and talking 
about their duty and WLB, introducing flexible working options, 
regardless of their gender, seniority and the position within 
the organizational. Obiageli, et al,(2015) recommended that  
management should make sure they implement  strategies and  
different work life incentive that will encourage the employees 
to become  more productive on their job. Also, managers of 
organizations should encourage their employee to fix their leave 
at their convenient period but after performing all their work 
duties, create activities that improve employee leisure time, 
create forum for get together between employee and their family, 
and create childcare assistance for employees and provision of 
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family welfare policies.

Mendis· &. Weerakkody (2017). recommended actions to 
organization to improve WLB in order to enhance the employee 
performance and the employee job satisfaction such as time 
management and personal training programmes can be based 
on individual and organization needs which includes WLB, 
Effective workload management, personal and professional 
development training courses to encourage the balance between 
work and life, life management training courses which helps 
the employees to recognize the issues and challenges and 
allow them to make significant changes of lifestyle. Training 
programmes for managers should be conducted on dealing with 
problems, employee motivation, effective communication with 
subordinates, leadership and management, which would ensure 
the improvement in WLB of the employees.

A number of Sri Lanka researches on WLB are available in the 
recent literature. Thet have studies WLB in different sectors. 
Perera & Opatha (2014) has conducted a study on WLB among 
Accounting Professionals. The results of the study revealed that 
work-family balance is positively related to time management. 
Further they haves found that there is no significant difference 
between male professionals and female professionals with regard 
to WLB. Tharsiny, & Umma (2015) conducted a study which 
aims to identify the relationship between WLB and employees 
‘performance with special reference to insurance companies. 
Accordingly, they found that when the WLB increases, the 
employees work performance also increases in the insurance 
companies. 

Abeykoon & Weerasinghe (2015) conducted a study on Impact 
of WLB on job satisfaction of Non- Gazette Officers in Sri Lanka 
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Police and found that organizational factors and social factors 
should be used to increase the WLB of the police officers. Better 
WLB of the employees leads to increased employee performance 
and employee job satisfaction in Telecommunication sector 
(. Mendis·& Weerakkody, 2017). In another study Adikaram 
(2016) suggested that WLB has a significant impact on employee 
job satisfaction in private sector Commercial Banks of Sri 
Lanka. Nilashini (2018) has studied the relationship between 
organizational WLB factors and employee’s performance in 
IT organizations in Sri Lanka and provides valuable insights to 
managers, policy makers and others regarding the importance of 
organizational WLB. WLB will contribute for development not 
just in the lives of individuals or organizations but for the entire 
country as well. Therefore, continued study into on WLB will 
help to achieve this goal (Kumar,2018). According to Aroosiya 
(2018), the level of WLB of working women in Nintavur was 
low.

Navaratne & Lekamge, (2019) have done a study to understand 
the relationship between WLB and Job Satisfaction among 
managerial level employees.  It was concluded that all three 
variables such as employee, organizational structure and 
flexibility of the work place have been influencing the WLB of 
employees and flexibility as a variable has a higher association. 
It was suggested that the further research should be conducted 
on understanding the support of societal drivers influencing the 
WLB of employees.

3. Problem Statement and Conceptual Framework
According to the above evidence, it is clear that WLB is a popular 
research topic among  recent management researchers. Most of 
the researchers have conucted in different other countries and  
covered different  industries. However, the studies on the WLB 
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of MA are limited.  Therefore, the present study on the MA in 
Divisional Secretariats of Colombo District in Sri Lanka would 
fill this knowledge gap and will add the new knowledge to the 
literature Nayak & Pandey (2015) has developed a conceptual 
framework on WLB. They have considered two types of conflicts 
namely work family conflict and family-work conflict. Based 
on this framework but considering the positive side, this study 
identified two independent variables as work-family balance and 
family-work balance. The dependent variable is WLB. 

4. Research Objectives
The following questions formulated for the study.

I.What is the existing that level of WLB among the MA of 
13 Divisional Secretariats of the Colombo District in Sri 
Lanka?.

II.Whether the work life balance is differ among the MA in 
terms of demographic factors?.

III.What are the needed factors or facilities to improve the 
work life balance among MA?.

5. Research Objectives 
Based on the research questions the following objectives 
formulated for the study.

I.  To determine the existing level of work life balance among 
the MA of 13 Divisional  Secretariats of the Colombo 
District in Sri Lanka. 

II. To determine the whether the work – life balance is differ 
among the MA in terms of demographic factors?

III. To determine the needed factors or facilities to improve 
the work life balance among MA’.

 
6. Research Design 
This is a descriptive study and attempts to inquire in to the work 
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life balance among the MA of 13 divisional secretariats of the 
Colombo District in Sri Lanka. Research design was single 
cross sectional and a self-administrative questionnaire was 
used to collect the primary data .The questionnaire consists of 
21 questions which divided in to three sections as demographic 
questions, WLB related questions and a set of questions on the 
further required factors for WLB. Out of 383 total population of 
MA, 161 usable questionnaires were received., confirming 42 % 
of positive response rate. Statistical package for Social Sciences 
(SPSS) Version 21 used to analyze the data. 
 
7. Demographic Profile of the Respondents
There are 161 MA who have responded in the study. There are 
76 (47.2%) male MA and 85 (52.8%) female MA responded 
out of the total of 161. The majority of MA,67 (41.6%) are 
in between 18 – 30 years of age while 59 (36.6 %) MA are in 
between 31-45years of age. In this sample 99 (61.5%) MA are 
having 1 – 5 years of experience in the present post. There are 
32 (19.9 %) MA who have 6 -10 years of experience. Table 1 
summaries this information.

The civil status of the respondents was also analyzed. 
Accordingly, it revealed that the majority, 105 (65.2%) MA have 
married. However, 76 (47.2 %) MA reported that they don’t have 
kids, while others having 1, 2, 3 or more kids, which may affect 
their WLB.
 
The majority, 97 (60.2 %) MA resided their own homes while 
others stay in outside places to go for work. The travel time also 
important factor on  WLB. Out of 161 MA s, 73 (45.3%) spend 
1-2 hours to travel for work per one side journey. But 77 (47.8) 
management assistances spend less than one hour for the travel 
per one side. Others spend more than 3 hours.
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Table 1. Demographic Profile of the Respondents  

 

Demographic Variable  Frequency Percentage 

Gender  Male   76  47.2  

  Female    85  52.8  

  Total  161  100  

       

Age  18– 30 years   67  41.6  

 31– 45 years   59  36.6  

 46– 60 years   35 21.7  

 Total 161  100  

        

Experience  Up to one year     4   2.5  

 1– 5 years   99  61.5  

 6– 10 years   32  19.9  

 11– 20 years    21  13.0  

 21 or more years    05    3.1  

 Total 161 100. 

    

 Civil Status  Married  

Unmarried  

105  

  56  

65.2  

34.8 

 Total 161 100 

    

Number of kids 0 76 47.2 

 1 30 18.6 

 2 31 19.3 

 3 14     8.7 

 More than 3 10   6.2 

    

Residence Home 97 60.2 

 Boarding Place                             60 37.3 

 Relatives Home                             4   2.5 

    

Travel time                  Less than one hour                     77 47.8 

From 1-2 hours                                    73 45.3 

Residence 3-5 hours                                      8   5.0 

To workplace          more than 5 hours                         3   1.9 
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8. Work – Life Balance Experience 
To understand the WLB experience of the MA, the questionnaire 
casuists of seven questions. The summary of findings given in 
Table 2. The majority 91 (58.65%) agreed that they have WLB 
among them. The table two revels that 18 (11.45%) MA always 
do not have time to spend with family. Another 38 (23.60%) MA 
of the view that they often don’t have time to spend with their 
family

Out of 161 MA only 33 (20.49%) agree that they have always 
or often miss out quality time because of family issues.  Another 
71 (44.09 %) MA always or very often have work for more than 
six days per work.
 
There are 18 (11.18%) MA who believe that they are not able to 
balance their work life, while 19 (11.79%) MA believe that they 
are not happy with their work life.

The MA were asked about the WLB policy of their organization.  
The majority confirmed that their origination having work life 
balance policy.
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9. Demographic Factors and Work Life Balance
The second objective of the study is to determine whether the 
WLB is differ among the MA in terms of demographic factors. 
The one-way ANOVA procedure can be used to test if there is a 
difference in a measured characteristic between more than two 
groups of cases. Accordingly, three demographic factors such 
as age, gender and civil states were  tested in relation to WLB 
level of MA. The p-value of the test of age is 0. 964, which is 
more than 0.05. Hence, there is no significant difference of WLB 
among different age groups. The p-value of the test of gender is 
0. 181, which is more than 0.05. Hence, there is no significant 
difference of work life balance among different gender groups. 
The p-value of the test of civil states is 0. 700, which is more 
than 0.05. Hence, there is no significant difference of WLB 
among the MA  of  different civil states.

10. Association Between Variables
10.1. The Regression of Work Life Balance Upon work-
family balance 
 
The P value for the regression analysis is 0.043, which is less 
than 0.05. Which means work-family balance can be  used to 
predict WLB. The R-Square value is 0.26 which means 26 % 
of the   variation in WLB can be explained by work-family 
balance. The Durbin-Watson statistic is 1.0866, which is not too 
for from 2. Therefore, there is no problem of autocorrelation. 
The P value for work-family balance is 0.043, which is less than 
0.05. Therefore work-family balance is a significant predictor of 
WLB.

The 95% confidence interval for work-family balance is (-0.231, 
-0.004) where the value of 0 does fall within the interval, again 
indicating work-family balance is a significant predator. The 
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VIF value is below 5, indicating that there is no problem of 
multicollienearity

10.2. The Regression of WLB Upon family-work balance 
The P value for the regression analysis is 0.005, which is less 
than 0.05. Which means family-work balance can be used to 
predict WLB. The R-Square value is 0.48, which means 48% of 
the variation in WLB can be explained by family-work balance. 
The Durbin-Watson statistic is 1.729 which is not too for from 2. 
Therefore, there is no problem of autocorrelation. The P value for 
family-work balance is 0.05, which is less than 0.05. Therefore, 
family-work balance is a significant predictor of WLB. 

The 95% confidence interval for family-work balance (-0.257, 
-0.046) where the value of 0 does not fall within the interval, 
again indicating family-work balance is a significant predator. 
The VIF value is below 5, indicating that there is no problem of 
multicollienearity

11. Needed Factors or Facilities to Improve the Work 
Life Balance  
It was inquired form the MA about further requirements for 
balance work life. The results summarized ‘in Table 3. MA have 
strongly recommended to develop or implement certain policy 
decisions to improve their WLB. Out of 161 MA, 136 (84 46%) 
strongly agree or agree to have flexible working hours for better 
WLB. Further 105 (65.20%) MA agree to have counselling 
facilities for employees, while 124 (77.01%) MA show the 
need of health programmers in their organization. Another 
recommendation by the MA  is family support programs which, 
117 (70.66%) supported that idea. Finally, 102 (63.34%) demand 
exercise facilities.
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12. Conclusions and Recommendations
The study conducted based on the MA of 13 divisional 
secretariats of the Colombo District in Sri Lanka. The finding 
would be helpful to improve the WLB among the MA. The 
majority, 58.65 % MA confirmed that they have a WLB. One of 
the main findings of the study is that majority of MA confirmed 
that there is a WLB policy in their organization. Therefore, it is 
highly recommended other organizations to have such a policy, 
which will contribute to improve the WLB among employees. 
It was revealed that the majority of this MA haven’t disclosed 
their clear idea about the time they spend with families and 
whether the work affects the personal life. It seems that they are 
neither agree nor disagree with this sections.
Another objective of this study is to determine the whether the 
WLB is differ among the MA in terms of demographic factors. 
It was revealed that the WLB of MA is not differ in terms of 
demographic factors, such as age, gender or civil status.
According to the Regression analysis it revealed that both 
work- family balance and family-work balance are significant 
predictors of WLB of MA. 
  
However, majorly of MA proposed to have flexible working 
hours, counselling services, health facilities, family support 
programmes and exercise facilities. The improvement in this 
areas would be positively contribute to improve the WLB among 
employees. 

13. Directions for Future Research     
This is a descriptive study and attempts to inquire in to the WLB 
among the MA of 13 Divisional Secretariats of the Colombo 
District in Sri Lanka. There are other 318 Divisional Secretariats 
in other Administrative Districts in Sri Lanka. Therefore, this 
study could be expanding to those Divisional Ssecretariats of 
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other districts in Sri Lanka. Further, this could be expand in to 
the other employment categories also.
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Abstract
The current study has used Toni Morrison’s Beloved as the 
particular novel which is subjected for the identification of 
symbolic places for the conveying of universal feelings of human 
beings with the aim of observing the way that the particular 
author has used symbols. The prime objective of this study is to 
see the employment of symbols with respect to the feelings linked 
with major places that are described in the text. Further, this 
study seeks for the different interpretation which are agreeing 
with the represented places. The places that are as symbolic 
representations are very significant, because it may have 
several indirect interpretations that supply many socio-cultural 
backgrounds for the enrichment of the literary value by adding 
different feelings. With the historical representations, these 
places stand in the text inter-related with feelings. As a whole, 
the symbolical places can be seen as 124 (the name of Sethe’s 
house), Ohio River, Bluestone Road and Sweet Home. These 
places convey the feelings such as loss, grief, sadness, secure, 
happiness, relief, satisfaction, confusion, despair, helplessness 
and the feeling of miserable in the novel as far as possible. 

Keywords: Symbolic Representation, Places, Feelings, Socio-
cultural background
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1. Introduction
As a Black American writer, Toni Morrison tries her best to 
make her people and the community to stand as an independent 
nation in the society through her writings. Her skillful writing 
was rewarded with both Nobel Prize- and Pulitzer Prize by 
keeping her the first woman black writer who gained the Nobel 
Prize. The popularity which she earned through her writings 
has kept the figure to define her not as Toni Morrison but as 
the author of The Bluest Eye (1970), Sula (1975) and Song of 
Solomon (1977). Through her writings, it is possible to identify 
The Bluest Eye, Song of Solomon and Beloved as the prominent 
writings in her collection.

Toni Morrison first publishes Beloved in 1987 as a story which 
tells about her own community and the way they suffer with the 
harassment of white people. This is not a creation that brings 
romance for the people but gives them a chance to see one aspect 
of the history. Since the novel deals with her own community 
and the environment, it becomes famous among many of her 
readers. In Beloved, Morrison depicts the pain, violence and the 
long-lasting aftermaths of slavery. And also, it can be considered 
as a part of historical epic in black community.

Mainly in Beloved, the author has given her attention to discuss 
about the usage of places in the novel with the depiction of 
feelings of her community as a major thematic aspect of the 
novel in many situations. In addition to the usage of characters, 
the employment of places in the novel talks more indirectly about 
the suffering of people due to the long-lasting effects of slavery. 
So, in this study it discusses about symbolic representation of 
places in Beloved to convey feelings. 



90

Journal of Institute of Human Resource Advancement
University of Colombo

Objectives
To identify the contexts how feelings are human beings are 
brought out.
To interpret possible places related to feelings.

Research Questions
How the places that the author has used to convey feelings in 
the text?
How these particular places are can be interpreted with feelings 
in Beloved?

Methodology
To fulfill the objectives of this study it has used qualitative 
method. The data were collected for the study through referring 
the particular text and understanding the whole content of the 
text. It   has caught out all the possible and highlighted places 
in the text to convey feelings in the novel. The collected data 
have been analyzed and discussed with her own perceptions 
and ideologies but related to the text. Here the qualitative study 
becomes an effective method for data collection since it makes 
the way to investigate the reliability of the evidences for all the 
readers and reviewers.

2. Result and Discussion
2.1 124 (Name of protagonist’s house in Bluestone Road)
Toni Morrison shows her mastery in writing through the 
application of places as symbols in her creations to convey 
universal feelings of the human beings. In her Beloved, the 
employment of the name 124 for the identification of Sethe’s 
house is identical, because it is very appropriate to give the 
information about the real situation of the house. According 
to the arithmetical order, the number three (3) should be there 
between two (2) and four (4). However through the usage of 
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124 as the name of the house, the author tries to depict some 
more details regarding that particular place. Especially this name 
stands as a symbol to indicate a kind of absence inside the house. 
At the beginning of the novel, the author presents these all the 
happenings of the house through the first line of chapter one.
 
“124 WAS SPITEFUL. Full of a baby’s venom. The women in 
the house knew it and so did the children. For years each put 
up with the spite in his own way, but by 1873 Sethe and her 
daughter Denver were its own victims” ( Beloved, Part one, 
Chapter one, lines 1-4)

The description of the author at the opening chapter of the novel 
tells about the implied meaning of 124. Simply this adds some 
information about the order of the children of the protagonist, 
Sethe, who was a slave woman. She delivers four children 
including two boys and two girls. Three of them were born 
when she works in Sweet Home in Kentucky while the last one 
delivers on the middle of her running away from the Sweet Home 
to Cincinnati, her mother-in-law’s place.  After her escaping 
from the Sweet Home, schoolteacher who leads the plantation 
farm in Kentucky comes Cincinnati to bring Sethe back with her 
children. In that situation, Sethe cuts the throat of her third baby 
girl to avoid her being a slave. So, this absence of the third child 
symbolizes by the name 124.

This symbol achieves the space to make readers aware about the 
feelings that lay behind the name 124. The absence of the child 
gives the feeling of grieve and sadness that occurs in the mind 
of the mother and the members of the family. And also, it gives 
the feeling of loss of its’ dwellers and for the readers. So, it is 
obvious that the author uses the place 124 as a symbol to convey 
this absence of the child and the feelings that are dealt with that 
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incident.  

2.2. Ohio River 
The Ohio River which belongs to United States has formed 
by the confluence of the Allegheny and Monongahela rivers at 
Point State Park in Pittsburgh, Pennsylvania. The name of the 
river suggests the meaning of “Good River”. According to the 
socio-cultural background of the country, the author of the novel 
has used the Ohio River to symbolize the freedom of slaves.  
Since the Ohio River is the southern border of Ohio, Indiana and 
Illinois, it was part of the border between Free states and slave 
states in the years before the American Civil War.

The expression “sold down the river” originated as a lament 
of Upper South slaves, especially from Kentucky, who were 
shipped via the Ohio and Mississippi for cotton and sugar 
plantations in the Deep South. Before and during the Civil 
War, the Ohio River was called the “River Jordan” by slaves, 
because they achieved freedom by crossing it to the North via 
the Underground Railroad. More escaping slaves, estimated in 
the thousands, made their perilous journey to freedom across 
the Ohio River than anywhere.  In Beloved, the protagonist, 
Sethe gets her freedom from her slave owner Margaret Garner 
by crossing the river. In many places, the author employs the 
name of the river to symbolize the freedom of slaves in Beloved.

“When the flatbed was beyond her sight she stumbled 
on and found herself near three colored people fishing- 
two boys and an older man. She stopped and waited to be 
spoken to. One of the boys pointed and the man looked 
over his shoulder at her- quick look since all he needed to 
know about her he could see in no time.”
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“No one said nothing for a while. Then the man said, “Headin’ 
‘cross?”

“Yes, sir,” said Sethe.

“Anybody know you coming?”

“Sethe walked to it and sat down. The stone had eaten the sun’s rays 
but was nowhere near as hot as she was.” (Beloved, Chapter 9, Lines 
5-20)

While the river Ohio symbolizes the freedom, it conveys the 
feelings such as safe, secure and happiness in the novel, because 
after crossing the river Sethe can live with her people and there 
isn’t anyone to do harmful things to her. So, this satisfaction 
in Sethe’s mind makes her happy while she feels secure. In 
addition to this, Morrison, compares the water of this river with 
pure drinking water which gifts the relief for the people when 
they are thirsty.  When Sethe asks for some water, the old man 
gives her water from a jar. However, in the text the author uses 
the term “Ohio” instead of water, because she wants to convey 
the relief of Sethe’s mind when she crosses the river.

“She begged him for water and he gave her some of the Ohio 
in a jar” (Beloved, Chapter 9, Lines 27-28)

In this way the author uses this river Ohio to symbolize the freedom 
of slaves while she conveys many feelings that are related with 
satisfaction and happiness. The usage of this symbol throughout 
the text can be seen as a percentage from the following chart. 
In chapter 1, the percentage shows as 15% while it is possible 
to see 23% in chapter 3. The maximum usage comes in chapter 
3 and 9 as 23% in the text. And also, in chapter 11, the author 
has employed this Ohio River as a symbol in chapter 11 while it 
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shows the percentage as 7% Apart from that the author has used 
this symbolization in equal way in chapter 15, 16, 19 and 27 as 
8%. As a whole, the author has used the Ohio River to symbolize 
freedom in novel for fourteen turns through nine chapters.

These all descriptions are available in the following chart with 
a clear image.

2.2.1. Bluestone Road (Name of the road that the house of 
the protagonist has placed)

Bluestone Road in Cincinnati stands as the setting for the present 
story in Beloved while the Sweet Home plays the role of the 
setting for the story that comes with the technique flashback. 
In present story, Bluestone Road symbolizes the freedom of 
slaves, because many of the former slaves occupy in that area 
in Bluestone. Those who get the freedom by crossing the river 
Ohio were there in that road. So this 124 is the last house which 
can be seen at the edge in that road. At the beginning of the 

 

 

 

Chapter 1
15%

Chapter 3
23%

Chapter 9
23%

Chapter 11
7%

Chapter 
15
8%

Chapter 16
8%

Chapter 19
8%

Chapter 27
8%

 Figure 1. Using Ohio River as a symbol in Beloved
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novel, the author introduces the Bluestone road as following.

“Within two months, in the dead of winter, leaving their 
grandmother , Baby Suggs, Sethe, their mother and their little 
sister, Denver, all by themselves in the gray and white house  
on Bluestone road. It didn’t have a number then, because 
Cincinnati didn’t stretch that far” (Beloved, Chapter one, 
Lines 16-20)

The color “blue” is considered as the symbol of calmness, because 
it seems very comfortable for the eyes of the viewers. So, this 
easiness and the consolation depict by blue, build another stable 
notion about the lives of people combining with “stone” in the 
novel. Simply, Bluestone Road symbolizes the comfortable way 
of living of former slaves without any trouble and the degree of 
community solidarity with them.
 
In one aspect, this Bluestone Road conveys the feeling of 
satisfaction and happiness while it gives contradictory concept, 
when it relates with the lives of 124 in that particular road. 
The dark reflection of the color has given some uneasiness and 
confusion with the feeling of miserable for the inhabitants in 124 
in Bluestone. However, all the people can have their freedom in 
that place. So, this tells the mastery of the writer to convey many 
feelings by the usage of single place as a symbol.

To give the feeling of happiness and satisfaction, the author has 
used the Bluestone Road in the text for four turns through three 
chapters. And also, the author expresses the miserable nature 
and the confusion through three chapters by using four turns.

2.3. Sweet Home in Kentucky (A Plantation Home)
Sweet Home is a kind of plantation farm that employs slaves 
in cultivation and James Garner is the owner of the farm. 
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Extremely, the name of the Sweet Home is ironic, because the 
routine is completely different with what the meaning of the 
suggested name. According to its’ name, the happenings should 
be pleasant. The Sweet Home should be a sweet place for all the 
people, especially those who live there. However, it is somewhat 
different from the other plantation houses in Kentucky, because 
Mr. Garner encourages his workers (slaves) to think as men.

However, the situation of the Sweet Home was completely 
different after the arrival of Schoolteacher (the name comes 
in this way in the text) to keep the things in order. His way of 
leading and running the farm added the suffering for the lives 
of slaves. Those who concerned as men within Sweet Home 
become animals under the ruling of Schoolteacher. In one 
situation Schoolteacher takes Sethe as an animal to give a lesson 
for his pupils.

“No that’s not the way. I told you to put her human 
characteristics on the left, her animal ones on the right” 
(Beloved, Chapter 19, Page 228, Lines 12-13)

From that point, the severe suffering of the Sweet Home men is 
started. Here the author uses this name of the plantation house to 
symbolize the unbearable suffering of the Slaves.
 
“There had been six of them who belonged to the farm, Sethe, 
the only female. Mrs. Garner was crying like a baby, had sold 
his brother to pay off the debts that surfaced the minute she 
was widowed. Then schoolteacher arrived to put the things in 
order. But what he did broke three more Sweet Home men and 
punched the glittering iron out of Sethe’s eyes, leaving two 
open wells that did not reflect firelight” (Beloved, Chapter 1, 
Page 11, Lines 3-9)
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The way that Sethe was abused by the ruler and his followers can 
be seen as following. The author arranges her words carefully 
while she adds the feelings to her expressions to give the exact 
happening of the Sweet home.

“After I left you, those boys came in there and took my milk. 
That’s what they came in there for. ……Then boys found out 
I told on em. Schoolteacher made one open up my back, and 
when it closed it made a tree.” (Beloved, Chapter 1, Page 19-
20, Lines 31-36)

In this light, the author uses the Sweet Home as a symbol of the 
novel to tell about the degree of suffering, violence and the hell 
that the slaves have lived. Through that it conveys the feeling 
of unhappiness, helplessness and the despair of the slaves of the 
Sweet Home. People are unhappy, because they suffer severely 
while there is no one to give a care for them. As a result of this, 
they feel despair about themselves. Throughout the novel, the 
author has used the term “Sweet Home” twenty-nine times 
within nine chapters to give these feelings. 

According to the following chart, the percentage of using Sweet 
Home to symbolize her idea can be seen as 23% chapter 1 while 
it shows as 11% in chapter 2. The maximum usage of this same 
symbol shows in chapter 3 as 27% in the text. In chapter 6 the 
percentage can be identified as 4% while the author employs the 
same symbol in chapter 7 with the percentage of 8%. Finally, 
the usage of this same symbol in chapter 13, 19 and 24 show the 
percentage as 11%, 4% and 12%. 
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3. Conclusion
Characters take the responsibility of actions in a literary 
creation. And also, this has the ability to grab the mind of the 
readers. Therefore, the author has taken much attention to build 
the characters in the novel since she wants to convey different 
messages through the same text. So purposefully the author uses 
a few characters in the text to convey different thematic aspects. 
She has built some characters effectively to give her themes 
violence and the slavery’s destruction of identity with different 
interpretations. To symbolize violence as a theme in Beloved, 
the author has used Schoolteacher as a character. Slavery’s 
destruction of identity can be seen through the characters Sethe, 
Beloved, Baby Suggs and Paul D. To conclude, it important to say 
that Morison’s Beloved is magnificent with its characterization 
to convey the themes violence and slavery’s destruction of 
identity.  Though it is impossible to deal with all the characters, 
the present study has focused more on the major ones and tried 

 

Chapter 1
23%

Chapter 2
11%

Chapter 3
27%

Chapter 6
4%

Chapter 7
8%

Chapter 13
11%

Chapter 19
4%

Chapter 
24

12%

Figure 4. Using Sweet Home as a symbol to convey the feeling of 
unhappiness, helplessness and the disparity.
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to explain their meanings in order to add an extra meaning to the 
novel.
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,dxflah fjiauqyqKq ksIamdok l,dfõ jHqyd;aul 
fjkiaùï ms<sn| iudc úoHd;aul wOHhkhla( 
wïn,kaf.dv wdßhmd, fjiauqyqKq l,dh;kh 

wdY%s; isoaê wOHhkhla 

uÿYxL, tï.ta.È.
iudc úoHd fomd¾;fïka;=j, fld<U úYaj úoHd,h

idr ixlafIamh

,dxflah fjiauqyqKq l,dj idïm%odhsl l,d m%ldYk w;r iqúfYaIS fukau ft;sydisl 

jeo.;alula .eí jQ l,d udOHhla f,i y÷kd.; yels w;r th ol=Kq bka§h 

flda,ï iïm%odfha wdNdih iys;j j¾Okh jQ foaYSh l,d udOHhla njg m;aj ;sfí. 
tfukau fjiauqyqKq l,dj ft;sydislj lrdj l=, wkkH;djfha ixialD;sl m%ldYkhla 

f,i o u;=j ;sfí. fjiauqyqKq l,dj iïnkaO m¾fhaIK idys;Hh ;=< fuu 

wOHhkh iqúfYaI jkafka fuu wOHhkh yryd j¾;udkfha fjiauqyqKq l¾udka;h 

;=< y÷kd.; yels jHqyd;aul fjkialï iudc úoHd;aul oDIaáhla yryd újrKh 

lr ;sîuhs. fuu wOHhkh m%Odk jYfhka isoaê wOHhk úêl%uh hgf;a isÿlrk 
,o w;r fjiauqyqKq l,dfõ j¾;udk mqfrda.dñ mrmqr f,i ie,flk cqjdkajvq 

wdßhmd, iïm%odfha j¾;udk ysñldÍ;ajh uQ,sl wOHhk m%ia;+;h jYfhka fhdod.

kakd ,oS. tfukau iiïNdú fkdjk ksheÈ l%uhla jk ysufnda, ksheÈ l%uh hgf;a 
fjiauqyqKq l¾udka;h wdY%s; m%;spdßlhka wg fofkl= wOHhkhg fhdod.kq ,enQ 

w;r m%d:ñl o;a; /ialsÍu i|yd .eUqre iïuqL idlÉPd l%uh fhdod.kakd ,oS. 
fukau o;a; úYaf,aIKfha§ .=Kd;aul o;a; úYaf,aIK l%uhla jk f;aud wka;¾.; 

úYaf,aIK l%uh fhdod.kakd ,§. fjiauqyqKq l,dfõ j¾;udk ysñldr;ajh úiska 

fjiauqyqKq ksIamdokh lsÍug jvd, ta i|yd wjYH wkq.%dyl;ajh iemhSu isÿlrk 

w;r fjiauqyqKq ksmoùu yereKqfldg wjfYaI wd¾Ól l%shdj,Ska yryd wdßhmd, 

mrïmrdfõ we;eï iuld,Skhka u;=j we;s wdldrh y÷kd.; yels fõ. tfukau 
fjiauqyqKq ksIamdok l%shdj,sh ;=< Èfjk mrdïmrdkq.; ysñldr;ajfha mqreI flakaøSh 

iajNdjh y÷kd.; yels w;r fjiauqyqKq l,dj fj<|m<lrKh ùu;a iuÕ jk 

Y%u wjYH;d i|yd ldka;d Y%uh o odhl lr.ekSu y÷kd.; yels fõ. fjiauqyqKq 

l,dj yd neÿKq lrdj l=, wkkH;dj o hï wdldr úmßj¾;khlg ,laj we;s 

w;r my;rg f.dú.u, fnrjd wdÈ l=, ksfhdackhkaf.a wd.ukh y÷kd.; 

yelsfõ. kj,snr,a fj<|m< l%shdj,sfha n,mEu;a iuÕ fjiauqyqKq l,dj ish 
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,dxflah fjiauqyqKq ksIamdok l,dfõ jHqyd;aul fjkiaùï ms<sn| 
iudc úoHd;aul wOHhkhla( wïn,kaf.dv wdßhmd, fjiauqyqKq 
l,dh;kh wdY%s; isoaê wOHhkhla 

ye¢kaùu
Y%S ,xldfõ idïm%odhsl l,d lD;Ska w;r fjiauqyqKq l,djg ysñjkafka 

woaú;sh ia:dkhls. Ydl, i;a;aj fyda foaj jkaokh fukau fjiauqyqKq 

jHjydrh fkdfyd;a hd;=l¾u iy wNspdr ;=< fjiauqyqKq fhdod.ekSu 

foaYSh fukau f.da,sh ixialD;sl ikao¾N ;=< wúfhdackSh i,l=Kla ù 

;sfí. fjiauqyqKq l,dfõ m%Njh iïnkaO ksYaÑ; Èk jljdkq bÈßm;a l< 

fkdyels jqjo fjiauqyqKq l,dj ksYaÑ; wd.ñl wdia:dkhlska ìysj we;snj 

y÷kd.; yelsh ^frdahs, 2015&.

,dxflah fjiauqyqKq l,dj idïm%odhsl ixialD;sldx.j, tla m%ldYkhla ù 

;sfí. ,dxflah fjiauqyqKq l,dfõ uqyql=rd hEu i|yd m%Odk jYfhka ol=Kq 

bka§h flda,ï kdgHh wdNdih n,md we;s w;r fldaÜfÜ hq.fha ft;sydisl 

iudc miq;,hka iy lrdj l=, ixl%uKslhkaf.a wd.ukh hk ixrpl 

o ta i|yd mokï ù we; ^wurisxy iy ldßhlrjk, 2018&. ,dxflah 
fjiauqyqKq l,dj yd ne÷Kq flda,ï kdgHh iïm%odhka we;=¿ úúO l,duh 

Ydkr ms<sn| Ydia;%Sh wjOdkh fhduqj mej;sh o ta iïnkaOfhka jk iudc 

úoHd;aul Ydia;%Sh m%fõYhl we;s jeo.;alu wka ljrodg;a jvd j¾Okh 

ù ;sfí.

fjiauqyqKq l,dfõ ft;sydisl miqìu fukau fjiauqyqKq l,dj ;=< .eíj 

mj;sk l,duh mqreId¾: iïnkaOfhka oekg mj;akd Ydia;%Sh idys;Hh 

t;rï úr, fkdfõ. kuq;a ,dxflah fjiauqyqKq l,dfõ woH;k ia:dk.; 

ùu iudc úoHd;aulj lshjd .ekSu ld,Sk wjYH;djhla ù ;sfí. fjiauqyqKq 

hd;=l¾óh ikao¾Nfhka l%ñlj bj;aj mdßfNda.sl fuj,ula njg m;aj we;s w;r 

fjiauqyqKq l,dj yd neÿKq ixpdrl l¾udka;fha j¾Okh Bg ukdj idlaIH imhkq 

,efí. tfukau rdcHh wkq.%yfha jk W!K;ajh, fjiauqyqKq l,dj m%dfoaYShlrKh 

ùu iy ia:dhs Y%u iïm;la fkdùu wdÈ wNsfhda. .Kkdjlg fjiauqyqKq l,dj fï 

jkúg uqyqKfoñka isák w;r ishjia ;%s;a;ajhlg wêl b;sydih ;=< fjiauqyqKq 

l,dj wd¾Óluh jYfhka l¾udka;hla f,i úúO WÉpdjpkhkag ,lajqjo th 

m%dfoaYShlrKh jQ ixialD;sl l¾udka;hla f,i o w¾:l:kh l< yelsfõ.

uqLHh mo( fjiauqyqKq, cqjdkajvq wdßhmd,, l=, wkkH;d, jdKsclrKh, 
ixialD;sl m%d.aOkh+
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l,dj ;jÿrg;a tys l,duh w.hkaf.ka y÷kd.kafkao@ th kj ,snr,a 

fj<|m< l%shdj,sh ;=< w;am;a lrf.k we;s N+ñldfõ iajNdjh flnÿo 

hkak j¾;udkfha oekg wNsuqLj we;s .eg¨ w;ßka lsysmhla muKs.

tu w¾:fhka fuu wOHhkh jvd;a iqúfYaI jkafka j¾;udkh ;=< 

fjiauqyqKq l,dfõ jk jHqyd;aul úm¾hdihka flfrys uQ,sl wjOdkh 

ñka fhduq lr we;s w;r ta hgf;a fjiauqyqKq l,dj wNHka;rfha Èfjk 

ksIamdok iïnkaO;dj, j¾;udk iajrEmh tkï wkq.%dyl-fiajdodhl 

iïnkaO;djfha iajrEmh” fjiauqyqKq l¾udka;h kj ,snr,ajdÈ fj<|m< 

m%jdyh ;=< w;am;a lrf.k we;s wjldYh iudc úoHd;aul úuiSulg 

,la lr ;sîuhs.
  

fjiauqyqKq l,dj ;=< meje;s l,d;aul jákdlu fj<|m< l%shdj,sh 

;=< jdKscuh  jákdlula olajd ú;ekaj we;s wdldrh y÷kd.ekSfï§ 

fjiauqyqKq l,dj ;=< Èfjk ksIamdok iïnkaO;djkays we;sj ;sfnk kj 

m%jK;djka fukau fjiauqyqKq l,dj uqyqKfoñka isákakd jQ wNsfhda.hkao 

iudc úoHd;aulj idlÉPd lsÍï jeo.;a fõ. fuu m¾fhaIKh ta i|yd 

jk mD:q, l;sldjlg wjYH jk miq;,h ks¾udKh lsÍug orK ,o 

m%h;akhla f,i wjOdrKh l< yels fõ.

m¾fhaIK l%ufõoh

fuu m¾fhaIKh m%Odk jYfhka m%f;Hl wOHhk úêl%uh u; mdol 

fjñka isÿlrk ,o wOHhkhls. ,dxflah fjiauqyqKq ksIamdok l,dj 

jHqyd;aulj fjkiaùïj,g ,laj we;af;a flfiao@ hk m¾fhaIK .eg¨j 

u; mokïj fuu wOHhkh isÿlrk ,o w;r fjiauqyqKq l,dj wdY%s;j 

we;sj ;sfnk .;sl;ajhka iudc úoHd;aul m%fõYhlska idlÉPdjg ,lalsÍu 

m%Odk m¾fhaIK wruqK njg m;alr.kakd ,§.  fuu wOHhkfha m%Odk 
m¾fhaIK lafIa;%h njg m;alr.kakd ,oafoa Y%S ,xldfõ ol=Kq m<df;a 

.d,a, Èia;%slalhg wh;a wïn,kaf.dv m%dfoaYSh f,alï fldÜGdifha msysá 

mgne¢uq,a, .%du fiajd jiu wdY%s; m%Odk fjiauqyqKq l¾udka;h fõ.

fjiauqyqKq l¾udka;h wïn,kaf.dvg mßndysrj fnka;r, ñßiai yd 

fmdl=Kqúg wd§ .%duhka wdY%s;j o l%shd;aul jk kuqÿ wïn,kaf.dv 



www.ihra.cmb.ac.lk
journal@ihra.cmb.ac.lk 103

Volume.7 Issue.1 June 2020
ISSN 1800-0266

,dxflah fjiauqyqKq ksIamdok l,dfõ jHqyd;aul fjkiaùï ms<sn| 
iudc úoHd;aul wOHhkhla( wïn,kaf.dv wdßhmd, fjiauqyqKq 
l,dh;kh wdY%s; isoaê wOHhkhla 

wdßhmd, .=rekakdkafiaf.ka mej;f.k fjiauqyqKq l,dj wOHhk m%ia;+;h 

njg fhdod.ekSug ;=vq ÿka iqúfYaIS jQ fya;=  lsysmhlss. ta w;r wïn,kaf.
dv fjiauqyqKq l,dj wjfYaI m<d;aj,g idfmalaIj È.= b;sydihlg 

Wreulï lshkq ,nhs. wïn,kaf.dv fjiauqyqKq l,dfõ msì§u Wfoid 

odhl jQ m%Odk mrïmrd oaú;ajhla y÷kd.; yelsfõ. tkï wïn,kaf.dv 
ysf¾j;a; cqjdkajvq wdßhmd, .=rekakdkafia m%uqL mrïmrdj iy wïn,kaf.

dv gqlaldjdvq .=Kodi .=rekakdkafiaf.a mrïmrdjhs. iudÔh, wd¾Ól yd 
iïm;a odhl;ajh ÿ¾j,ùfuka “.=Kodi” mrmqr fjiauqyqKq ks¾udK Ys,amh 

fj;ska wE;aj we;s w;r j¾;udkh jkúg wïn,kaf.dv m%Odk jYfhka 

fjiauqyqKq l¾udka;fha kshqla;j isákqfha wdßhmd, mrïmrdfõ j¾;udk 

mrïmrd idudðlhka fõ ^fifkúr;ak iy ldßhlrjk, 2018(15&. ta wkqj 
ft;sydisl iqúfYaI;ajh iy j¾;udk ;;a;ajh ie,ls,a,g .ksñka fuu 

wOHhk lafIa;%h f;dard.kakd ,È.

fuu wOHhkh i|yd mdol lr.kakd ,o ksheÈ l%uh jQfha iiïNdù 

fkdjk ksheÈ l%uhla jk ysufnda, ksheÈ l%uhhs. fuu ksheÈ l%uh hgf;a 
wOHhk lafIa;%fha y÷kd.kq ,nk mqoa.,fhl= fyda lsysmfofkl= u; ;j;a 

mqoa.,hka y÷kd.ekSu isÿfõ. ta wkqj wdßhmd, fjiauqyqKq l,dfõ ksr; 

jQ Y%ñlfhl= m<uqj y÷kd.;a w;r Tyq yryd m%Odk jYfhka fjiauqyqKq 

l,dfõ kshef,k uQ,sl m%uqLhka iy wjfYaI fiajlhka y÷kd.kakd ,§. 
ta wkqj ksheÈ rduqfõ ixLHd;aul w.h 08ls. o;a; m%Odk jYfhka m%j¾. 
follg hg;aj /ia lrk ,§. tkï m%d:ñl o;a; iy oaú;shsl o;a; 
jYfhks. oaú;Shsl o;a; /ia lsÍu i|yd m%Odk jYfhka ,dxflah fjiauqyqKq 

l¾udka;h iïnkaOfhka úrÑ; Ydia;%Sh .%ka: iy Ydia;%Sh ,sms fhdodkakd 

,È. tkï fjiauqyqKq l¾udka;h ;=< jk l=, ia:dk.;ùu fukau fjiauqyqKq 

l,dfõ wd¾Ól yevyqrelï, tys ft;sydisl úldYkh iïnkaO wjfndaOhla 
bka ,nd.kakd ,È. m%d:ñl o;a; /ia lsÍu i|yd iïuqL idlÉPd l%uh 

hgf;a tk .eUqre iïuqL idlÉPd Ys,am l%uh fhdod.kakd ,§. 

idys;Hh úu¾Ykh
,dxflah fjia uqyqKq l,dj ìysùfï ft;sydisl miqìu

fjiauqyqKq l,dj ìysùu yd neÿKq ft;sydisl idOl úuiSfïÈ m¾fhaIKd;aul 

idys;H u.ska bÈßm;a lrkq ,nk m%jdo fukau ckm%jdod;aul idys;Hh 
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;=<ska bÈßm;a flfrk w¾:l:k o jeo.;a f,i ie,fla. ta wkqj fjiauqyqKq 

l,dfõ Wm;g ;=vq § we;s ckm%jdod;aul ms<s.ekSï fukau wjfYaI iudc, 
wd¾Ól uQ,hka fuf,i y÷kd.; yels fõ.        
     

fjiauqyqKq l,dfõ Wm; úu¾Ykh lsÍfï§ th flda,ï kdgHh l,dj yd 

iu.dój isÿj we;snj ckm%jdod;aul ms<s.ekSu fõ. ta wkqj fjiauqyqKq 

l,dfõ Wm; ia;%shlf.a fod<ÿlla m%ia;=; lr.ksñka ìysjQjls. tkï 

fmr rcl< uydiïu; rcqf.a ueKslamd, kï jQ ìij .eínr jQ l,ayS 

wehg úiq¿, fl<s kegqï keröfï fod<ÿlla ygf.k we;. fuu fod<ÿl 
ikaisÿùug uydiïu; rcq wfmdfydi;a jk nj ÿgq il% foafõkaøhd fï 

.eg¨j úi£u i|yd úYaj l¾u ÈjHh mq;%hd yg mjrd we;s w;r úYaj 

l¾u ÈjHh mq;%hdf.a wejEfuka fod<ÿl ikais÷ùug wu;rj flda,ï iy 

fjiauqyqKq l,dfõ Wm; o isÿj we;snj wjOdrKh flf¾. ñka fjiauqyqKq 

l,dj ìysùu iïnkaO ckm%jdod;aul woyi y÷kd.; yelsfõ ^úfÊiQßh,  
2014(12&.

fjiauqyqKq lemSu iy fjia uqyqKq wdY%s; flda,ï k¾;kh Y%S ,xldfõ 

ol=Kq iy ksß;È. fjr<nv m%foaYj, jHdma;j we;s w;r fnka;r, 
ñßiai, msá.,, ud;r wd§ m%foaY wdY%s;j fuu l,dYs,am iy l¾udka; 
l%shd;aul jqjo ft;sydislj mjd jvd;a wjOdkhg ,la jQ m%foaYhla jQfha 

wïn,kaf.dv fõ ̂ úfÊiQßh, 2014(12&.   wïn,kaf.dv m%foaYfha ft;sydisl 
miqìu úu¾Ykh lsÍfï§ th fldaÜfÜ rdcOdkshg wh;aj ;snQ my;rg 

m%foaYhla f,i y÷kd.efka. tkï ,xldfõ my;rg m%foaY wjikajrg 
md,kh lrk ,o rdcOdksh f,i fldaÜfÜ rdcOdksh y÷kd.efka. lkao 
Wvrg fyda iS;djl rdcOdks hgf;a my;rg wïn,kaf.dv fyda ñßiai hk 

m%foaY md,kh jQ njg jk ft;sydisl uQ,dY% wju fõ. ta wkqj fldaÜfÜ 
rdcOdksfha wjidk isxy, rcq jQ N=jfklndyq hgf;a;a, bka miq mD;=.Sis 
ysff;IS rdcHh md,lfhla jQ fodka cqjka O¾umd, hgf;a;a fuu m%foaY 

md,kh ù we;s nj ms<s.ekSu fõ ^fifkúr;ak iy ldßhlrjk, 2018(15&.

wïn,kaf.dv m%foaYh hï wdldr úmßj¾;khlg ,lajkafka 

hg;aúð;lrKfhka t,a, jQ n,mEï yryd fõ. tkï fuu m%foaYh wdY%s; 
mD;=.Sis yd ,kafoais md,k wjëkays we;s jQ fjki bx.%Sis md,k wjêh fuka 
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,dxflah fjiauqyqKq ksIamdok l,dfõ jHqyd;aul fjkiaùï ms<sn| 
iudc úoHd;aul wOHhkhla( wïn,kaf.dv wdßhmd, fjiauqyqKq 
l,dh;kh wdY%s; isoaê wOHhkhla 

m%n, fkdfõ. úfYaIfhkau    mD;=.Siska iy ,kafoaiSka úiska mj;ajdf.k tkq 
,enq l=re÷ iy fmd,a j.dj bx.%Siska úiska wd¾Ól fNda.hka f,i ;jÿrg;a 

m%idrKh lrk ,§. tu w¾:fhka bx.%Sis md,k wjêfha we;s flreKq 

iudc, foaYmd,k yd wd¾Ól m%;sixialrK fya;=fjka ,dxflah jevjiï 

foayh ;=< hï wdldrhl W;a;rdfrdams; OfkaYajr ,laIK ixia:dmkh ù 

we; ^wurisxy iy ldßhlrjk, 2018&.

úfYaIfhka bx.%Siska úiska we;sflreKq há;, myiqlï j¾Okh yd 

iu.dój m%idrKh jQ l=re÷, fmd,a iy f¾kao l¾udka;h yryd foaYsh 
iq¿OfkaIajr mka;shla ìysùu y÷kd.; yels w;r fuh lrdj, Oqrdj 
hk my;rg l=, oaú;ajfha kj u;=ùula f,io wjOdrKh fõ. tkï 
by; l=, ;;a;ajh ksfhdackh l< msßia tu ;;a;ajh w;sl%uKh lrñka 

mka;shla f,i u;=ùuhs. my;rg u;= jQ fuu iq¿ OfkaYajr mdka;slhka iy 
Tjqkaf.a jHdmdr yd neÿKq idïm%odhsl úYajdi, weoys,s m%ldYhg m;a jQ tla 
m%n,u udOHla f,i fjiauqyqKq l,dj iy flda,ï kdgHh l,dj y÷kd.efka 

^wurisxy iy ldßhlrjk, 2018&.

,dxflah fjiauqyqKq l,dfõ iïm%dma;sh yd ne÷Kq l=, idOl
fjiauqyqKq l,dfõ ìysùu yd ne÷Kq l=, idOl ms<sn| iudc úoHd;aulj           

y÷kd.ekSu jeo.;a fõ. fjiauqyqKq l,dj ,xldfõ ìys jQ foaYc l,d 

iïm%odhla fkdfõ. fjia uqyqKq l,dfõ wlauq,a ol=Kq bka§h flda,ï wNspdr 

olajd úyso hkq ,efí. wïn,kaf.dv fjia uqyqKq l¾udka;h, mka;shla f,i 
ke.S tñka mej;s lrdj l=,fha ixialD;sl m%ldYkhla f,i y÷kd.ekSu, 
ks¾jpkh lsÍu idudkHfhka isÿjqjo fuu w¾:l:kfhka Tíng f.dia 

fjia uqyqKq l,dj yd ne÷Kq l=, wkkH;d ms<sn| m%;slshùula isÿl< yels 

fõ ^fifkúr;ak iy ldßhlrjk, 2018&.

fjiauqyqKq iy flda,ï kdgHfhys j¾Okfhys,d m%Odk jYfhka flar<fhys 

ld,s foj.k wrNhd meje;afjkq ,nk hd;=l¾óh wNspdr m%n, n,mEula 

isÿlr we;. ol=Kq bkaÈhdfõ isg ixl%uKh jQ msßia yryd ìysjQ lrdj 

l=, jeishkao ld,s fojÕk wrNhd mj;ajkq ,nk hd;=l¾óh wNspdr 

Wfoid fjiauqyqKq Ndú; lsÍu isÿlr we;. fjiauqyqKq me<|.ksñka isÿlrkq 

,nk fuu flda,ï kdgHhka tla;rd wdldrhlg hlaIdNspdÍ hd;=l¾u f,i 

o y÷kd.efka ^wurisxy iy ldßhlrjk, 2018(122-123&. tkï hlaI 

fodaIhka we;=¿ i;=re n,fõ.hkaf.ka idudkH ñksid uqojd.kq ,nk 

ixrlaIK Wmdhud¾.hla f,i o w¾:l:kh flf¾. ta wkqj ld,s fojÕk 

wrnhd mj;ajk ,o fuu hd;=l¾u yryd hlaI n,fõ. u¾okh lsÍu 



106

Journal of Institute of Human Resource Advancement
University of Colombo

fukau lDIsld¾ñl iuDoaêu;aNdjh <Õd lr.ekSu o ixfla;j;a lr we;. 
tu w¾:fhka rd.jkaf.a u;h Wmqgd olajñka fmkajdfokafka ld,s flda,ï 

iys; ;=laljdvq flda,ï iïm%odfha wdNdih iys; fjiauqyqKq yd flda,ï 

l,dj m%Odk jYfhka my;rg lrdj l=,Skhkaf.a ixialD;sldx.hla f,i 

ìysj j¾Okh ù we;s njhs ^rd.jka, 1961 Wmqgd.;af;a wurisxy iy 
ldßhlrjk, 2018(122-123&. fï yd iu.dój bÈßm;a flfrk wfkla woyi 
jkafka flda,ï iy fjiauqyqKq l,dj yqfola lrdj l=,fhau ixialD;sldx.hla 

fkdjQ njhs. tkï flda,ï kdgHhkag wod<j lrdj l=,Skhka úiska .dhk 
lghq;= isÿlrkq ,enqj o fnrjd l=,Skhka o fjia uqyqKq ks¾udKh lsÍu 

i|yd odhl ù we;s njhs ^wurisxy iy ldßhlrjk, 2018(122-123&. 

fldaÜfÜ wjêfha isgu lrdj l=,Skhkag jvq yd ëjr l¾udka;h mejreK o 

fjia uqyqKq iy uQ¾;s leghï ksmoùu Tjqkaf.a ffki¾.sl l,d l=i,;djla 

úh. óg iudka;rj fnrjd l=,Skhka o fjia uqyqKqlemSug wu;rj hd;sld, 
wNspdrd;aul .S; .ehSug ksmqK;ajfhka hq;= msßila jQy. tkï fï ;=< hï 
wdldr wka;¾ l=, iyfhda.S;djla y÷kd.; yelsfõ. fjia uqyqKq l,dfõ 

iïm%dma;sh ;=< .eíj mj;akd wka;¾ l=, iyfhda.S;djh my;dldr rE 

igyklska bÈßm;a l< yelsfõ.

rEm igyka wxl( 01 - fjiauqyqKq l,dj ;=< Èfjk wka;¾ l=, iyfhda.S;dj 

 

^wurisxy iy ldßhlrjk" 2018(122-123& 

 

fjia uqyqKq iy 
flda,ï l,dj  

fnrjdokh iy .dhkh i|yd 
fnrjd l=, .%duhka iïnkaO 
ùu ^iqoaodf.dv iy ;=ka¥j 

hk .%du& 

fjia uqyqKq ks¾udKh 
lsÍu i|yd cqjdkajvq 
iïm%odh odhl ùu 
^lrdj l=,Skhka& 

ðkodi chfialr- kQ¾;s 
.dhkh ^fnrjd 

l=,Skhka& 
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tfukau fjia uqyqKq iy flda,ï l,dj ;=< wdrïNfha§ .rdhla fjia uqyqK 

me<£ug wjir ,nd§ we;af;a yqfola “T,S” l=,fha whg muKla jqjo 

miqld,Skj th fjkia ù ;sfí. tfukau fjia uqyqKq iy flda,ï l,dfõ 

jvd;a iqúfYaIS ixÈia:dkhla f,i 1950 oYlfha uq,a Nd.fha muK my;rg 

f.dú.u l=, msßila úiska flda,ï kdgHh i|yd iyNd.s ù ;sîu y÷kd.; 

yelsh. tu wjia:dj yereKq úg fmdÿfõ lrdj iy fnrj l=,jeishkaf.a 

wka;¾ iyfhda.S;djh hgf;a fjia uqyqKq iy flda,ï l,dj j¾Okh ù we; 

^wurisxy iy ldßhlrjk, 2018(126&. miqld,Sk hg;aúð; n,mEï yuqfõ 
flda,ï l,dfõ úm¾hdihla iksgqyka jk w;r th kdv.ï l,dj olajd 

úldYkh fõ. ta mD;=.Sis, ,kafoaiS yd bx.%Sis n,mEï yryd fõ. ta ;dla 
mej;s idïm%odhsl fjiauqyqKq l,dj ;=<g kj wkqIx.hka wka;¾.%yKh ùu 

fï yryd isÿúh ^yomdkaf.dv et al., 2016&.

tu w¾:fhka fjia uqyqKq l,dj ksYaÑ; tla l=, lKavdhulg muKla 

,>qfldg idlÉPd l< fkdyels fõ. fnrj l=,hg idfmalaIj hï wdldrhl 
lrdj l=, jeishka fjia uqyqKq ksmoùu iïnkaO hï taldêldrhla 

mj;ajdf.k .sh nj ksÍlaIKh l< yels jqjo fjiauqyqKq wdY%s; flda,ï 

kdgHh meje;aùfï§ ta i|yd fnrjd l=,Skhkaf.a iyh o ,ndf.k we;snj 

y÷kd.; yels fõ.
 

hg;aúð;lrKfha n,mEï yryd fjia uqyqKq l,dj i;= l=, wkkH;djhka 

hï wdldrhlg ks,Skj hEula y÷kd.; yelsfõ. hd;=l¾óh wjldYhla 
yryd u;= jQ ,dxflah fjia uqyqKq l,dj mka;s wkkH;d u;=lrñka fj<|m< 

wjldYh ;=< wo jkúg /¢ ;sfí. kuq;a l=, moku iïmQ¾Kfhkau 

wfydais ùula bka woyia fkdfõ.

m¾fhaIK fidhd.ekSï iy idlÉPdj

fjiauqyqKq l¾udka;h wdY%s; ksIamdok iïnkaO;djkays j¾;udk 
iajrEmh
       

fuys§ m%Odk jYfhka fjiauqyqKq l,dj wdY%s; ksIamdok iïnkaO;d ;=< 

y÷kd.; yels woH;k .;s ,laIK idlÉPdjg ,lal< yels fõ. wïn,kaf.
dv fjiauqyqKq l,dfõ mqfrda.dó iïm%odhla jk cqjdkajvq l,d iïm%odh tys 

jdpHd¾:fhkau mejfik wdldrhg ksYaÑ; mjq,a wdia:dkhla ;=<ska m%njh 
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jQjla fõ. cqjdkajvq l,d iïm%odfha ft;sydisl úldYh ms<sn| idl,H 
wjfndaOhlska f;drj tys ksIamdok iïnkaO;djkayS iajrEmh wOHhk l< 

fkdyels fõ. cqjdkajvq l,d iïm%odfha iïm%dma;sh iksgqyka jkafka 1790 
oYlfha w.Nd.fha § muK fõ. ta  cqjdkajvq tÈßhia is,ajd úfÊiQßhf.a 
uQ,sl;ajfhks. bka miq fjiauqyqKq l,djg uQ,sl wä;d,u ouk ,oafoa 

cqjdkajvq TkaÈßia is,ajdf.a wd.ukfhka fõ ^wurisxy iy ldßhlrjk, 
2018&.   
      

fjiauqyqKq ksmoùu jvd;a l,duh Ndú;djla njg m;alrk ,oafoa cqjdkajvq 

wdßhmd, úfÊiQßhf.a wd.ukfhka fõ. cqjdkajvq wdßhmd, úfÊiQßh yqfola 
fjia uqyqKq ksmoùug wu;rj m%foaYfha hï kduhla Èkd isá mqoa.,fhl= 

jYfhkao ie,fla. tkï klaI;%h, frda. ksjdrK Ys,amh, l,d Ys,amh 
iy .Dy ks¾udK Ys,amh wdY%s;j o Tyq hï iudc ;;a;ajhla Èkdisá 

mqoa.,fhl= jYfhka ie,fla. fofjd,auvq Ydka;sl¾uh we;=¿ Ydka;sl¾u 
i|yd kdhl;ajh iemhSu fudyq w;ska isÿ jQ w;r fjiauqyqKq l,dfõ hï 

j¾Okhla fudyqf.a wkqoekqfuka isÿ jQ nj ms<s.efka. cqjdkajvq wdßhmd, 
úfÊiqÍhf.ka miqj fjiauqyqKq l,dfõ m%Odk N+ñldj w;am;aj we;af;a 

Tyqf.a mq;%fhl= jk cqjdkajvq nkaÿ úfÊiQßh fj; fõ ^wurisxy iy 

ldßhlrjk, 2018&.
      

fjiauqyqKq ksIamdok l,dfõ wd.ukh úu¾Ykh lsÍfïÈ y÷kd.; yels 

m%Odk ixrplhla f,i tys jk mdrïmßl Wreuh y÷kd.; yels fõ. 
tkï mshdf.ka mq;dg fyda mshdf.ka ifydaorhdg jYfhka tys mdrïmßl 

ysñldß;ajh ks¾Kh ù ;sfí. tfukau fï ;=< jk ldka;d ysñldß;ajhla 
y÷kd.; fkdyels w;r th mqreI flakaøSh l,d wdia:dkhla f,i úldYkh 

ù we;s wdldrh y÷kd.; yels fõ. 
         

tfukau ;u mdrïmßl jxYfhka msg;g fuu fjiauqyqKq l,d Ndú;dfõ 

ysñldÍ;ajh ú;eka ùula y÷kd.; fkdyels fõ. j¾;udkh jkúg cqjdkajvq 
úfÊiQßh mrïmrdj w;= b;s,d j¾Okh jQ mrïmrdjla f,i y÷kd.; yels 

w;r fjiauqyqKq ksmoùug wu;r wd¾Ól l%shdjka ;=< ksr;ùu o y÷kd.; 

yelsfõ. fjiauqyqKq l,d ksIamdok ysñldß;ajfha úldYkh ùu my;dldr 

rEm igykla weiqfrka wOHhkg ,la l< yelsfõ’
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rEm igyka wxl 02- fjiauqyqKq l,d ksIamdok ysñldß;ajfha úldYkh ùu 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                         ^m¾fhaIlhd úiska ks¾udKh lrk ,§" 2019& 

 

 cqjdkajvq tÈßhia is,ajd úfÊiQßh ^1798-1868& 

 cqjdkajvq tkafodaßia is,ajd úfÊiQßh ^1830-1895& 

 cqjdkajvq TkaÈßia is,ajd úfÊiQßh ^1860-1929& 

 cqjdkajvq u;shia is,ajd úfÊiQßh ^1883-1927& 

 cqjdkajvq wdßhmd, úfÊiQßh ^1901-1995& 

 

 ම්  
 ම්  
 ක්මම්  

pkaøodi 
úfÊiQßh 

nkaÿ úfÊiQßh 
^1939-2005& 

 

uyskaomd, 
úfÊiQßh 

Nødkkao 
úfÊiQßh 

cqjdkajvq wdßhmd, úfÊiQßh 

jHdmdßl lghq;= 
^bkaok msrjqïy,a 

ysñhl= ùu& 

wu,al úfÊiQßh 

f;a we;=¿ 
jHdmdr lghq;= 

relau,a 
úfÊiQßh 

fjiauqyqKq 
ksmoùu 

ldxpkd 
úfÊiQßh 

ufkdaIsld  
úfÊiQßh 

fjiauqyqKq ksmoùu" flda,ï kdgHh wdÈh meje;aùu 

j¾;udkfha isÿjkafka cqjdkajvq iïm%odh ksfhdackh 

flfrk fuu mqoa.,hka  yryd fõ' 

fjiauqyqKq 
l,dfõ wdÈ 
l¾;Dka 

.=rejD;a;Sh 



110

Journal of Institute of Human Resource Advancement
University of Colombo

j¾;udkh jkúg fjiauqyqKq ksIamdokh lsÍfï ld¾hfhys wdßhmd, 

úfÊiqÍh mrïmrdfõ ishÆu fokd ksr; fkdjk wdldrh y÷kd.; yels 

w;r fiiq Ôjk jD;a;Ska Tiafia Tjqka u;=j we;s wdldrh y÷kd.; 

yelsfõ. tkï wOHdmk l%shdj,sfha iy wd¾Ól l%shdj,sfha n,mEï yryd 
tu mrïmrdj ksfhdackh lrk we;eï msßia idïm%odhsl fjiauqyqKq l,dj 

yd neÿKq wkkH;dj u; r|d fkdisg wjfYaI iudÔh wkkH;d flfrys 

fhduqùug wjYH úNjhla ks¾udKh lr we;.

fjiauqyqKQ ksmoùu m%Odk jYfhka nkaÿ úfÊiQßh hgf;a isÿ jQ w;r 

wjfYaI ifydaorjreka, .=re iy jHdmdßl wxY yryd u;=j ;sfnk wdldrh 
y÷kd.; yels w;r nkaÿ úfÊiQßh mrïmrdfõ j¾;udk ysñldÍ;ajh orkq 

,nkafka ufkdaIsld iy ldxpkd úfÊiQßh hk ÈhKshka fõ. kuqÿ fjiauqyqKq 

l,dfõ mdrïmßl ysñldß;ajh ;jÿrg;a mqreI flakaøShj mj;ajd .kq 

msKsi j¾;udk ysñldr;ajh mjrd we;af;a uyskaomd, úfÊiQßhf.a mq;%fhl= 

jk relau,a úfÊiQßh fj; fõ.

j¾;udkh jkúg fjiauqyqKq ksIamdokh lsÍfï ld¾hh i|yd Y%ñlhka 

fhdojd we;s w;r tys ysñldr;ajh ork úfÊiQßh mrïmrdj ksIamdok 

ld¾hkaf.ka Tíng f.dia fjiauqyqKq ksmoùug wjYH wkq.%yl;ajh 

iEmhSu isÿflf¾. fjiauqyqKq l,dj ;=< jdKsc mrud¾:hlg jvd yqfola 

ri ksIam;a;sh i|yd m%uqL;ajh ,nd § ;sîu mQ¾j wjêka ;=< y÷kd.; 

yelsfõ. kj,snr,ajdofha iïm%dma;sh;a iuÕ fjiauqyqKq iy flda,ï l,dj 

flfrys jdKsc jákdlula wdfrdamKh ùu isÿ fõ. fjiauqyqKq l,dfõ 

wdrïNl wjëka ;=< ia;%S iyNd.s;ajh iqúfYaIj i|yka fkdfõ. fuu 
;;a;ajfha meyeÈ,s úmßj¾;khla iksgqyka jkafka fjiauqyqKq l,dj 

l¾udka;hla f,i jdKsclrKh ùu;a iuÕ fõ. fjiauqyqKq ksIamdok 

l%shdj,sh ;=< j¾;udkfha hï wdldr Y%u úfNaokhla ia;%S iy mqreIuh 

jYfhka y÷kd.; yels fõ.

“fjiauqyqKq leghï lmkafka, yev.kajkafka msßñ wh..thd,d ;ud 
lÿre ,Sfhaka jev odkafka...eyekq wms ál fofkla fï jevfmdf<a 
jev lrkjd..wms lrkafka ta lmk fjiauqyqKq fndfydu iSre udrejg 

mska;dre lrk tl..f.dvla fj,djg ufkdaIsld iy ldxpkd uevï Woõ 
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fjkjd mska;dre jevj,g..”
                            ^.eUqre iïuqL idlÉPduh o;a;, 2019&

           

tfukau ksIamdok iïnkaO;d ;=< mej;s l=, wkkH;djfha fjkila 

iksgqyka ùu o y÷kd.; yels fõ. tkï fjiauqyqKq ksmoùu, wf,úh wdÈ 
lghq;= i|yd o lrdj l=, ksfhdackh flfrk Y%ñlhka fhdod.kq ,enqj 

o fuu ;;a;ajh hï wdldrhlg fjkiaj ;sîu y÷kd.; yelsfõ. tkï 
wd¾Ól l%shdj,shla f,i fjiauqyqKq ksmoùfï wjYH;djh u;=j;au ta i|yd 

lrdj l=,fhka mßndysr l=, wkkH;djka ksfhdackh flfrk Y%ñlhkaf.a 

wd.ukh o y÷kd.; yels fõ. 
       

úfYaIfhka my;rg f.dú.u l=,h iy i,d.u wdÈ wjfYaI l=, wkkH;d 

iys; Y%ñlhkaf.a odhl;ajh y÷kd.; yelsfõ. fuu l=, wkkH;djuh 
úm¾hdih ksIamdok iïnkaO;d ;=< y÷kd.; yels kj uqyqKqjrhla f,i 

o wjOdrKh l< yelsfõ. tfukau fjiauqyqKq ksIamdok l%shdj,sh hï wdldr 

mqyqKq mdi,la f,i o l%shd;aul fõ. fjiauqyqKq lemSfï ukd mßphla iys; 

jeäysá Y%ñlhka úiska kjlhka yg wod< mqyqKqj ,ndfok w;r we;eï 

Y%ñlhka mqyqKqj ,eîfuka wk;=rej iajdëkj fjiauqyqKq ksIamdokh lsÍfï 

lghq;=j, ksr; jqj o úfÊiQßh mrïmrdj fuka iajhxj ke.S isàfï 

wd¾Ól Yla;shla fyda wkq.%dyl;ajhla tu iajdëk fjiauqyqKq lmkakka yg 

fkd,efí. fjiauqyqKq ksIamdok l%shdj,sh ;=< Èfjk wkq.%dyl-fiajdodhl 

iïnkaO;duh iajrEmh my;dldr rEm igykla u.ska y÷kd.; yelsh.
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ta wkqj fjiauqyqKq l¾udka;h wdY%s; ksIamdok iïnkaO;d ;=< mj;akd 

ia;%S-mqreI iudcNdùh m%ldYk, l=, wkkH;djkaf.a fjkiaùï fukau 

idïm%odhslj úfÊiQßh mrïmrdj flakaølr.ksñka mej; wd ksIamdok 

ysñldr;ajfha l%ñl úm¾hdihka fuf,i idlÉPdjg ,lal< yels fõ.

fjiauqyqKq l,dj wdY%s; kj m%jK;d y÷kd.ekSu

fuys fjiauqyqKq l,dj ;=< y÷kd.; yels kj m%jK;d ms<sn| úYaf,aIKd;aul 

idlÉPdjla f.dkqlr we;. fjiauqyqKq l,dj jvd;a jdKscuh l,djla njg 

úmßj¾;kh jkafka furgg y÷kajdÿka kj,snr,a wd¾Ól l%shdj,sh yryd 

fõ. ta wkqj yqfola flda,ï, Ydka;sl¾u wjia:djkaf.ka Tíng f.dia 

fjiauqyqKq Ndú;h ffoksl ksjdi wdY%s;j jHjydr lsÍfï Ndú;djla 

y÷kd.; yels fõ. ck jHjydrhg tl;= jQ idïm%odhsl fjiauqyqKq 

fndfyduhl W;am;a;sh flda,ï yd neÈ mj;akd kuqÿ ffoksl .DydY%s; 

Ôú;h ;=< fjiauqyqKq fhdod.ekSfï wjYH;djh ,dxlslhka w;r u;=ùu 

y÷kd.; yelsfõ.

rEm igyka wxl 03-fjiauqyqKq ksIamdok l%shdj,sh ;=< j¾;udkfha y÷kd.; yels wkq.%dyl-

fiajdodhl iajrEmh 

 

 

 

 

  

 

 

 

 

 

 

  ^m¾fhaIlhd úiska ks¾udKh lrk ,§" 2019& 
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j¾;udk ysñldÍ;ajh& 
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“fjiauqyqKq f.j,aj, t,a,kjd f.dvla fj,djg weia jy, lgjy 
jf.a fodaIj,ska ñfokak, wms yok .=re¿ rdlaI, kd. rdlaI 

fjiauqyqKq wrf.k hkjd f.j,aj, t,a,kak fïjd yereKu uhqr 

rdlaI fjiauqyqKq mjd wrf.k hkjd”
                           ^.eUqre iïuqL idlÉPduh o;a;, 2019&

       

ksjdi wdY%s;j fjiauqyqKq t,a,Sug mßndysrj újdy W;aij wdY%s; ydiHh 

W;amdol cjksld i|yd fukau i¿md<sh kegùu i|yd o fjiauqyqKq 

jHjydr lsÍu y÷kd.; yels fõ. fjiauqyqKq Ndú;h hï wd.ñl hd;=l¾óh 

ikao¾Nhlska wdrïN ù th mqoa., Ôú;fha hd;=l¾óh fkdjk ikao¾Nhka 

lrd o ú;ekaj we;s wdldrh y÷kd.; yelsfõ. fjiauqyqKq Ndú;dfõ m%n, 

fjkila iksgqyka jkafka th fj<om<lrKh ùu;a iu. fõ. tkï úúO 
flda,ï i|yd Ndú; lrkq ,nk fjiauqyqKq i|yd ksYaÑ; ñ<la ks¾Kh ùu 

yryd th mdßfNda.sl fj<o fuj,ula njg m;aj we;s wdldrh y÷kd.; 

yelsfõ. tfukau fjiauqyqKq ksIamdok l%shdj,sh ;=< y÷kd.; yels ;j;a 

m%jK;djhla jkafka th foaYSh fj<|m< w;sl%uKh lrñka úfoaYSh 

wdl¾IKhg mjd k;=ùuhs.

“foieïn¾ bo,d wfma%,a ldf,a fjklï gqjßiaÜ,d tkjd fjiauqyqKq 

n,kak, tajd i,a,sj,g .kak..f.dvlau tkafka hqfrdamfha wh, bkaÿ 
Ök wh wvqhs, thd,;a f.dvlau .kafka uhqr rdlaI fjiauqyqKq..oeka 
,xldfõ wh fjiauqyqKq .kakjd wvqhs.ta;a wfma rfÜ jf.au f.dvlau 
msgrg ixpdrlfhda tkjd fjiauqyqKq .kak, n,kak..”
                           ^.eUqre iïuqL idlÉPduh o;a;, 2019&

ta wkqj fjiauqyqKq l,dj fj<om<lrKh ùu;a iuÕ th ixpdrl 

l¾udka;fha o wdl¾Ykh Èkd.;a l,d udOHhla njg m;aj we;. tkï 
wïn,kaf.dv wdY%s;j fjiauqyqKq yd ne÷Kq ixpdrl l¾udka;hla mej;Su 

y÷kd.; yels fõ. fï yd iu.dój fjiauqyqKq l,dfõ wjldYSh ikao¾Nh 

wdY%s;j y÷kd.; yels m%Odk ixrpl oaú;ajhla u;=l< yels fõ.
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fjiauqyqKq l,dfõ uQ,sl yerjqï ,laIh iksgqyka l< ikaÈia:dkhla jQfha 

fjiauqyqKq l,d fl!;=ld.drhla ixia:dmkh lsÍu fõ. fuu fjiauqyqKq 

l,d fl!;=ld.rh 1987 c¾uka rcfha wkq.%yh u; msysgjkq ,enQ w;r 

fuu fl!;=ld.drh jvd;a ixpdrl wdl¾Ykhg ,la ùug fya;=jla ù 

we;af;a fjiauqyqKq l,dfõ woaú;sh iudrïNlfhl= f,i ie,flk cqjdkajvq 

wdßhmd, úfÊiQßh iufha isg Ndú; lrk ,o fjiauqyqKq we;=¿ fiiQ 

flda,ï kdgHh i|yd jHjydr lrk ,o l,d ks¾udK fï ;=< m%o¾Ykhg 

;nd ;sîu fõ ^wurisxy iy ldßhlrjk, 2018&.  

fjiauqyqKq l,dfõ wjldYSh ikao¾Nh wdY%s;j yÿkd.; yels fojk 

ixrplh jkafka fjiauqyqKq wf,úie,la msysgqjd,Su fõ. fuu fjiauqyqKq 

wf,úie, jvd;a kùk wf,úie,la f,i y÷kd.; yels w;r idïm%odhsl 

fjiauqyqKq m%;sksIamdokh lrñka tajd foaYSh iy úfoaYSh ixpdrl mdßfNda.s 

lhka Wfoid wf,ú lsÍu fuysÈ isÿfõ. úúO udÈ,s iy leghïj,ska wkQk 
fuu fjiauqyqKq wf,úie, idïm%odhsl fjiauqyqKq fl!;=ld.drfha kQ;kd;aul 

m%ldYkhla f,i o wjOdrKh l< yels fõ. tfukau fjiauqyqKq wf,úie, 

wdY%s;j ia;%S Y%ñl iyNd.S;ajh o y÷kd.; yels fõ. tkï fjiauqyqKq 

wf,ú m%j¾Ok lghq;= i|yd o ia;%Ska wkqhqla; lr ;sîu y÷kd.; yels 

fõ. ta wkqj fjiauqyqKq l,dj wdY%s;j y÷kd.; uQ,sl m%jK;d my;dldr 

rEm igykla wkqidrfhka u;=l< yels fõ.

rEm igyka wxl 04 fjiauqyqKq l,dj wdY%s; kj m%jK;d 

 

                                         ^m¾fhaIlhd úiska ks¾udKh lrk ,§" 2019& 
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tneúka wïn,kaf.dv wdY%s; fjiauqyqKq l,dj tys hd;=l¾óh ikao¾Nfhka 

l%ñlj úhqla; fjñka fj<om< l%shdj,sh ;=< ixpdrl iy mdßfNda.sl l,d 

udOHhla f,i u;=j we;s wdldrh y÷kd.; yelsfõ.

fjiauqyqKq l,dj l¾udka;hla f,i uqyqKmd we;s wNsfhda.

fjiauqyqKq l¾udka;h ;=< jk fjkialï ms<sn| idlÉPd lsÍfï§ fï 

fudfydf;a fjiauqyqKq l¾udka;h uqyqKfoñka isák wNsfhda. u. yer hd 

fkdyels ud;Dldjla njg m;aj we;. kj,snr,a fj<|m< l%shdj,sh ;=< 
fjiauqyqKq l¾udka;h hï wdldr jdKsclrKhlg ,lajqjo th jvd;a mD:q, 

f,i fj<|m< w;am;a lr.;a l¾udka;hla f,i u;=j fkd;sîu y÷kd.; 

yelsfõ.

tkï úfÊiQßh mrïmrdj m%uqL fjiauqyqKq ksmoùï l,dj m%Odk jYfhka      

wïn,kaf.dv flakaølr.ksñka mj;akd m%dfoaYShlrKh jQ l¾udka;hla 

ùuhs. wïn,kaf.dv yereKq úg ol=fKa wjfYaI m%foaY lsysmhla fjiauqyqKq 

ksIamdokh l< o th wïn,kaf.dv fjiauqyqKq l¾udka;h fuka úia;D;j 

me;=reKq l¾udka;hla fkdfõ. tneúka m%dfoaYShlrKh jQ iSudfjka Tíng 

tkï cd;sl iy wka;¾cd;sl fj<|m< wjldYh ;=< m%udKd;aul iy 

.=Kd;aul wkaoñka fjiauqyqKq l¾udka;h jHdma;j fkd;sîu y÷kd.; yels 

m<uq wNsfhda.h ù ;sfí.

fjiauqyqKq l¾udka;h uqyqKfok ;j;a m%Odk wNsfhda.hla ù we;af;a 

mqyqKq Y%ñlhkaf.a ysÕh fõ. kj mrmqr ksfhdackh lrk ;reK Y%ñlhka 

;=< fjiauqyqKq lemSfï iy ksIamdokh lsÍfï l,dj flfrys fhduqùfï 

WodiSk;ajhla y÷kd.; yels fõ. úfYaIfhka fjiauqyqKq lemSfï l,dfõ 

ksr;jk úfÊiQßh iïm%odfha j¾;udk mrïmrdj ksfhdackh lrk msßia 

hï wdldr mqyqKqjla ;u Y%ñlhka yg ,ndfoñka ksIamdok l%shdj,sfha ksr; 

jqjo kj Y%ñlhka fhdod.ekSu .eg¨jla ù ;sfí. tfukau Y%ñlhkaf.a 
wLKav iyNd.S;ajfha wiaÒr;djhla y÷kd.; yels fõ.

“w¨f;ka fjiauqyqKq lmkak tk lÜáh wvqhs..l,ska fu;k lÜáh 
lsysmfofklau jevl<d..iuyre fjk fcdí yïnqkdu tajg hkjd..
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uu fu;k fiajh lrkafka wjqreÿ 20l bo,d..w¨f;ka tk wh tl 
È.g /fokjd wvqhs. fjiauqyqKq lemSfï l,djg fhduqfjkak th,g 

f,dl= leue;a;la kE. fjiauqyqKq lmkjd lshk tl f,dl= bjiSula, 
ixhuhla jf.au mqyqKqjla tlal lrkak ´k tlla..tal w¨;a mrmqf¾ 
wh .kakjo lshk tl m%Yakhla..”
                            ^.eUqre iïuqL idlÉPduh o;a;, 2019&

ta wkqj fjiauqyqKq lemSfï l,dj yd ne§ mj;akd oekqu ksjerÈ wdldrhg 

bÈß mrïmrd fj; iïfma%IKh lsÍfï wNsfhda.h fï ;=< y÷kd.; 

yelsfõ.fjiauqyqKq ksmoùu i|yd wjYHh ixhuh iy bjiSu,  mqyqKqj 

iy ld,h yryd we;sflfrkakla jqjo Y%ñlhka fndfyda ld,hla fkd/¢ 

isàu u; tu ksjerÈ mqyqKqj iy oekqu ,nd.ekSu iSudù ;sfí. ta wkqj 
fjiauqyqKq lemSfï l,dj yd ne§ mj;akd oekqu ksjerÈ wdldrhg bÈß 

mrïmrd fj; iïfma%IKh lsÍfï wNsfhda.h fï ;=< y÷kd.; yelsfõ.

tfukau fjiauqyqKq l¾udka;h flfrys n,md we;s ;j;a tla m%n, wNsfhda.

hla ù we;af;a tys m%Odk ksIamdok wuqøjHh jk l÷re Ydlh fidhd.

ekSfï úr,;ajhhs. fjiauqyqKq ksIamdokh i|yd m%Odk jYfhka l÷re Ydlh 

fhdod.ekSug wod< fya;=j jYfhka fmkajd fokafka tu Ydl lf|ys jk 

l,amj;akd iajNdjh fõ.  
  

l÷re Ydlh fjr<dY%s; Ydlhla jk w;r th úr,;ajhg m;aùu;a iuÕ 

fjiauqyqKq ksIamdokfhys,d wdfoaYk Ydl flfrys fhduqùug isÿj we;. 
fuu ;;a;ajh, ks¾udKh lrkq ,nk fjiauqyqKqj, .=Kd;aulNdjh iy 

l,ameje;au flfrys ksfIaOkSh wdldrhg n,md ;sfí. tneúka mqyqKq Y%ñl 

ysÕh fukau wuqøjHhla f,i l÷re Ydlh wkql%ñlj úr,;ajhg m;aùu 

m%Odk wNsfhda. oaú;ajhla f,i y÷kd.; yelsfõ.

fjiauqyqKq l,dj jdKsc l¾udka;hla f,i 1980 oYlfha isg j¾Okh jqjo 

tu l¾udka;h flfrys jk rdcHh ueÈy;aùu wju ùu lemsfmfkk wNsfhda.

hla ù ;sfí. úfYaIfhka ixpdrl iy ixialD;sl lghq;= fomd¾;fïka;=fõ 
fufyhùfuka 1987 j¾Ifha tx.,ka;fha mej;s fjiauqyqKq m%o¾Yk 

;r.hla i|yd wkq.dyl;ajh iemhSu yereKqfldg cd;sl ;,fha rdcHh 
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wxYh u.ska hï wdldr fyda odhl;ajhla fkdolajd ;sîu y÷kd.; yelsfõ. 
j¾;udkh jkúg ixialD;sl lghq;= fomd¾;fïka;=j hgf;a fyda th 

wëlaIKhg fyda we.hqug ,laùula fkdjk w;r fjiauqyqKq l,dj we;=¿ 

iajfoaYsh l,d l¾udka;hka wduka;%Kh flfrk cd;sl m%;sm;a;shla fkdùu 

wjOdrKh flf¾.

“fï fjiauqyqKq l,dj f.kshkafka wfmau úhyshoïj,ska, ifydaor 
ifydaoßfhda ;ud n,kafka, fl!;=ld.drh kv;a;= lrkak wudrehs..
rcfhka fï l¾udka;h lrka hkak iyh fkd,efnk ;rï..fïl f.dvla 
ÈhqKq lr,d .kak mq¿jka, msgrgj, <uhs mjd tkjd bf.k.kak, 
wms b,a,kafka fï l¾udka;h lrf.k hkak iqÿiq mßirhla ks¾udKh 
lr,d fokak lsh,d”.  
      ^.eUqre iïuqL idlÉPduh o;a;, 2019&

    

tfukau kQ;k;ajh ;=< fjiauqyqKq l,dj ;jÿrg;a m%.ukhg ,laùug 

jvd tys Ndú;djuh iajNdjfha ukao.dó;ajhla y÷kd.; yelsfõ. tneúka 
fjiauqyqKq iïm%odh i;= oekqu kj mrmqr fj; .,dhdfï wju;ajh iy 

kj mrmqr fjiauqyqKq l,dj je<eo.kakd m%udKh wju ùu, kj Y%ñl 
W!K;djh, ksIamdok wuqøjHh imhd.ekSfï ixlS¾K;ajh iy rdcHh 

ueÈy;aNdjh wju ùu hk ixrpl fjiauqyqKq l,dj l¾udka;hla f,i fï 

fudfydf;a uqyqKmdñka isákq ,nk wNsfhda. f,i y÷kd.; yelsfõ.

fjiauqyqKq l,dj ixialD;sl m%d.aOkhla f,i( fnda¾Èhdkq úYaf,aIKhla

fuys§ m%Odk jYfhka fjiauqyqKq l,dj ixialD;sl m%d.aOkhla f,i y÷kd.

ekSu flfrys wjOdkh fhduqlr we;s w;r m%uqL mYapd;a kQ;k iudc 

Ñka;lhl= jk mshf¾ fnda¾Èfhda úiska bÈßm;a lrk ,o ixialD;sl    

m%d.aOkh ms<sn| kHdhsl m%jdoh Wmfhda.s lrf.k we;. m%d.aOkh ms<sn| 
idïm%odhsl ú.%yh wd¾Ól iy iudÔh wjldYhlg muKla iSud jqjo 

fnda¾Èfhda ksIamdok l%shdj,sh we;=¿j fmdÿfõ mqoa.,hdf.a oekqï l%shdj,sh 

yd neÿKq ixialD;sl m%d.aOkhla o mj;akd nj wjOdrKh lr we; 

^fnda¾Èfhda, 1986&.

mshf¾ fnda¾Èfhda m%Odk jYfhka ixialD;sl m%d.aOkh ;=< y÷kd.; 

yels m%j¾. ;%s;a;ajhla wjOdrKh lr we;. bka m<uq m%j¾.h jkafka 
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wNHka;ÍlrKh jQ fkdtfia kï YdÍßl jQ ixialD;sl m%d.aOkhhs 

(Embodied Cultural Capital). mqoa.,fhl= mdrïmßlj fyda iïm%odhdkql+, 
mj;ajdf.k tkq ,nk oekqu yd neÿKq w.hka iy l=i,;d iuQyh 

wNHka;ÍlrKh fkdfyd;a Ydßßl jQ ixialD;sl m%d.aOkh kï fõ. th 
mrïmrd Wreuhla f,i úldYkh flfrk w;r mrïmrdfjka msgia;ßlj 

iïfma%IKh fkdflf¾ ^fnda¾Èfhda, 1986&.
       

wïn,kaf.dv cqjdkajvq iïm%doh yd neÿKq fjiauqyqKq l,dj ishjia 

lsysmhla ;siafia ish mdrïmßl ysñldÍ;ajh w;ru úldYkh fjñka 

mj;akd l,d udOHhla fkdfyd;a ixialD;sl m%d.aOkhla f,i y÷kd.; 

yelsfõ. úfYaIfhka fjiauqyqKq ksmoùfï l,d yelshdj yd neÿKq oekqu 

ishjia .Kkdjla ;=< wLKavj .,dhdula y÷kd.; yels w;r cqjdkajvq 

iïm%odfha ish,a,ka ;=<u mdfya wod< fjiauqyqKq ksmoùfï l,duh yelshdj 

we;snj mejiSu w;sYfhdala;shla fkdfõ. j¾;udk kj ,snr,a fj<|m< 
l%shdj,sh ;=< fjiauqyqKq l,dj hï jdKscuh uqyqKqjrhlg k;= jqjo tys 

mj;akd ixialD;sluh m%d.aOk ysñldß;ajh wu;l l< fkdfya.
       

fnda¾Èfhda u;=lrk ,o fojk m%j¾.h jkafka jdia;ùlrKh jQ ixialD;sluh    

m%d.aOkhhs (Objectified Cultural Capital). fï ;=< øjHhd;aul iajrEmh 
y÷kd.; yels w;r mqoa.,hd ;=< mj;akd ixialD;sluh m%ldYkhka 

ksYaÑ; wd¾Ól fuj,ula njg m;aùu ú.%y flf¾ ̂ fnda¾Èfhda, 1986&. tkï 
idïm%odhsl l,d ks¾udKhla fyda m%ldYkhla ish ixialD;sl wjldYh ;=<u 

mdßfNda.sl fuj,ula njg m;aùuhs. fjiauqyqKq l,dj ish l,duh Ndú;fha 

iSud w;sl%uKh lrñka fj<om< l%shdj,shg k;= ùu fï hgf;a y÷kd.; 

yels w;r fiiq mdßfNda.sl NdKavhla wf,úlsÍug jvd ixialD;sluh 

m%ldYkhla wf,ú lsÍu ;=< jk m%n,;ajh y÷kd.; yels fõ. tkï 
fj<|m< l%shdj,sh ;=< fjiauqyqKq l,dj i;= w.h by< hEu flfrys ta 

;=< .eíj mj;akd øjHhd;aul ixialD;sl iajNdjh n,mdkq ,efí.

ixialD;sl m%d.aOkfha fnda¾Èfhda u;=lrk ,o wjidk m%j¾.h jkafka 

wdh;kSlrKh jQ ixialD;sl m%d.aOkhhs (Institutionalized cultural capital). 
tkï mqoa.,fhl= fyda mqoa., iuQyhla i;= ixialD;sl m%d.aOkh wdh;ksl 

fkdfyd;a ksYaÑ; ixúOdk hdka;%Khla ;=< u;= ùuhs. fjiauqyqKq l,dj 
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,dxflah fjiauqyqKq ksIamdok l,dfõ jHqyd;aul fjkiaùï ms<sn| 
iudc úoHd;aul wOHhkhla( wïn,kaf.dv wdßhmd, fjiauqyqKq 
l,dh;kh wdY%s; isoaê wOHhkhla 

iïnkaOfhka th wod< lsÍfï§ wdh;kSlrKh jQ m%Odk mßuKav, 

;%s;a;ajhla y÷kd.; yelsfõ. tkï fjiauqyqKq ksIamdok wjldYh, fl!;=ld.
dr wjldYh iy m%o¾Ykd;aul wjldYh hk wdh;ksl fkdfyd;a ixúOdk 

mßuKav, ;%s;a;ajh fõ.
      

tu w¾:fhka fjiauqyqKq l,dj yqfola wd¾Ól m%d.aOkhla f,i w¾:l:kh 

l< fkdyeys w;r fnda¾Èhdkq m%fõYhg wkqj fjiauqyqKq l,dj ;=< wjOdß; 

ixialD;sl m%d.aOk uqyqKqjrhka y÷kd.; yelsfõ. tkï fjiauqyqKq l,dj 

;=< y÷kd.; yels ksIamdok iïnkaO;d yqfola wd¾Ól l%shdj,shla f,i 

y÷kd.ekSug jvd ixialD;sl mßfNdackfha jk Y%u yqjudrejla f,i 

y÷kd.; yelsfõ.  

ks.ukh
Y%S ,dxflah fjiauqyqKq l,dj idïm%odhsl l,d m%ldYkhka w;r woaú;sh 

l,d udOHhla f,i y÷kd.; yels w;r tys iudrïNh ishjia lsysmhlg 

fmr isÿjqj o th mßmQ¾K jYfhka foaYc l,d Ndú;djla fkdfõ. tkï 
furg fjiauqyqKq l,dfõ m%Njh ùu i|yd ol=Kq bka§h flda,ï iïm%odfha 

wdNdih iy lrdj l=, ixl%uKslhkaf.a wd.ukh n,md we;sneõ ms<s.efka. 
fjiauqyqKq l,dj foaYSh l,d udOHhla njg m;alrñka ishjia .Kkdjla ;=< 

wLKavj úldYkh lsÍfuys,d mqfrda.dñ fufyjrla bgqlrk ,o iïm%dohla 

jYfhka cqjdkajvq iïm%odh y÷kd.; yels w;r j¾;udkfha wïn,kaf.dv 

wdY%s; m%Odk fjiauqyqKq ksmoùfï l%shdj,sfha ksr;jkafka cqjdkajvq iïm%odfha 

j¾;udk ysñldß;ajh orkakka fõ. tu w¾:fhka fjiauqyqKq l,dj hï 

mdrïmßl ysñldr;ajhla ;=<ska úldYkh jQ l,d udOHhla f,i y÷kd.; 

yels w;r tys ysñldß;ajh mdrïmßl iïm%odfhka msg;g fhduqùula 

y÷kd.; fkdyels fõ. tfukau tys jk mqreI flakaøSh iajNdjh iqúfYaIS 
jk w;r mdrïmßlj ia;%S ysñldß;ajhla mej;Su y÷kd.; fkdyels fõ.
       

fjiauqyqKq l,dfõ idïm%odhsl ysñldÍ;ajh iy fjiauqyqKq l,d Ndú;djka 

;=< ia;%S N+ñldjka y÷kd.; fkdyels jqjo fjiauqyqKq ksIamdok iy wf,ú 

l%shdj,sh ;=< jk ia;%S iyNd.S;ajh y÷kd.; yelsfõ. tkï fjiauqyqKq 

l,dfõ mqreI flakaøsh wjldYh ;=< ldka;dj flfrys hï bvla fjkaflÍ 

we;s w;r ldka;d Y%uh o odhl lr.ekSu y÷kd.; yels  fõ. fjiauqyqKq 
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l,dj lrdj l=,fha ixialD;sl m%ldYkhla f,i u;= jqjo j¾;udkh 

jkúg tys l=, moku blaujd .sh mka;s iajNdjhla y÷kd.; yels fõ. 
tfukau lrdj l=,fhka mßndysr Y%ñlhkaf.a wd.ukh o y÷kd.; yels 

fõ.  tneúka fjiauqyqKq l,dj yqfola lrdj l=,hg muKla fï yryd 

,>q l< fkdyels w;r ta ;=<jk wka;¾l=, hemSula y÷kd.; yels fõ. 
kuq;a fjiauqyqKq l,d udOHh ;=< lrdj l=,fha jk wêm;s;ajh ;jÿrg;a 

y÷kd.; yelSfõ.
     

tfukau wdßhmd, fjiauqyqKq iïm%odfha j¾;udk m%ldYlhka fyj;a 

ysñldr;ajh orK ish¨fokd fjiauqyqKq ksIamdok l%shdj,sfha ksu.ak 

fkdjk w;r ksIamdok l%shdj,sfhka Tíng f.dia ksIamdok l%shdj,shg 

wjYHh wkq.%dyl;ajh iemhSu y÷kd.; yels fõ. tkï N+óh, ksIamdok 
wuqøjHh iy Ys,amSh oekqu ,ndfoñka fjiauqyqKq l,dj l¾udka;hla 

f,i mj;ajdf.k hEu isÿlrkq ,nhs. fjiauqyqKq l,dj tys idïm%odhsl  

hd;=l¾óh ikao¾Nfhka bÈßhg .uka lrñka hï fj<|m< wjldYhla 

;=< j¾;udkfha l%shd;aul jk w;r kj ,snr,a fj<|m< wd¾Ólfha 

n,mEï iuÕ fjiauqyqKq yd ne÷Kq ixpdrl l%shdj,shla wïn,kaf.dv 

wdY%s;j l%shd;aul ùu y÷kd.; yelsfõ.

fjiauqyqKq l,dfõ j¾;udk ia:dk.; ùu fkdfyd;a jHqyd;aul fjkialï 

jvd;a meyeÈ,sj ks¾jpkh lsÍu jeo.;ajk w;r tu w¾:fhka fjiauqyqKq 

l,dfõ ksIamdok iïnkaO;d ;=< jk l=, wkkH;d, tu l=, wkkH;d 
;=< Woa.;j we;s úm¾hdihka iy mka;Suh idOlhkays u;=ùu, mqreI 
flakaøsh wjldYh ;=< ia;%s iyNd.S;ajfha iajNdjh y÷kd.; yelsfõ. 
fjiauqyqKq l,dj wd¾Ól l%shdj,shla f,i j¾;udkfha ks¾jpkh l< yels 

kuqÿ ishjia ;=klg wêl ld,hla ;=< tys .eíj mj;akd ixialD;sluh 

wêldÍ;ajh fyj;a cqjdkajvq iïm%odh yd ne§ mj;akd fjiauqyqKq l,dfõ 

oekqï iïNdrh, ta ;=<jk m%;sudk iy we.hqï ixialD;sl 
m%d.aOkhla f,i w¾:l:kh l< yelsfõ.

wdY%s; .%ka: kdudj,sh
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,dxflah fjiauqyqKq ksIamdok l,dfõ jHqyd;aul fjkiaùï ms<sn| 
iudc úoHd;aul wOHhkhla( wïn,kaf.dv wdßhmd, fjiauqyqKq 
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jhia.; wjêh ch .ekSug 
ufkda úoHd;aul m%fõYhla

m%fõ.h

ukqIH Ôú;h hkq tAldldÍj fkdmj;sk fudfyd;ska fudfyd; fjkia lï 

rdYshlg nÿka jk fohls. fuf,dj t,sh olsk <orejl= yg ÿj mek kgk 

fld¿ .egfhla njg m;a jkakg .; jkafka b;d flá l<ls. tA fld¿ .eghd 

ld,h;a iu. ;reK úhg t<fnk w;r, fï ld,fha§ Tyq fndfyda foa lsÍug 

fhduq jqjo iodld,slj ;ud leu;s foa lrñka ;reKhl= f,i isàug Tyqg 

yelshdj fkd,efnhs. iajdNdúlju Tyq jhia.; wjêhg m%fõYjk w;r, ñka 

fmr lsis Èkl fkdúÈ wkaofï fjkia lï iuqyhlg uqyqK§ug Tyqg fuu 

wjêfhys§ isÿ fjhs. tla milska ;u YÍrh, jg msgdj fukau Ôú;h ;=< 

isÿjk fuu fjkialï ioyd yev .eiSug wu;rj ;ud isák jhia .; wjêh 

iïnkaOfhka iudcfhys wfkla wh w;r mj;akd Rkd;aul woyia fukau 

Tjqkf.a is;a ßojk yeisÍï yd wkq.; ùugo fulS jeäysáhdg isÿ fjhs. 
ufkda úoHd;aulj wkqu; fkdjk fuu h;d¾:h ixj¾Okh fjñka mj;sk 

wdishdkq rgla jYfhka ,xldfjys muKla fkdj ixj¾ê;hehs yÿkdf.k 

we;s fndfyda rgj,a j,o oelsh yels idudkH fohla njg m;a ù ;sfí’ fï 

ksidu jhia .; wjêhg Okd;aulj uqyqK §fï l%shdj,sh wjOdrKh lsÍug 

jhia.; jQjka ms<sn| ufkda úoHdj (psychology of aging) lafIa;%hla jYfhka 

ia:dms; ù we;s w;r, tA ;=< kHdh l;sldj;a iy m¾fhaIK /ila jhia .; 

jqjka yd iunkaOfhka isÿ fjñka ;sfí.

jhia.; jQjka iïnkaOfhka kHdhd;aul u;hla iudc .; jQ wdldrh

újD; wd¾Ól l%uh yÿkajd §u;a iu. isÿ jQ fjkia lï fndfyduhla ck 

.yk ixhq;shgo n,mEï flß‚. isÿ jQ iudc fjkia lï jeäysáhd ms<sn|j 

mej;s m%ido ckl wdl,amh Rkd;aul ÈYdk;shlg fhduq lsÍug fya;= jQ 

njla fmkakqï flfrhs.fi!LH fiajdjkaf.a jeä ÈhqKq ùu;a iu. Wm;a 

 l=udr tÉ.tï.ã.O.m%.
idhksl ufkdaúoHd{
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wkqmd;h wvq lsÍu;a tA yd iudka;rj urK wkqmd;h wvq lsÍu;a fya;=fjka 

fndfyduhla fokdf.a Ôjk wfmalaIdj jeä úks. Ôú; wfmalaIdj jeä ùu 

u; jhia .; wjêfhys miq jkakkaf.a m%udKh b;d iS.%fhka jeä ùu 

f,dal ck .yk ixhq;sfhys isÿ jQ iqúfYaIS ;;a;ajhla f,iska biau;= lr 

;sfí (Feldman,2005) › ,xld ck yd ixLHd f,aLk fomd¾;fïka;=fjys 

ix.kkhkag wkqj wm rfgyso jeäysá .ykh wfkla wjëkag idfmalaIj 

by< f.dia we;s nj ikd: ù ;sfnhs. jeäysáhkaf.a m%udKd;aul jeä ùug 

wkqremSj l%ufhka mjq,a ixia:dj, /lshdj iy iudc wdl,amhkays isÿ jQ 

fjkialïo jhia .; jqjka iïnkaOfhka Rkd;aul wdl,amh ;j ÿrg;a 

jeä lsÍug fya;= mdol úks’úia;D; mjq,a l%uh fjkqjg fouõmshka iy 

orejka muKla Ôj;a jk kHIaál mjq,a l%uh ckm%sh ùu;a iu. jeäysáhdg 

mjq, ;=, ,nd § ;snq ia:dkh fukau f.!rjh o flfuka flfuka .s,syS 

hkakg úh’fõ.fhka isÿ jQ iudc l%uh ksidu fndfyduhla fokd ;u 

;ukaf.a lghq;= iu. ld¾h nyq, ùu;a iu. ñka fmr jeäysáhka yd .; 

l, ld,h wvq ùug;a Tjqka yd ;snq Yla;su;a iunkaO;d ÿ¾j, ùug;a mgka 

.eks‚. fndfyduhla fokd ld¾h nyq, ùfï m%;sm,hla f,iska ;u wd.ï 

j,ska wE;a ùu;a iu. fu;=jla l,a w.h flreKq iodpdrd;aul idrO¾uhka 

iudcfhka .s,syS hdug mgka .;a njla fmfkhs. fuys m%;sm,hla jYfhka 

fuf;la iudch ;=< isÿ jQ jeäysáhka /l n,d .ekSu”fmdaIKh fukau 

Tjqkg f.!rj nqyquka lsÍu wd§ jeäysá úIfhys jeo.;a jQ foa fkdi,ld 

yefrk uÜgug iudch m;a úks. ish,a,kaf.a myiqj ;ld jeäysá ksjdi 

wdrïy lsÍu fukau ;u fouõmshka iy jeäysÜhka uyu. ;ks fldg oud 

hk uÜgug fndfyduhla fokd fm,Uqfka fuu ;;a;ajh;a iu.ska nj wm 

ish¨ fokd f;areï .; hq;=h’fï ish,a, mokï fldgf.k uqyqK Èh hq;= 

.eg¿ /ila jhia .; jqjka bÈßmsg ks¾udKh úks. fufia ksuejqKq iudc 

l%uh ;=< jeäysáhka hkq m%fhdackhla fkdue;s .eg¿ idokakka msßila 

f,iska yxjvq .id fldka lr ;nkakg ;rï j;aufkys fndfyda fofkla 

idyisl ù we;s nj meyeÈ<sju m%o¾Ykh jk lreKls.

jhia .; wjêh ufkda úoHd;aulj f;areï .ksuq

jhia .; jqjka yd iïnkaO jk ixj¾Ok ufkda úoHdj ;=< f.dv kxjd 

we;s fndfyduhla wjê kHdhkag wkqj iEu mqoa.,hl=u <ud, ;reK fukau 

jeäysá wjëkag wj;S¾K fjñka ;u yelshd olaI;d l,ska l,g fjkia 
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jhia.; wjêh ch .ekSug ufkda úoHd;aul m%fõYhla

fjñka iy lrñka m%o¾Ykh lrk nj meyeÈ<sh’fuu iuia; .,d hdu 

Èhuka;shl yevhla .kakd nj arnold gessel iaj wOHhk yryd fmkajd § 

;sfí.

jhia .; jQjl= jhiska úhm;a jqjo, tu úhm;a jhig Ôjh ,nd §ug l< 

hq;= m%:u foh jkqfha Tyqf.a Ôj úoHd;aul, ufkda úoHd;aul fjkia lï 

meyeÈ,sj f;areï f.k by; Èhuka;sfhys jhia .; jqjkag wod< fldgi 

;=< ;u N+ñldj, Tyqg l< yels ld¾h mrdih ukdj wjfndaO lrjñka 

lghq;= lsÍug u. yir ilia lsÍuhs. túg iEu whl=gu jhia .; ùu, ;u 

Ôú;h l%shd oduh mqrd isÿ jQ ;reK wjêh jhia .; wjêh <ud wjêh wvq 

mdvq, ;ukag l, fkdyels jQ foaj,a iïmq¾K lsÍug ld,h, wjldYh imhk 

fjia j,d .;a wdYs¾jdohla nj fydÈka wjfndaO lr .; yels jkq we;. fuu 

wjfndaOh ,nd .ekSug ;udf.a fkdfjkia jk fm!reIh Tiafia j;auka 

wNsfhda.hka yÿkd f.k ;ud isákqfha Ôú;fhys wjidkfhys fkdj Ôú; 

ux ;,dfjys b‚ fm;af;ys nj wjfndaO lr .ekSug jhia .; jQfjl=g bv 

yir ks¾udKh fjhs.

jhia.; jqjka iú n, .ekaùfï l%shdj,sh (Empowerment)

jhia .; jqjka ms<sno ufkda úoHdj ;=< jhil msßi n, .ekaùu gibson 
kï ufkdaúoHd{hd w¾: .kajd we;af;a jhia .; mqoa.,hd ;=< fkdmj;sk 

Yla;Ska Woa.; lsÍug;a, tAjd ioyd fjka fjka jYfhka fhduq ùug Tyq 

;=< Wkkaÿjla we;s lsÍug;a W;aiql flfrk l%shdj,sh jYfhks. fuu n, 

.ekaùfï l%shdj,sh ;=<§ n,h rys; nj ^powerlessness& Woõ fkdue;s lu 

^helplessness& n,dfmdfrd;a;= rys; nj ^hoplessness& wkHka u; hemSu 

^dependency& jg msgdj md,kh lsÍfï Yla;sh ^external loss of control) 
hkd§ m%Odk m%fõYhka mokï fldg f.k jhia.; jqjka n, .ekafjk 

nj meyeÈ<s lr ;sfnhs. fuu me;slv yryd jhia .; mqoa.,hdg ;ukaf.a 

yelshdjka yÿkd .ekSu;a tAjd jeä ÈhqKq lsÍu;a tu yelshd Wmfhda.S fldg 

f.k ;ukaf.a .eg¿ úiod .ekSu iy wjYH;d imqrd .ekSu ;=,ska ;u 

<ud wjêh ;reK wjêh uy¿ wjêh
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Ôú;h md,kh lsÍug yels jk nj gibson f.a woyihs.

jhia .; jqjka n, .ekaùfï l%shdj,sh ;=<§ wksjd¾fhka ixúOdkh úh hq;= 

m%Odk f;audjka w;r

• mQ¾j Ôj úoHd;aul yev .eiaùu

• mQ¾j ufkda úoHd;aul yev .eiaùu

• iudc jg msgdj ukdj iQodkï lsÍu

wksjd¾fhka jeo.;a jk nj jeäysáhka ms<sno m¾fhaIK isÿ lrk 

jD;a;slhkaf.a woyi ù ;sfí.

1. mQ¾j Ôj úoHd;aul yev .eiaùu (Biological& preparation)
ffjoh úoHdjg wkqj jhia.; ùu ks¾jpkh lr we;af;a kej;sh fyda 

je,elaúh fkdyels ffcj úoHd;aul l%shd oduhla jYfhks. jhia.; wjêh 

yd iïnkaO jevigykalrkh jQ jhia.; ùu ^genetic programing theory of 
aging), laIh ùu ksid jhia .; ùfï kHdh ^wear and tear theory of aging& 
wd§ fndfyduhla kHdhka mjd wjOdrKh lrkqfha mqoa., fN!;sl YÍrh 

fjkia jk wkaouhs. fï ksidu úhm;a ùug iudka;rj jeäysáhdf.a YÍr 

wjhjhkays isÿ jk fjkia lï ms,snoj ukdj oekqj;a lr ;eîu b;du;a 

jeo.;a fjhs.úfYaIfhka oDIaáfhys, Y%qjkfhys, iu, wiaÓ, udxY fmaYs fmky¿, 
ysifla, o;a fukau fud<fhys uQ,slju isÿ jk ienE fjkia lï iïnkaOfhka 

oekqj;a ù isàu jhia.; mqoa.,hdg ;udf.a lghq;= lr .ekSug jdishla jkq 

we;. ;udf.a Ôj úoHd;aul Odß;djhg jvd jeä b,lal iy n,dfmdfrd;a;= 

f.dvd k.df.k bÉPdNx.;ajhg m;a jk fndfyduhla jeäysáhkag fuu 

oekqj;aùu ;udj l<ukdlrKh lr .ekSug fndfyda ÿrg bjy, jkq we;. 

fï yd iudkju fi!LH iïmkak Ôjk rgdjla mj;ajd .ekSu uy¨ úhg 

iúu;a mokula oeóu ioyd wksjd¾fhkau fya;= mdol jk nj m¾fhaIK 

yryd fidhd f.k ;sfí. úfYaIfhka ys;lr wydr mqreÿ mj;ajd .ekSu ñka 

m%Odk;u mshjrla nj kej; kej; wjOdrKh flfrhs. yels ;rï t<j¿ 

iy m<;=re wydrhg .ekSuo fïoh wvx.= i;aj wdydr yels muK wvq lrñka 

fm%daàka wvx.= wdydr .ekSuo jeo.;a fjhs. Birren iy Schai iaj wOHhk 

yryd wjOdrKh lr we;af;a wvqu ;rñka Èklg Ndck  2.5 ;rïj;a jk 

t<j¿ iy m<;=re mqoa.,hl= ,nd .; hq;= njhs. ^Birren & Schai, 2011& u< 

noaOh wdY%s; frda. j,lajd .ekSug ;ka;=uh wdydr .ekSu fukau fi!LHu;a 



www.ihra.cmb.ac.lk
journal@ihra.cmb.ac.lk 127

Volume.7 Issue.1 June 2020
ISSN 1800-0266

jhia.; wjêh ch .ekSug ufkda úoHd;aul m%fõYhla

Èúhl m%Odk wx.hla f,iska ffjoHjreka ks¾foaY lrk m%udKj;a ;rï 

c,h mdkh lsÍuo jeo.;a fjhs. fndfyduhla frda. j,lajd .ekSu ioyd iSks 

iy f;,a iys; wydr wvq lsÍu fukau wiaÓ iy oka; fi!LH /l .ekSu 

ioyd wydrhg le,aishï tl;= lr .ekSu;a jhia .; jqjka iïnkaO fi!LH 

idlÉPdfõ§ wjOdrKh fjhs. ufkda úoHd fukau ffjoH m¾fhaIK b;sydih 

;=< YdÍßl l%shdldrlï fyj;a jHhhdu j, ksr; ùfuka jeäysáhka yg 

,efnk jdis meyeÈ,sj yÿkdf.k we;. úfYaIfhka jhia.; jqjka ioyd jk 

YdÍßl l%shdldrlï iy jHdhdï j, n,mEu wjOdrKh lrk l%Svd T!IO 

ms<snO weußldkq fld,Sðh ^1998& § ioyka lr we;af;a l%uj;a jHdhdu iy 

l%shdldrlï ukd fi!LH iïmkak ksoyia Ôjk rgdjla Wiia wkaoñka jeä 

ÈhqKq ld¾huh Odß;djhla we;s lsÍug fya;= idol jk njhs. fï ksidu jhia 

.; wjêys§ ;udg ,efnk ksoyia ld,h m%;sm, odhl f,i fhdod .ekSfï 

ukdj ie,iqï l< jD;a;slhkaf.a iqmßlaIdj hgf;a m%udKj;a wkaoñka 

jHdhdu ,nd .ekSu m%;sm, odhl jkq we;.

2. mQ¾j ufkda úoHd;aul yev .eiaùu ^Psychological& preperation&

úhm;a ùu;a iu. isÿ jk udkisl l%shdldrlï j, fjkialï fukau, úúO 

frda. je,§fï m%jk;djhlao mj;akd nj m¾fhaIK yryd fidhd f.k ;sfí’ 

fï ksidu ienúkau jhia.; ùu;a iu. isÿjk ufkdaúoHd;aul fjkialï 

iy Woa.; úh yels ufkda jHd§ka ms,snoj oekqj;aj lghq;= lsÍu b;du;a 

m%fhdackj;a jkq we;. tA ;=< m%cdkkfhys we;sjk fjkialï úfYaIfhka 

nqoaêh, u;lh, ;SrK .ekSu fukau fm!reI;ajfhys isÿ jk fjkialï 

ms,snoj wjfndaOhla ,nd .ekSu b;d jeo.;ah.tfukau úhm;a ùu;a iu. 

we;s úh yels la,au;h, ldxidj, úYdoh iy YdÍßl fjkialï mdol fldg 

f.k we;s jk äfukaYshd, we,aihsu¾ iy md¾lskaika jeks ;;a;ajhka 

iunkaOfhka mQ¾j oekqj;a lsÍï b;du;a hym;a m%;sm, we;s lsÍug fya;= 

odhl úh yelsh.

jhia.; wjêhg udkislj isÿ lrk mQ¾j iQodkfï§ úh hq;= jeo.;a 

fjkialï ;=kla ^Robert Peek& úiska ^1955& § fmkajd ã ;sfí. tAjd,

• fu;=jla f.dv kxjd ;snq jD;a;sh wkkH;djfhka ñ§ ;ud ms,snoj iy 

;u kj N+ñldj ms,snoj mq¿,a ks¾jpkhla f.dv keïùu.
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• jhia.; ùfuys§ isÿ jk YdÍßl ÿn,;d fkdi,ld yer udkisl iy 

iudÔh l=i,;d j¾Okh lr .ekSu.
• uu;ajh ;=<ska ñ§ urKh ms,snoj Okd;aul Ñka;khla f.dv kexùu. 

f,iska fm< .eiaù we;s w;r jhia.; wjêhg uqyqK §fï ;=ka mshjr 

kHdh f,i fuh lafIa;%h ;=< yeÈkafjhs. fuu ufkda úoHd;aul iqodkug 

iudka;rj hym;a Ñ;a;fj.Suh mj;ajd .ekSu;a b;d jeo.;a idOlhla fjhs. 
jhia.; wjêfhys§ isÿ jk fjkialï j,g wkqrEmSj l=vd l, isg f.dv 

kexù ;snq iajhx iaúÉpdkhsl Ñ;a;fõ.hka ^self-consciou emotions& yev 

.eiaùu b;d wjfndaOfhka l< hq;=uh. Ñ;a;fõ.Suh jYfhka Yla;su;a jQ 

mqoa.,hka jhia.; wjêfhys§ i;=gqodhl Ñ;a;fõ.hka w;a úÈñka i;=g 

f.k fok l%shdldrlï j, ksr; ùu, Okd;aul whqßka j.lSï bIag isoaO 

lsÍug fhduq ùu iy WKqiqï f,i wdorh m%ldY lsÍu jeks foa lsÍfï 

yelshdj we;s jk nj ufkda úoHd{ ^George& wjOdrKh lr ;sfnhs.

jeäysáhdj jhia.; wdjêhg ufkda úoHd;aulj iQodkï lsÍfï l%shdj,sh 

;=< iqúYd, j.lSula ufkda WmfoaYljreka we;=¿ ufkda úoHd jD;a;slhkg 

mejfrhs. jhia .; wjêh meyeÈ<s flfrk kHdhka jk Daniel Levinson 
f.a Ôjk wjê kHdh iy ^Erick Erickson& f.a iudc ixj¾Ok kHdh fukau 

iïnkaO;d f.dv keïùu yd neÿKq M.L. Knap, Levinger jeks ufkda 

úoHd{hkaf.a iudc iïnkaO;d f.dv keïùu iïnkaO kHdhka yryd 

jhia.; wjêh ukdj f;areï f.k tys§ uqyqK §fï yelshd j¾Okh lsÍu 

^coping, skill), /lshd Ôú;h yd úY%du hdu ioyd yev .eiaùu, iïm%odhsl 

{dkh fnod yod .ekSug yqre lsÍu iy wfkla wh iu.ska iïnkaO;d 

Yla;su;a lr .ekSu fukau Okd;aulj urKhg iQodkï lsÍuo fuu 

ufkda úoHd;aul iQodkïlsÍu ;=< isÿ úh hq;=uh. idxoDIaáljd§ o¾Ykh 

iy l%ufõo mokï fldg .ksñka Ôú;fhys h;d¾:h wjfndaO fldgf.k 

urKh wkqu; lsÍug jeäysáhka iqodkï lsÍu yryd fuu wjêfhys§ uqyqK 

fok oreKq;u fukau wmyiqu ixj¾Okd;aul wNsfhda.hla jk urK 

ldxidj l<ukdlrKhg ux újr jk nj jhia .; jqjka ms<sno ufkda úoHd 

lafIa;%fhys ia:dms;j we;s u;hls.
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jhia.; wjêh ch .ekSug ufkda úoHd;aul m%fõYhla

3. iudc jg msgdj ukdj iQodkï lsÍu (sociological preperaation)

jeäysáhdg jhia.; wjêh id¾:lj ch .ekSug iyfhda.h ,nd §u 

iuia: iudcfhys j.lSuhs. mjqf,a idudðlhka fï w;r iqúfYaIS jk w;r 

jeäysáhdf.a ;;a;ajh iy iajNdjh ukdj f;areï f.k Bg wkql+,j lghq;= 

lsÍu b;du;a jeo.;a fjhs. jhia.; jqjka hkq lsisjla l< fkdyels Ôú;fhys 

wjidkhhs hk u;h bj;a lr jhia .; wjêh hkq m%fhdackj;a fndfyduhla 

foa l< yels úkaokh l< yels jeo.;a wjêhla hehs hk u;h ia:dms; lsÍug 

iy tA wkqj l%shd lsÍug ish¿ fokd W;aiql ùu b;du;a jeo.;a fjhs.

jhia.; jqjkag isÿ jk ysßyerhka f,i ie,flkqfha YdÍßl,,sx.sl, ufkda 

úoHd;aul, Ñ;a;afj.Suh fukau wd¾Óluh ysßyer we;=¿j fkdi,ld 

yeÍï fjhs. (Macallum,1994) jhia.; jqjkag isÿ jk fujdka ysßyer iy 

wmyrKhka yels muK wju lsÍug iudch j. n,d .; hq;=h. iudcfhys 

ish¨ fokd wjfndaO lr .; hq;af;a jhia .; jqjka hkq fuu rfgys 

mer‚;u w;aoelSï iys; idudðlhka nj;a tu moku yryd Tjqkag kshñ; 

f.!rjh yels muK ,nd §ug j. n,d .; hq;= nj;ah. úfYaIfhka jeäysáhd 

;udf.a Ôjk rgdj bÈßhg f.k hdu iïnkaOfhka iajhx ;SrK .ekSug 

;rï fkdyels uÜgulg meñfKk fudfyd; jk úg wjia:dkql+,j 

Tyq fjkqfjka ;SrK .ksñka lghq;= lrk /lj,l= isàu b;d jeo.;ah. 
tys§ jeäysáhdf.a whs;sjdislï iqrlaIs; jk fia lghq;= lsÍu iudchla 

jYfhka fmdÿfõ mqreÿ mqyqKq l< hq;=uh. jhia.; wjêh i,lñka kS;s Í;s 

iïmdokh lsÍu jhia.; jqjka iïnkaO fldgf.k iudc jg msgdj iqodkï 

lsÍfuys uq,sl mshjrla jYfhka ie,flhs. jhia.; jqjka i,lñka k.rhka 

ks¾udkys§ ie,lsh hq;= lreKq /ila f,dal fi!LH ixúOdkh úiska ^2007& 

j¾Ifhys§ ks¾foaY lr ;sfnhs. tA w;r

• weúÈh yels fia N=ñ ks¾udKh lsÍu

• wdrlaIdldÍ iy wdikak ud¾. ks¾udKh

• myiqlï iys; f.dvke.s,s

• fidr i;=rkaf.ka wdrlaId ùug myiqlï

• m%udKj;a m%jdyK myiqlï

• msßiqÿ mßir iys; WoHdk ieliSu

• iydNd.S úh yels m%dfhda.sl jevigyka
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• iafõÉPd /lshd iy mqyqKq wjia:d ;sîu

• uyck fi!LH fiajdjka

f,dal fi!LH ixúOdkh jhia.; jqjkaf.a iqj myiqj ms‚i f.dv ke.sh 

hq;= k.rhkaf.a ;sìh hq;= fujka ,laIKhkaf.ka wvqu ;rñka w;HdjYH 

lsysmh fyda i,ld n,d wm mßirhg tl;= flfrkafkakï jeäysáhkag ;u 

Ôú;h b;d iqj myiq uÜgulska iïmq¾K lsÍug wjYH miqìu iudch ;=< 

ks¾udKh lsÍug wmg yels fjhs.

fï yd iudkqrEmSj jhia .; jqjkaf.a ienE uÜgu ukdj f;areï f.k Tjqka 

yd lghq;= lsÍu b;du;a jeo.;a ldrKhla jkq we;’jhia .; whl= hkq 

lsisjla lr lshd .; fkdyels lsisÿ m%fhdackhla fkdue;af;ls f,iska iudc 

.; ù we;s wdl,amh úpdrYS,Sj i,ld Tjqka wm mjqf,ys iudcfhys iy 

rfgys fþIaG;u fldgialrefjdah hk wdl,amfhka Tjqka yd lghq;= lsÍug 

ld,h t,n we;s nj wm ish¨ fokd isys lghq;=h.

iudf,dapkh

fuf,iska úhm;a úhg ukdj isÿ jk mQ¾j iQodku, úhm;a úfhys§ isÿjk 

fjkialï ish,a,g ksishdldrj uqyqK §u yd iudka;rj mjqf,ka fukau 

mjqf,ys ish¨ idudðlhkaf.ka iy iudcfhka ,efnk ms<s.ekSu Tiafia 

jeäysáhdg ;ud isák ;;ajfhys iajNdjh th .,d hk wdldrh ks;e;ska 

wjfndaO fjhs. fuu wjfndaOh Tiafia jhia.; wjêhg m%fõY ùu;a iu. 

,efnk iqfjfYaIS wjia:djkays Wmßu m%;sm, fk,d f.k ;u Ôjk rgdj 

fjkia lr .ekSug fndfyduhla jeäysáhka iu;a fjhs. ixikaokd;aulj 

Ôú;fhys fmr lsisÿ wjêhl§ fkd,enQ jrm%idohka yuqfõ jeäysáhdg ;u 

is; ;=< jhia.; wjêh iunkaOfhka f.dv ke.S ;snq Rkd;aul wdl,amhka 

my ù we;s jk wd;au ;Dma;sh iy iïudkkh ksidfjka jhia .; wjêh 

jQ l,S fojk Wm;la f,iska ;u Ôú;hg imeñ‚ wdYs¾jdohlah hk u;h 

ia:dms; lsÍug ux mdokq fkdwkqudkh.
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Attributes of Homestay tourist satisfaction:  
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Abstract
The objective of this study was to identify the level of satisfaction 
of the tourists who have visited homestays in Ella region of the 
Badulla District of Sri Lanka. The study incorporated both 
tangible and intangible attributes related to the homestay, 
namely: amenities and safety, reception, local cuisine and 
accommodation, local lifestyle and costumes, and culture as 
determinants of satisfaction of the tourists, which ultimately 
drives the tourist to recommend the homestays and create an 
urge to revisit. This study was descriptive. It was carried out 
adopting a quantitative approach. The target population was 
the tourists who select homestays available in the Ella region. 
A self-administered questionnaire was distributed among 110 
respondents selected on a convenient and voluntary basis. 
The data were analyzed using SPSS software. The findings 
revealed that amenities and safety, reception, local cuisine and 
accommodation, local lifestyle and costumes, have contributed 
to tourist satisfaction, leading to recommendations and revisits 
to the homestays. 

Keywords: Tourist,  satisfaction, homestay, revisit intention, 
Sri Lanka
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1. Introduction
Accommodation can be considered a key determinant of 
tourist satisfaction and most essential for travel and tourism 
(Cooper, Fletcher, Fyall, Gilbert, & Wanhill , 2008). Among 
them, homestays have become popular for many reasons: being 
economical, homely, easy access to amenities, facilitating and 
interaction with local people and culture (Stringer, 1981; Lynch, 
2005). Many countries have focused on homestays to develop 
rural areas and improve the tourism industry to facilitate the 
tourist to experience the authenticity of the country (Ibrahim & 
Abdul, 2009). 

According to the Department of Immigration and Emigration 
statistics, many tourists visit the country visit for pleasure and 
vacation purposes (SLTDA, 2018). Homestays are popular 
among leisure travelers compared to travelers who are visiting for 
other purposes. Thus, homestays have become one of the recent 
topics in the tourism industry in Sri Lanka as a critical driver to 
navigate tourism industry towards the tourism vision;  “to be 
recognized as the world’s finest island for memorable, authentic 
and diverse experience” (Ministry of Tourism Development and 
Christian Religious Affairs). 

The government of Sri Laka has taken several initiatives to 
provide an authentic experience to the visitors. Formalization 
and regularization of the homestays and generating benefits to 
the rural communities by helping the locals be economically 
stable and protecting cultural significance are among them.  
Initiatives are also taken to develop homestays by providing 
loans at concessionary interest rates, establishing rules and 
regulations, and empowering hosts to engage in quality service 
and training programs (SLTDA, n.d.).
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Even though there are plenty of homestays operating in Sri 
Lanka, the tourists’ satisfaction has not yet been subject to 
research. Satisfaction is tightly attached with the fulfillment of the 
expectations through the experience the tourist receive from the 
homestay. If the expectations of the tourists are not fulfilled, the 
potential visitors may not be attracted because the expectations 
depend on past experiences (Nkwanyana, Bekebu, & Mhlongo, 
2018). Thus, this study is undertaken to determine the level of 
tourist satisfaction on Sri Lankan homestays and to identify 
the attributes of tourist satisfaction of Sri Lankan homestays. 
To narrow down the scope of the study, we have selected the 
tourists visiting homestays in the Ella region. The findings will 
help enhance tourist satisfaction, leading to increased profits 
and competitive advantages to the homestays in ways of repeat 
sales, positive word of mouth, constructive feedback, customer 
loyalty, and service differentiation (Voon, Hamali, Jussem, Teo, 
& Kanyan, 2017). 

2. Literature review

Homestays as an accommodation option
The accommodation options available are diverse in terms of 
location, services provided, and nature. Two accommodation 
types can be identified as primary accommodation and 
supplementary accommodation. While hotels and resorts are 
categorized as primary accommodation, youth hostels, motels, 
camping sites, bed and breakfast, tourist holiday resorts, inns, 
guest houses, farmhouse accommodations, timeshares, and 
hostels fall under the supplementary accommodation (Poudel, 
2013). Many factors influence accommodation selection. Among 
them, affordability is a fundamental factor (Bronner & Hoogb, 
2014). Thus supplementary accommodation options are being 
chosen by the tourists who are cost-sensitive. 
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The tourism activities that involve the communities in the 
hosting environment belong to different tourism niches such 
as community-based tourism, community-based eco-tourism, 
adventure tourism, and homestays (Suansri, 2003). Community-
based tourism (CBT) can be considered part and partial of 
homestays and can be briefly described as: 
“CBT is tourism that takes environmental, social, and cultural 
sustainability into account. It is managed and owned by the 
community, for the community, with the purpose of enabling 
visitors to increase their awareness and learn about the 
community and local ways of life” (Suansri, 2003, P.14)

Many culture enriched countries with their traditions have 
focused their attention on CBT as an alternative tourism 
approach to strengthen the livelihood of the rural community, 
develop tourism in the country while preserving their traditions 
as an ornament to showcase the uniqueness of their culture 
(Kontogeorgopoulo, Churyen, & Duangsaeng, 2015). CBT also 
develops economic conditions and social and environmental 
conditions (Harris, 2001). CBT allows the tourists to experience 
the authentic culture by staying overnight with a host family 
in a rural community and witness their daily routines in a 
natural setting that overrides the conventional methods of 
accommodation (Dolezal, 2011). CBT is available in many 
forms; homestays are prominent among them as they develop 
rural areas and improve the tourism industry and facilitate 
authenticity (Ibrahim & Abdul, 2009). 

According to Boonaratana (2010, p. 288), a homestay is:
“a roomoom or space within the private homes of 
community members, offered to guests for a nominal fee, 
who expects to experience simple rural living or traditional 
lifestyles, and to interact and have cultural exchanges with 
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the host family, therefore providing a meaningful learning 
experience for both host and visitors”.

Nonetheless, the homestay concept appears to be country-
specific and inconsistently interpreted based on the country 
(Mapjabi, et al., 2015).  Cultural stay, host families, farm stay, 
bed and breakfast, guest house, self-catering, small hotels, bed, 
and breakfast are some examples used to define homestays 
(Mapjabi, et al., 2015). Furthermore, Ahmad, Ibrahim, & Zakaria 
(2011) mentions the varied names used for the same concept of 
homestays in different countries around the world:

Despite different names, there are few other concepts involving 
homestays with similar characteristics as homestays, but with 
few differences in the core, experience received. They can be 
listed as cultural homestay, heritage homestay, educational 
homestay, leisure stay, culture stay, volunteer stay, and urban stay 
(Mapjabi, et al., 2015). Homestays cater to similar requirements 
as an alternative form of accommodation located in a rural area, 
serving a niche market of tourists with essential features and 
standards and providing an authentic experience regarding locals’ 
day-to-day activities more realistically (Kontogeorgopoulo et al. 
2015).

Factors that motivate tourists to choose homestay to go beyond 
the mere accommodation services (bed, food, and shelter) 
and show much inclination to participating in local traditional 
cultures (Agyeiwaaha, 2013). The main feature that distinguishes 
homestays from bed and breakfast establishments is the intense 
interaction of the host with the guest in eating, cooking, and 
other household days, allowing the guest and the host to learn 
each other’s culture. In the Sri Lankan context, the SLTDA has 
a special emphasis on homestay operations and has established 
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criteria that should be fulfilled to get registered as a Sri Lankan 
Tourism Board approved homestay and entitled to the training 
programs offered hosts (SLTDA, n.d.). Tourists are now getting 
into contact with the hosts and find their hosts directly through 
online platforms ( Galbreath , 2017). 

Tourist Satisfaction 
In many cases, satisfaction determines tourists’ behavior in 
a destination (Elizabeth & Seppo, 1991) such as choice of 
destination, consumption of goods and services at a destination, 
and the decision to return (Ahmed, 1991). When considering 
homestay establishments, customer satisfaction is vital 
through an enjoyable, authentic cultural homestay experience 
(Kunjuraman & Hussin, 2013). However, in some instances, 
tourists visiting a homestay obtain a minimum satisfaction and 
poor experience due to poor service quality and the infrastructure 
at the homestay  (Adrianna , Cindy, & Nor’ain , 2007). This 
implies the requirement to track customer satisfaction to ensure 
a better service for the guests. However, the measurement of 
tourist satisfaction concerning the tourism industry is difficult 
due to the inherent features of the industry.

Nevertheless, determining satisfaction is beneficial for both 
customers and the destinations as they provide opportunities to 
develop the service quality for prospects (Kozak, 2003). Intention 
to revisit and the recommendations are the key deliverables of 
tourist satisfaction (Danaher & Arweiler, 1996).  Among them, 
word of mouth is essential as negative communication travels 
faster than positive communication. As a result, it is essential to 
pay attention to word of mouth recommendations of the tourists 
(Cadotte & Normand, 1988). 
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Hypotheses Development

Amenities and Safety
The amenities and safety have become common in the studies 
conducted on tourists’ satisfaction as a compulsory feature. The 
availability of facilities and activities as availability of nightlife 
entertainment, shopping facilities, tour services to other 
destinations, and availability of tourist attractions contributes to 
tourists’ satisfaction at a destination (Kozak, 2001). Further, the 
study conducted by Vinh (2013) implies the accessibility of the 
accommodation, quality of accommodation, cleanliness as the 
main attributes contributing to tourist satisfaction.

H1 – Amenities and safety of the homestay affects the 
satisfaction of the tourist

Reception
Reception at the homestay implies the significance of the host’s 
service, friendliness and generous treatment, pro-activeness 
of the host, attention given to the host, and the language 
proficiency of the host factors contributing towards tourist 
satisfaction at a homestay (Biswakarma, 2015). The outcomes 
of the study conducted on the Malaysian homestays revealed 
that the language proficiency of the host affected the satisfaction 
of the tourist as the tourists who stayed with the hosts fluent 
with English has a higher satisfaction when compared with 
the tourists accommodated with low language proficient hosts 
(Meimand, Khalifah, & Hakemi, 2013).

H2 – Reception by the host affects the satisfaction of the 
tourists
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Local Cuisine and Accommodation
The tourists choose homestay as an option of cheaper 
accommodation in some instances (Gunasekaran & Anandkumar, 
2012). However, the cleanliness of the homestays and hygiene 
conditions, especially the toilets, forms a significant part in the 
satisfaction process of the tourist (Lama, Gupta, & Yadav, 2018).  

H3 – Local cuisine and accommodation affects the satisfaction 
of the tourists

Local Lifestyle and Costumes
The scholars have indicated that the essence of the homestay 
program is to accommodate tourists in a village with a local 
family enabling the tourist to learn the local lifestyle, culture, 
and nature (Hjulmand, Nielsen, Vesterløkke, Busk, & Erichsen, 
2003). The study conducted by Biswakarma (2015) indicates the 
depiction of local lifestyle and local costumes as a part of the 
model used to measure tourist satisfaction.

H4 - Local Lifestyle and costumes affect the satisfaction of 
the tourists

Cultural Performance
The authenticity of the local culture influences the tourist 
motivation to travel. It gives the tourists motivation to experience 
different cultures during their stay in a destination (Tarssanen, 
2009). The cultural programs organized by the locals and the 
authentic presentation of the local culture would allure the 
tourists to a homestay destination (Biswakarma, 2015).

H5 – Cultural performance of the host affects the satisfaction 
of the tourists.
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Conceptual Framework

The conceptual framework developed for the study that identifies 
the attributes to measure tourist satisfaction is shown in Figure 
1.

Methods
The present study has adopted a positivistic approach. 
The variables were operationalized based on past studies  
(Biswakarma, 2015). The population of the study was considered 
as international tourists visiting homestays in Sri Lanka during 
the period of October to November 2019. Since the study was 
concerned about the satisfaction of the international tourists who 
have visited Sri Lankan homestays, the participant’s data were 
collected from 110 foreign tourists from Ella village of Badulla 
district voluntarily. Ella was considered ideal as it is a year-round 
destination and an emerging adventure tourism hub with the 
majority of budget-concerned tourists. The purposive sampling 
method was applied for the study and was conducted at the Ella 

 

 

 

 

 

 

 

 

 

 

 

  Figure 1: The Conceptual Framework 
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region’s main tourist attractions, namely, Little Adam’s Peak, 
Nine Arches Bridge and Ella Rock.
  
The data analysis commenced with descriptive statistics as it 
was essential to obtain a closer view of the data. Hypotheses 
were tested using the multiple regression method. The 
reliability test was conducted using Cronbach’s Alpha. Model 
fitting, correlation of the variables, multicollinearity, effect of 
individual variables, and residuals and heteroscedasticity of the 
data set were further analyzed in-depth afterward. According to 
the principles mentioned by Bryman and Bell (2007), the ethical 
considerations were ensured to protect the anonymity of the 
participants and ensuring that the data collected are used only 
for the study to protect the confidentiality. 

Results
Before data analysis, the reliability of the scale was determined 
through Cronbach alpha

Table 1: Reliability test results 

 

 

 

 

 

Source: Survey, 2019  

 

Variables Cronbach’s  alpha Number of items 

Amenities and Safety .679 7 

Reception .845 5 

Local cuisine and 
accommodation 

.802 3 

Local lifestyles and 
costumes 

.573 2 

Cultural performance .593 2 

Satisfaction of the tourist .905 4 
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According to the results obtained from the Cronbach’s Alpha 
reliability analysis, apart from local lifestyles and costumes 
and cultural performance all other variables (local cuisine and 
accommodation, reception, amenities, and safety) consisted of a 
Cronbach’s Alpha value of more than 0.6. Since Cronbach Alpha 
value of Local lifestyles and cultural performance was close to 
0.6, it was included in the analysis, assuming that all variables 
have reliability at an acceptable level.

The sample profile based on nationality revealed that most of 
the respondents were from Russia and Germany. The only Asian 
country that was represented in the sample was India. Most of 
the travelers were from Europe.

Table 2: Nationality Distribution  

Country No of respondents Percentages % 

Russia 30 27% 

Germany 25 23% 

Poland 12 11% 

UK 10 9% 

USA 10 9% 

France 5 5% 

India 5 5% 

Spain 4 4% 

Italy 2 2% 

Austria 2 2% 

Holland 2 2% 

New Zeeland 2 2% 

Australia 1 1% 

Source: Survey, 2019 
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The sample comprises 47% of Males and 53% of females, which 
indicate that the sample’s composition in terms of gender is 
somewhat equal.

Age groups consisted of five age categories. The highest 
percentage of the sample consisted of 26-35, which is 71%, and 
then age groups 15-25, 36-45, 46-55 takes in line respectively 
with the percentages of 17%, 10%, and 2%. The most important 
feature identified from here is that none of the respondents 
were above 56 and only an insignificant percentage in the age 
category 46-55.  The survey data shows that homestays are more 
preferred among the youth than the elderly travelers as 98% of 
the respondents were aged below 45 years. In contrast, only two 
percent represented the age category of age 46 -55.

Even though all the respondents answered all the demography-
related questions, 3% did not show interest in answering the 
question on income.

Table 3: Gender Distribution 

Gender  No of respondents Percentage 
Male  52 47% 
Female 58 53% 

Source: Survey, 2019 

 

Table 4: Age Distribution 

Age Total Percentage 
15-25 19 17% 
26-35 78 71% 
36-45 11 10% 
46-55 2 2% 
Above 56 0 0% 

Source: Survey, 2019  
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As per the currency exchange rate (1$ = 181.44 LKR) as at 
29th December 2019 the rupee converted vales are:  less than 
20,000$ = less than 3,628,836 LKR, 20,000$ - 40, 000$ = 
3,628,836 - 7,257,672 LKR, More than 40,000$ = more than 
7,257,672 LKR. According to the results the majority of the 
respondents were recoded to be from the annual income level 
of 20000$ - 40000$ with 55% of the respondents. Income level 
below 20000$ depicted a figure of 24% of the respondents and 
19% form the income level more than 40000$. 

The majority of the respondents were traveling, with 61% 
(n=67) of the total respondents. The second-highest number of 
respondents traveled with their families, 16% (n=18) and 15% 
(n=17) sole travelers 7% (n=8) with friends and family. 

Table 5: Income Level Distribution 

Income Respondents Percentage 
Less than 20,000$ 26 24% 

20,000$ - 40,000$ 60 55% 

More than 40,000$ 21 19% 

Non respondents  3 3% 

Source: Survey, 2019 

 

Table 6: Distribution by Travel Partner 

Source: Survey, 2019 

 

Travelling Partner Respondents Percentage 

Alone 17 15% 
With family 18 16% 
With friends 67 61% 
With friends and family 8 7% 



www.ihra.cmb.ac.lk
journal@ihra.cmb.ac.lk 145

Volume.7 Issue.1 June 2020
ISSN 1800-0266

Attributes of Homestay tourist satisfaction:  Ella, Sri Lanka

It was interesting to note that those in the sample have come to 
Sri Lanka mainly for two purposes: for vacation purposes and for 
educational purposes. 93% (102) of the tourists has visited for 
the vacation purpose while 7% (n=8) has visited for educational 
purpose. None of the respondents has come for visiting family 
and friends nor business purposes. 

The next question was directed to test whether the respective 
tourists have visited Sri Lankan homestays before. The intention 
was to identify whether the tourists have selected the homestays 
as an accommodation option back and have revisited as they are 
satisfied with the previous homestay experiences. Notably, 58% 
(n=64) recorded that they have been to Sri Lankan homestays 
previously, and 42 % (n=46) has selected the homestays in the 
Ella region as the first time visiting homestay accommodation 
place.

After obtaining a detailed understanding of the sample 
profile, a correlation analysis was conducted to determine the 
relationship between satisfaction and repeat visit intention. The 

Table 7: Purpose of Visit 

Source: Survey, 2019 

 

Purpose of visit Respondent Percentage 
Vacation 102 93% 
Visiting friends and family 0 0% 
Business 0 0% 
Education 8 7% 
Other 0 0% 

 

Table 8: Distribution by Previous Visits to Homestays 

Source: Survey, 2019 

  

Previous Visits to homestays Respondents Percentage 
Yes 64 58% 
No 46 42% 
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Table 9: Correlation Analysis 

Source: Survey, 2019 

 

Independent Variables  Dependent Variable 

(Satisfaction) 

Amenities and safety Pearson Correlation 

Sig. (2-tailed) 

N 

.558** 

.000 

110 

Reception Pearson Correlation 

Sig. (2-tailed) 

N 

.724** 

.000 

110 

Local cuisine and 
accommodation 

Pearson Correlation 

Sig. (2-tailed) 

N 

.584** 

.000 

110 

Local lifestyles and 
costumes 

Pearson Correlation 

Sig. (2-tailed) 

N 

.307** 

.001 

110 

Cultural performance Pearson Correlation 

Sig. (2-tailed) 

N 

-.006 

.954 

110 

correlation analysis relationship between amenities and safety 
and satisfaction is highly significant as the probability indicates 
0.000, coefficient of correlation is 0.558. Similarly, reception, 
local cuisine and accommodation, and local lifestyles and 
costumes are also highly significantly positively correlated with 
tourists’ satisfaction. The probability of cultural performance is 
insignificant as the P-value is 0.954.

Thereafter a multiple regression model to test the significant 
effect of attributes on homestay tourism was performed. Effect 
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Table 10: Model Summery 

Source: Survey, 2019 

 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate Durbin-Watson 

1 .831a .690 .675 .38951 1.857 

of attributes has been tested based on classical linear regression. 
Model summery of the regression results have been provided by 
Table 10 shown below:

The model summary coefficient of determination (R2) is 0.690. 
This result implies that the regression model has explained 69% 
of tourist satisfaction. As the value is exceeding 60% model 
is nicely fitted for the study. According to the adjusted R2 of 
67.5% of tourists, satisfaction has been explained by the model. 
Multiple correlations are 0.831, which indicates amenities 
and safety, reception, local cuisine and accommodation, local 
lifestyles and costumes, and cultural performance are strongly 
and jointly correlated with tourist satisfaction. Durbin-Watson 
test statistic is 1.85, which falls between the expected standard 
level that is 1.5 and 2.5. Therefore residuals are independent. 
This implies that the model is appropriate.

Hypothesis Testing 
Five hypotheses were tested through regression analysis. While 
the individual effect has been analyzed, the results are shown in 
Table 11.
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According to the individual coefficient, probabilities of amenities 
and safety, reception, local cuisine and accommodation, local 
lifestyle, and costumes are highly significant at 99% significance 
level, and the P values are less than 0.001. ‘Reception’ contained 
the highest individual beta value of 0.498. The individual beta 

Table 11.: Individual Effects 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity 

Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) -.921 .390  -2.362 .020   

Amenities and 

safety 

 

.360 .081 .278 4.432 .000 .755 1.325 

Reception 

 
.498 .094 .420 5.300 .000 .475 2.104 

Local cuisine 

and 

accommodation 

 

.208 .060 .259 3.490 .001 .542 1.847 

Local lifestyles  

and costumes 

 

.274 .059 .259 4.659 .000 .966 1.035 

Cultural 

performance 
-.085 .043 -.113 -1.971 .051 .908 1.101 

 Source: Survey, 2019 
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value of amenities and safety is 0.36. Local lifestyles and costumes 
also have influenced positively on tourist satisfaction with a 
positive beta value of 0.274. Local cuisine and accommodation 
also represent a significant positive beta value that is 0.208. 
However, the cultural performance obtained a negative beta 
value of 0.085. This stipulates that cultural performance has 
negatively influenced tourist satisfaction with homestays in the 
Ella region. This could be due to the unique nature of Ella as 
a tourist destination is more oriented towards its scenic beauty 
and natural attractions rather than the cultural aspects. Thus the 
respondents may have less importance for the cultural aspects 
in homestays in Ella compared to the other attractions. While 
the homestay may be a means to forget the attractions and the 
host of the homestays also may be less aware or may give less 
prominence to culture than the homestay’s main requirements. 
Accordingly, while the first four hypotheses were accepted (H1  
-  H4  ), H5 was rejected.

Discussion
The majority of the tourists who visited the homestays in the 
Ella region during the period of data collection were from 
Russia (27%), Germany (23%), Poland (11%), United Kingdom 
(9%), etc. This could be described as the motive of the tourists 
to travel to warmer countries during the winter season in the 
search for winter sun (Prebensen & Kleiven, 2008). This finding 
reveals that the tourists are persuaded to travel to other countries 
searching for a different lifestyle that those people cannot get in 
their usual living surroundings.

The sample was composed of  47% males and 53% females. 
Literature reveals that more men travel for business and work-
related while females often traveler for leisure purposes (Collins 
& Tisdell, 2002). The age distribution of the tourists who have 
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chosen homestays as an accommodation option has been more 
inclined towards the younger age groups. Out of 110 respondents, 
the majority was representing the younger age group of 26-35 
(71%), where other age groups comprised—15-25 (17%), 36-45 
(10%), and 46-55 (2%). Prior studies also revealed that more 
elderly travelers tend to choose a more comfortable and relaxed 
accommodation option rather than considering affordability and 
cultural aspects (Losada, Alén, Nicolau,  & Domínguez, 2017).
  
The tourists who have selected homestays appear to be in 
the middle-income level depicting their intention to choose a 
more affordable accommodation option that can also provide 
an authentic Sri Lankan experience. Accordingly, 55% of the 
respondents represented the income category of 20000$ - 40000$ 
annual income, and only 24% was representing income below 
20000$ and 19% more than 40000$. According to Saraithong and 
Chancharoenchai (2011), tourists within the age limit of 21-41, 
graduates from university or college, with middle income, were 
identified to choose homestays more and be satisfied with the 
accommodation and the experience provided by the homestays. 
The majority, which is 61%, traveled with friends whereas 16% 
with family, 15% sole travelers, and 7% with friends and family. 
The purpose of travel was recorded mainly for vacation (93%) 
and education (7%). The number of times the tourists have chosen 
homestay options varied as 19% first-timers, 26% second time 
choosing homestays, and 55% choosing homestays more than 
twice. This implies that most tourists tend to be satisfied with 
the homestay experience, which results in choosing it repeatedly 
(Kozak, 2003). 
The most important part of this study was identifying the impact of 
amenities and safety, reception, local cuisine and accommodation, 
local lifestyle and costumes, and the cultural performance on 
homestay tourists’ satisfaction. Among these, amenities and 
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safety, reception, local cuisine and accommodation, and local 
lifestyles and costumes indicated a positive and significant 
contribution towards tourist satisfaction. In contrast, cultural 
performance indicated a negative contribution towards tourist 
satisfaction. Going by the literature, the negative contribution 
of one factor may not significantly impact overall satisfaction. 
In other words, even if the tourists were dissatisfied with some 
attributes, they might have a positive satisfaction as their 
memories of different interactions with locals are positive. A 
similar study by Crompton & MacKay (1989) states that though 
one of the variables is insignificant in tourist satisfaction, overall 
satisfaction remains positive if their social group interactions 
were positive. In this case, since this factor is addressed through 
the variable reception with the highest beta value, we could 
conclude that the tourists remain satisfied even if the cultural 
performance is not up to the standard to satisfy the tourists.

The second objective of the study was addressed using 
correlation and regression analysis. The correlation between 
amenities and safety and tourist satisfaction is highly significant 
as the probability is deemed to be 0.000 while the coefficient of 
correlation is 0.558. This implies that amenities and safety, and 
tourist satisfaction at homestays are significantly and positively 
correlated. The study conducted by Lama et al. (2018) attests that 
accommodation and amenities are the most critical aspects of 
homestays. Thus amenities and safety influence the satisfaction 
of the tourists at homestays.

Similar to the findings of Lama et al. (2018) reception, local 
cuisine and accommodation, local lifestyle and costumes shows 
significant and positive correlation as the probability values of 
the variables are positive in value with coefficient of correlation 
as 0.724 (p = 0.000), 0.584 (p = 0.000), 0.307 (p = 0.001). 
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However, the probability of cultural performance shows a value 
of 0.954, which is a value higher than 0.05, indicating that the 
cultural performance variable is insignificant in determining 
the tourist satisfaction in the context of Ella homestays. Thus 
it is evident that cultural performance has not influenced the 
satisfaction of the tourists. 

Conclusion 
The intensified attention among tourists to explore different 
cultures and communities has paved the way to strengthen 
the homestay programs in Sri Lanka. However, the quality of 
the homestays operated by various hosts and the satisfaction 
perceived by the tourist needed to be monitored to provide the 
best possible experience to the tourists as it ultimately uplifts 
the country’s tourism industry. Thus this study focused on the 
satisfaction of the tourists at homestays concerning the attributes 
which have been identified as the most important aspects of the 
homestays in literature. 

Based on the study, it was evident that the tourists are satisfied with 
the overall homestay experience they obtain. While the tourists’ 
satisfaction was significant with local lifestyle and costumes, 
cultural performance has negatively impacted satisfaction. This 
may be due to less overall cultural significance attached to Ella 
compared to other regions and the less emphasis given by the 
host for cultural aspect as homestays in Ella could be a mere 
facilitator to get to the required attractions. In conclusion, the 
results mentioned above could be used to further strengthen the 
tourists’ satisfaction at the homestays in the Ella region.

Limitations of the Study
The sample of this study was limited to 110 inbound travelers 
who have visited Mini Adam’s Peak, Nine Arches Bridge, and 
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Ella Rock. While there are several homestays in Sri Lanka, a 
more representative sample covering a much larger portion 
of homestays in Sri Lanka may better understand the overall 
quality of the homestays in Sri Lanka. Moreover, the quantitative 
approach curtailed the detailed and thick descriptions from the 
participants, which may have generated better insights. 

Recommendations 
Even though cultural performance may not be a primary 
concern in the Ella region, improving cultural elements could 
enhance travelers’ satisfaction.  While the homestay hosts can be 
educated on the key attributes required for tourist satisfaction, 
it is recommended to provide further awareness and training 
needed to the hosts on the importance of tourist satisfaction. 
Cultural aspects in the homestay offer could also be vital to 
enhance a homestay experience rather than managing it as a 
mere alternative accommodation option. Moreover, it is required 
to ensure that the homestay village concept and the authenticity 
of the households will not be damages with the commercialized 
feeling to the tourists.

Direction for Future Research
Future researchers could broaden the sample size to obtain more 
generalizable findings with a sample representing the homestays 
island-wide as the homestays are spread in many parts of the 
country. Furthermore, a qualitative approach would provide 
more detailed and thick descriptions of the crucial factors 
influencing tourist satisfaction in homestays.
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